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People  all  over  America 
applauded  our 
Viewpoint 
on 

drug  abuse. 


mav  ■ 


In  our  continuing 
effort  to  keep  readers 
better  informed  on 
today’s  major  issues,  we  ;;,r 

produced  this  1 2-page  2;*; 

Viewpoint  section  on  the 
problems  of  drug  abuse.  ' 

More  than  700,000  copies 
went  into  the  homes  of  our 
Sunday  customers.  Another  ' 

26,000  went  to  Chicago  and 
suburban  schools.  Mail  requests 
for  extra  copies  topped  30,000  in 
the  six  weeks  following  publication. 

Letters  of  commendation  came  from  civic  officials,  educators  and 
medical  men  from  all  over  the  country,  hailing  our  drug  abuse 
section  as  a  most  remarkable  and  honest  study  of  a  problem  faced 
by  every  community. 

We’re  proud  of  this  recognition  and  equally  proud  of  the  dedicated 
professionalism  that  made  the  drug  section  outstanding.  It  typifies 
our  editorial  response  to  community  needs — another  reason  why  so 
many  readers  prize  The  Chicago  Sun-Times. 

CHICAGO 


Marshall  Field. Publisher 


St.  John 
takes  on 
everybody 


And  he  does  it  regularly  in  his  Copley 
News  Service  column,  “St.  John’s  Journal.’’ 
Jeffrey  St.  John  backs  away  from  no 
issue  and  makes  no  bones  about  it.  Young 
enough  to  relate  to  today’s  youth, 
yet  gutsy  enough  to  challenge  both  sides 
no  matter  what  the  issue,  St.  John 
represents  a  new  generation  voice  among 
columnists.  Newsman,  author, 
lecturer,  TV  and  radio  commentator— you 
name  it.  He’s  been  there.  For  a  look 
at  the  copy  of  this  controversial  editorial 
voice,  wire,  write  or  call  collect... 


COPLEY  NEWS  SERVICE 

CNS  is  the  true  supplemental  news  service.  Write  Copley  News  Service, 
P.O.  Box  190.  San  Diego,  California  92112.  Call  (714)  234-0191. 
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WHEN  YOU  BUY 
ATYPESET-8 
COMPUTER, 
YOUGET 
THIS  YEAR’S, 
AND  NEXT  YEAR’S 
PROGRAMS, TOO. 

The  latest  development  in  composition 
software  is  available  to  every  owner  of 
TYPESET-8. 

For  example ; 

TYPESET-8  now  has  a  Classified  Ad 
Storage  Program  that  provides  a  daily 
updated  classified  section  for  the  com¬ 
pletely  photocomposed  newspaper. 

The  program  sorts  the  ads,  stores  each 
one  in  proper  sequence  and  provides 
galley  length  sections  of  classified  to  be 
pasted  up. 

The  program  permits  automatic  kills,  al¬ 
lows  dates  to  be  deliberately  skipped,  de¬ 
lays  the  running  of  ads  placed  early  until 
the  proper  issue  is  reached.  The  ads  can 
be  sorted  alphanumerically  or  by  size, 
age,  or  assigned  priority  -  and  you  can 
mix  the  sorting  techniques,  classification 
by  classification. 

The  program  also  minimizes  cost  by  allow¬ 
ing  the  use  of  high  speed  line  printers  for 
proofing. 

That’s  one  of  this  year’s  programs.  We 
figure,  if  you’re  going  to  stay  in  the  com¬ 
puterized  typesetting  business,  you  have 
to  keep  working  at  it.  That’s  what  the 
customers  want. 
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Maynard,  Mass.  01754  (617)  897-5111 
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EDITOR  &  PUBLISHER  CALENDAR 


JANUARY 

28-Feb.  4 — Accredited  Home  Newipapers,  of  America.  Spa  Hotel,  Palm 
Springs,  Calif. 

31-Feb.  12 — API  seminar  for  sports  editors.  Columbia  University,  New  York 
City. 


FEBRUARY 

— California  Newspaper  Publishers  Association.  Fairmont  Hotel,  San 
Francisco. 

— Pennsylvania  Society  of  Newspaper  Editors.  Seminar.  Penn  Harris 
Motor  Hotel,  Harrisburg. 

6- 7 — Retail  Advertising  Conference.  Ambassador  Hotel,  Chicago. 

7- 10 — Southern  Classified  Advertising  Managers  Association.  Durham's 
Hotel.  Durham,  N.C. 

^-10 — ^Computer  Users  in  Graphic  Arts.  Howard  Johnson  Motor  Lodge. 
Civic  Center.  New  Orleans. 

H-13 — South  Carolina  Press  Association.  Columbia-Sheraton,  Columbia. 
H-13 — Ohio  Newspaper  Association.  Neil  House  Motor  Hotel,  Columbus. 
H-13 — Alabama  Press  Association.  Parliament  House  Motor  Hotel,  Birm¬ 
ingham. 

14-26 — API  seminar  for  Sunday  editors.  Columbia  University,  New  York 
City. 

18- 2(t — Georgia  Press  Institute,  University  of  Georgia,  Athens. 

19- 20 — West  Texas  Press  Association.  Sul  Ross  College,  Alpine.  Texas. 

19-20 — Oregon  Press  Conference.  Eugene  Hotel,  Eugene. 

19-21 — Maryland-Delaware-D.C.  Press  Association.  Lord  Baltimore  Hotel, 
Baltimore. 

19- 21 — Mississippi  Valley  Classified  Advertising  Managers  Association  and 
National  Telephone  Supervisors  School.  LaSalle  Hotel,  Chicago. 

20 —  Colorado  AP  Association.  Brown  Palace  Hotel,  Denver. 

20- 21 — Texas  Press  Association  web  offset  seminar.  Holiday  Inn.  Beaumont. 

21- 23— Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

21- 24 — ^SNPA  Foundation  workshop  for  newspaper  librarians.  University  of 
Texas,  Austin. 

22- 23 — New  England  Newspaper  Advertising  Executives.  Sheraton-Plaza, 
Boston. 

28-March  12 — API  seminar  for  Sunday  and  Weekend  newspaper  editors. 
Columbia  University,  New  York  City. 


SO  more  will  live 


MARCH 


I  4-9 — New  York  State  Publishers  Association.  Paraisio  Marriott  Hotel,  Aca- 
I  pulco,  Mexico. 

I  7-9— SNPA  Mechanical  Conference  (Western).  Sheraton  Hotel,  Dallas. 

7-9 — Texas  Daily  Newspaper  Association.  Fairmont  Hotel,  Dallas. 

I  7-10 — ^INCFO-NPRA  seminar  on  compensation  practices.  Marriott  Motor 
'  Hotel.  Atlanta. 

10- 13 — Mid-Atlantic  Newspaper  Mechanical  Conference.  Challfonte- 
Haddon  Hall,  Atlantic  City,  N.J. 

11- 13 — Suburban  Newspapers  of  America.  Drake  Hotel,  Chicago. 

13- 14 — Texas-New  Mexico  AP  Managing  Editors.  Downtown  Holiday  Inn, 
El  Paso. 

14- 16 — Central  States  Circulation  Managers  Association.  Hilton  Hotel, 
lndianap>olIs. 

14-19 — Penney-Missouri  workshop  for  women's  page  editors.  Columbia,  Mo. 
14-26- — API  seminar  for  publishers,  editors  and  chief  news  executives.  Colum¬ 
bia  University,  New  York  City. 

17- 19 — Composition  Systems  seminar.  Rochester  Institute  of  Technology, 
Rochester.  N.Y. 

18- 20 — New  York  Press  Association.  Hotel  Syracuse,  Syracuse,  N.Y. 

18- 20 — North  &  East  Texas  Press  Association.  Contessa  Inn,  Longview. 

19- 21 — Northwest  Mechanical  Conference.  Hotel  Leamington,  Minneapolis. 
25-26 — New  Jersey  Press  Association  Newspaper  Institute.  Molly  Pitcher 

Inn,  Red  Bank,  N.J. 

25- 27 — National  Newspaper  Association  government  workshop.  Washing¬ 
ton.  D.C. 

26- 27 — Texas  Press  Association  mechanical  conference.  Sam  Houston  State 
University,  Huntsville. 

26-27 — Hoosier  State  Press  Association.  Hilton  Hotel,  Indianapolis. 
28-April  9 — API  seminar  for  investigative  reporters.  Columbia  University, 
New  York  City. 

j  31-April  2 — Georgia  Press  Association.  News  workshop.  University  of 
j  Georgia,  Athens. 
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ORDER  YOUR  OWN  SUBSCRIPTION  NOW,  MAIL_THIS_  COUPON. 

^dItOR  &  PUBLISHER, Avenue.  New  York.  N.Y.  10022 


Dear  Editor  &  Publisher; 

Please  start  my  subscription  now,  addressed  to; 

Name . 

Address  . 

City  . State . 

Company  . 

Nature  of  Business  .... 
n  Remittance  enclosed 


Zip 


$8  a  year,  *J.S.  and  Canada- 
All  other  countries,  $20  a  year. 
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pro  bono  publico: 

Over  Thanksgiving  weekend,  The  Syracuse  Newspapers  urged 
readers  to  write  letters  to  the  Red  peace  delegation  in 
behalf  of  POW’s.  A  printed  version  of  the  letter  was  published 
November  26, 1970. 


Minister  Xuan  Thuy 
Delegation  of  the  DRV 
8,  Avenue  General  Leclere 
94  Choisy-  le-  Roi 
Paris,  France 

The  men  who  ore  missing  in  action  or  are  prisoners  of  war  in 
Southeast  Asia  and  their  families  desperately  need  your  help. 

In  the  name  of  humanity,  I  appeal  to  you  and  to  your  govern¬ 
ment  and  ta  your  allies  to: 

Treat  all  prisoners  of  war  humanely  os  specified  in  the  provi¬ 
sions  of  the  Geneva  Convention, 

Publish  a  list  of  all  prisoners. 

Provide  information  about  those  known  to  be  dead. 

Release  the  sick  and  seriously  wounded,  and 
Allow  a  free  flow  of  moil. 

In  behalf  of  those  suffering  mental  and  physical  torture,  I  ask 
your  help  in  the  name  of  common  decency. 


STATE  OF  NEW  YORK 
UNITED  STATES  OF  AMERICA 


To  date,  over  235,690  Central  New  Yorkers  responded— and  they 
are  still  coming  in. 


This  is  relevance. 

The  SYRACUSE  NEWSPAPERS 


Newhouse  Newspapers 
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Newspapers  outsell  tv 

The  first  real  comparison  of  newspaper-rad io-television  effective¬ 
ness  for  a  retail  advertiser  has  been  completed  in  Atlanta  and  the  re- 
sidls  show  that  newspapers  deliver  more  than  three  times  the  ef- 
ficency  per  advertising  dollar. 

This  isn’t  news  to  neA\"spaper  admen.  But  it  ought  to  raise  a  few' 
eyebrows  in  the  retail  business  where  broadcasters  have  been  spread¬ 
ing  their  tales  of  blue  heaven  in  an  attempt  to  get  a  piece  of  the  re¬ 
tail  advertising  pie. 

The  beauty  of  the  Atlanta  study  is  in  its  impartiality  and  its  be- 
lievability  because  all  four  parties  to  the  argument  participated  in 
it:  New'spapers,  radio  and  television  stations,  and  a  large  retailer. 

Newspaper  ads  totalling  11.6  pages  w'ere  run  in  Sunday’s  paper 
and  in  morning  and  evening  editions  Monday  and  Tuesday  prior 
to  a  large  sale.  On  the  same  days  438  thirty-second  spots  were  run — 
177  on  five  television  stations  and  261  on  five  radio  stations  making 
more  than  eight  commercials  for  every  hour  of  broadcast  time. 

From  2,176  interviews  in  the  departments  which  sold  the  advertised 
items,  the  retailer  found  that  newspapers  which  received  38%  of 
the  total  ad  budget  developed  71%  of  the  advertising  influence,  tele¬ 
vision  which  received  49%  of  the  budget  produced  28%  of  the  ad 
influence,  and  radio  accounted  for  12%  of  the  budget  and  only  9% 
of  the  ad  influence. 

This  is  the  most  convincing  argument  for  retail  use  of  newspaper 
advertising  in  lieu  of  other  media.  We  trust  the  nation’s  new'spaper 
ad  executives  will  make  the  most  of  it. 

Walls  of  secrecy 

The  Supreme  Court  of  the  United  States  has  ruled  in  effect  that 
a  court  record  is  not  a  court  record  w'hen  it  involves  a  divorce  case. 

New'  York  State  law'  grants  news  media  the  privilege  of  report¬ 
ing  judicial  proceedings  without  fear  of  suit.  It  also  makes  records 
of  divorce  cases  secret. 

In  spite  of  the  fact  that  the  New  York  News  based  its  stories  on  a 
true  copy  of  the  divorce  papers  obtained  from  one  of  the  litigants,  the 
high  court  agreed  with  a  lower  court  ruling  that  the  newspaper  is 
subject  to  suit  for  libel  and  invasion  of  privacy'  because  the  records 
W'ere  supposed  to  be  kept  secret. 

Instead  of  tearing  dow'n  the  walls  of  secrecy  wherever  they  exist, 
therefore,  the  Supreme  Court  seems  to  be  building  them  higher. 


Consumerism 

Newspaper  admen  w'ere  told  during  their  meeting  in  New'  York 
recently  that  the  consumer  movement  had  been  overplayed  and  some 
of  the  assertion  about  industry'  had  been  based  not  on  facts  but  on 
assumptions. 

Perhaps!  But  consumerism  is  here  to  stay,  in  our  opinion,  and  in¬ 
dustry  is  doing  very  little  to  counteract  the  assumptions  w'ith  a  few 
lacts  about  what  it  is  doing  to  improve  its  products  and  solve  its  ow'n 
environmental  problems. 
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CA  TCH-lines 

By  Lenora  Williamson 

A  REMARKABLY  HISTORIC  NEWSPAPER  has  come 
to  our  attention — a  copy  of  the  Leader-Herald  of  Gloversville 
and  Johnstown,  N.Y.,  for  Friday,  December  11,  1570.  That 
makes  the  issue  dated  some  114  years  after  Johannes  Guten¬ 
berg’s  printing  triumph.  Right?  Ok,  so  it  was  only  a  typo¬ 
graphical  error  in  the  nameplate.  Philosophically,  William  M. 
Kessler,  publisher,  pronounced  the  issue  a  collector’s  item. 
“Let’s  look  at  it  that  way — and  smile.” 

*  *  * 

“I  AM  CALLING  IN  REGARDS  TO  THE  LIVE  WIRE  in 
my  daughter’s  room.”  That  was  one  winner  when  Detroit  News 
staffers  for  Contact  10,  the  reader-help  service,  decided  to  do  a 
roundup  column  of  some  delightfully  mixed  up  requests  for 
aid.  Among  their  choices:  “My  child  support  payments  are 
several  months  in  the  rear  ...  We  have  a  problem  with  bats. 

e  run  a  home  for  elderly  women  and  we’d  like  to  know  how  to 
get  rid  of  these  bats  .  .  .  My  son  is  in  the  Army  and  hasn’t 
had  a  thrill  since  last  July.” 

*  *  * 

IF  THIS  IS  WEDNESDAY  It  Must  Be  Czechoslovakia  was 
tlie  Charlotte  (N.C.)  Observer  head  for  that  odd  calendar 
tale  of  Communist  holiday  observances.  The  Louisville  Times 
explained  all  in  a  3  column  head:  Quill  Pen  Maker  Without 
Fuss,  Just  Feathers,  Makes  Plenty  of  Scratch.  The  man  in 
Albuquerque,  N.M.,  came  up  with  this  heady  one  for  the  Tribune 
over  the  story  of  a  fellow’s  suit  asking  that  nearby  churchbells 
he  silenced:  Bells  of  St.  Francis!  40  ding-dongs  a  minute  not 
(ap)  pealing  for  him. 

*  *  * 

NOT  A  SINGLE  AMERICAN  DESIGNER  “bothered  to  he 
in  Paris  for  the  funeral  of  the  creative  genius  off  whom  many 
of  them  have  lived  professionally  for  years,”  noted  IT  omen’s 
IT  ear  Daily  in  its  coverage  of  the  funeral  of  Coco  Chanel. 
James  Brady  started  his  account  at  8  a.m.  when  the  first  iour- 
nalists  gathered  on  the  steps  of  the  Church  of  the  Madeleine 
and  noted  that  as  had  Chanel’s  showings  traditionallv  started 
late,  so  did  her  funeral  mass — 9:37  a.m.  The  coffin:  “a  simple 
brown  box  with  a  bit  of  black  cloth  thrown  over  it.” 


HE’S  AS  HOOSIER  AS  SASSAFRAS  AND  SUMAC  was 
one  observation  by  a  fellow  newsman  marking  the  beginning 
of  Indianapolis  News  columnist  Wayne  Guthrie’s  51st  year 
with  the  paper.  Guthrie,  an  Indiana  University  Law  School 
graduate,  joined  the  News  temporarily,  awaiting  organization 
of  a  law  firm.  The  firm  never  materialized,  but  a  newspaper 
career  did.  Guthrie  began  his  “Ringside  in  Hoosierland”  in 
1947  and  also  served  as  city  editor  14  years.  It  is  said  he  once 
assigned  a  photographer  to  shoot  both  the  start  and  finish  of  a 
100-yard  dash.  Guthrie  denies  all,  but  the  story  persists. 

*  *  * 

Tlie  “practical  joke”  humor  of  the  Zuni  Indians  resulted  in 
an  uneasy  moment  or  two  for  city  editor  John  Waliczek  of  the 
Gallup  (N.M.)  Independent  when  he  arrived  to  learn  the 
results  of  tribal  elections.  As  he  entered  the  council  chamber, 
he  was  approached  by  a  Zuni  who  was  carrying  a  ceremonial 
axe  and  was  told  that  “ancient  Zuni  tradition  calls  for  the 
scalping  of  the  first  white  man  seen  after  an  election.”  “But 
you  can’t  do  that  to  me,”  Waliczek  protested.  “I’ve  been  named 
an  honorary  Zuni.”  “Fine,”  replied  another  Zuni  as  he  reach¬ 
ed  for  a  pocket  knife,  “Then  we’ll  initiate  you  as  a  blood 
brother.”  Waliczek  beat  a  hasty  retreat,  while  the  Zunis 
doubled  up  with  laughter. 

*  *  * 

TIME  OUT  FOR  HAPPINESS  is  the  title  of  Frank  B.  Gil- 
breth’s  new  book  being  published  this  month  and  scheduled 
for  Reader’s  Digest  condensation  in  March.  Gilbreth,  assistant 
publisher  of  the  Charleston  (S.C.)  Neivs  and  Courier  and  the 
Charleston  Evening  Post,  has  written  a  light-hearted  story  about 
his  parents,  motion  study  experts  who  pioneered  in  scientific 
management  at  the  turn  of  the  century. 

*  *  » 

IF  GOOD  NEWS  WERE  ALL — As  suggested  by  the  Uni¬ 
versity  of  Arizona  student  newspaper  Wildcat,  these  might  be 
among  headlines  in  a  paper  devoted  strictly  to  good  news: 

No  rioting  by  7,250,000  college  students 
Most  nations  at  peace  this  week 
Americans  have  money  left  after  taxes 
Bible  still  best  seller 

Hippies  are  .00057  percent  of  population 
Millions  love,  obey  parents 
Spring  always  follows  Winter 


letters 


COLLEGE  STORY 

Yuzer’s  the  name,  PR’s  the  game. 

“Tom,  you  must  avoid  using  cliches,” 
my  journalism  professors  warned  me  many 
times.  This  time  it  is  deliberate,  because 
I  hope  to  catch  your  eye.  I  want  to  sell 
you  on  an  idea. 

A  recent  report  issued  by  the  Carnegie 
Commission  of  Higher  Education  said  that 
many  colleges  and  universities  are  already, 
or  soon  would  be,  in  serious  financial  dif¬ 
ficulty.  This  is  another  report  that  paints 
a  negative  picture  of  higher  education  in 
the  United  States  today.  I  want  to  do  my 
part  to  develop  the  fact  that  there  are 
more  institutions  which  are  not  in  trouble 
and  which  are  making  a  valuable  contri¬ 
bution  to  America. 

Unlike  some  other  college  news  bureau 
writers,  I  am  at  an  institution  that  does 
not  really  fit  the  picture  of  the  Carnegie 
Commission  report.  Luther  College  is  not 
in  financial  difficulty. 

I  am  not  trying  to  fool  anyone.  Luther 
College  would  gain  much  favorable  pub¬ 
licity  if  this  story  were  in  print.  Only  if 
we  can  continue  to  gain  the  favorable 
image  that  we  now  have  among  our  alum¬ 
ni,  parents  and  friends  will  we  able  to 


claim  that  we  are  not  “in  serious  financial 
difficulty.” 

Secondly,  it  is  time  for  myself  and  my 
colleagues  to  try  to  gain  a  more  positive 
image  for  higher  education  today.  I  be¬ 
lieve  that  a  story  like  this  one  can  help  to 
accomplish  that  end. 

I  would  not  try  to  convince  you  that 
everything  is  right  with  higher  education 
today,  because  that  is  just  not  the  case. 
Many  colleges  and  imiversities  are  like 
Luther  College,  however,  in  good  financial 
condition,  providing  programs  that  fit  the 
needs  of  tc^ay’s  students  and  maintaining 
communication  with  the  students  so  there 
isn’t  the  need  for  some  type  of  violent 
confrontation. 

Our  is  a  positive  picture  in  higher  edu¬ 
cation  today,  as  it  is  at  many  of  the  na¬ 
tion’s  colleges  and  universities. 

Decorah,  Iowa  tom  yuzer 

(The  writer  is  director  of  Public  Informa¬ 
tion  for  Luther  College.) 


GREAT  rSSUE 

Your  issue  (January  9)  featuring  re¬ 
tail  advertising  is  the  best  of  its  kind 
I’ve  seen.  Every  newspaper  advertising 
executive  and  staff  member  on  the  North 
American  continent  should  be  able  to 
benefit  from  this  unusual  edition. 

LOYAL  PHILIPPS 

Co-publisher, 

Daily  Advance, 

Elizabeth  City,  N.C. 


Short  Takes 

Both  goalie  Jacques  Plante,  who  start¬ 
ed  the  game  and  played  two  scoreless 
periods  and  Ron  Ellis  suffered  conclu¬ 
sions. — Detroit  (Mich.)  News. 

♦ 

P  .  .  .  S  .  .  .,  42,  has  been  with  the 
Teamsters  since  1952  and  was  elected 
recording  secretary  of  Local  20  in  1968. 
His  new  job  involves  working. — Toledo 
(Ohio)  Blade. 

*  *  • 

HEADLINE:  World  Situation  showed 
Some  Improvement  In  1971.” — Meriden 
(Conn.)  Morning  Record. 

«  *  * 

ACKNOWLEDGEMENTS:  A  bride 
wrote  to  a  lady  in  Jackson,  Mich.,  thank¬ 
ing  her  “for  the  lovely  sterling  silver 
bowel.” — Chicago  Tribune. 

*  «  • 

“I  just  hitch-hiked  a  lift  with  Mr. 
H  .  .  .”  said  Sw'edish  P  .  .  .  0,  ginning 
as  he  came  down  the  gangplank. — San 
Francisco  Chronicle. 

•  •  * 

HEADLINE:  Foul  Weather  Ends; 
90%  Chance  of  Rain. — San  Rafael 
(Calif.)  Independent- Journal. 

*  •  « 

(E&P  pays  $2  each  for  amusing  typo- 
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"There  is  only  one  New  York  Times. 
There  probably  couldn't  be  more 
than  one.  I  certainly  wouldn't  want 
i  to  read  more  than  one  each  day. 
But  if  I  were  allowed  to  read  only 
one  paper  each  morning— other 
than  my  own— it  would  be  The 
New  York  Times." 


&r  January  23,  1971 
Every  Saturday  Since  1884 


Newspapers  retain  readers’  loyalty 
in  2  surveys  made  during  absence 


“I  miss  the  Rockford  newspa¬ 
pers,  especially  the  news  and 
ads.  I  wish  the  strike  would 
end.” 

This  was  a  typical  response 
by  one  of  more  than  1,300  per¬ 
sons  contacted  in  a  research 
study  while  the  Rockford  (Ill.) 
Star  and  Register-Republic 
were  closed  by  a  guild-called 
strike  for  71  days  from  Novem¬ 
ber  8  to  January  20. 

In  Pittsburgh,  Pa.,  during  a 
two-week  shutdowm  of  the  Post- 
Gazette  and  the  Press,  their 
readers  turned  to  radio  and  tel¬ 
evision  for  news  but  they  felt 
that  neither  the  quality  nor 
credibility  of  tv  advertising 
matched  that  of  the  printed  ads 
and  they  failed  to  get  much  of 
the  news  they  find  in  the  pa¬ 
pers. 

The  Pitt.sburgh  survey  was 
made  by  Ketchum,  MacLeod  & 
Grove  Inc.,  an  advertising  and 
public  relations  agency.  The 
strike  by  printing  pressmen  be¬ 
gan  January  3  and  lasted  until 
January  17. 

Aided  in  judgments 

This  Rockford  survey,  con¬ 
ducted  by  Market  Research 
Studies,  was  an  effective  tool  in 
appraising  the  climate  of  public 
opinion,”  said  publisher  William 
K.  Todd.  “We  felt  that  by 
studying  the  results,  the  survey 
often  removed  the  emotions 
from  our  judgment.” 

More  than  half  of  the  respond¬ 
ents  said  they  were  not  sat¬ 
isfied  with  television  and  radio 
news  coverage. 

The  study  consisted  of  14 
samplings  of  reader  attitudes 
on  one,  two  or  three  days  each 
week,  through  January  12. 

Nearly  5,000  telephone  calls 
were  made  to  homes  in  Winne¬ 
bago  and  Boone  Counties.  Com¬ 
pleting  three-page  question¬ 
naires  were  1,308  persons,  21 
percent  of  whom  were  men. 

After  mass  picketing  disturl> 
ances  December  4,  public  senti¬ 
ment  turned  against  the  Guild 
strikers  and  other  Unionists 
who  honored  the  picket  lines. 

Readers  pulled  no  punches. 
There  were  brickbats  as  well  as 


bouquets.  They  agreed  that  ad¬ 
vertising  also  is  news,  of  goods 
and  services. 

Asked  if  the  lack  of  ads 
affected  shopping,  49  percent  re¬ 
plied  “yes,”  and  half  of  these 
respondents  mentioned  they  had 
missed  “sales,  bargains,  spe¬ 
cials”  in  stores,  before  and  af¬ 
ter  Christmas.  About  25  percent 
said  they  missed  food  and  ap¬ 
parel  advertising;  14  percent 
missed  “all  advertising.’ 

Few  subscribers  drop  out 

Some  of  the  findings: 

Nine  out  of  10  pre-strike 
readers  of  the  morning,  evening 
and  Sunday  papers  said  they 
would  resume;  4.3  percent  of 
Sunday  Register-Star,  4.4  per¬ 
cent  of  Morning  Sta/r,  5.6  per¬ 
cent  of  Register-Republic  read¬ 
ers  said  they  definitely  would 
not  be  back.  The  rest  were  un¬ 
decided. 

Half  of  the  respondents  said 
the  lack  of  newspaper  ads 
affected  their  shopping. 

Asked  what  three  things  they 
missed  most,  newspaper  readers 
gave  the  No.  1  spot  to  local  and 
area  news.  Deaths  and  births 
rated  second.  Advertising  and 
“everything”  came  next. 

On  adequacy,  radio  satisfied 


44  percent,  television  34  per¬ 
cent. 

Community  newspapers,  read 
by  13  percent  of  respondents, 
rated  27  percent  in  satisfaction. 
Half  of  the  people  who  added 
out-of-town  newspapers  said 
they  lacked  local  and  area 
news. 

Executives  of  the  Gannett 
Group  newspapers  in  Rockford 
agreed  that  the  survey  was  of 
immense  value  to  them. 

‘Different  response’ 

Thomas  M.  Reay,  executive 
editor,  said:  “We  had  a  new 
and  entirely  different  response 
from  our  readers.  Speaking 
about  the  features  they  missed 
most,  their  opinions  upset  pat¬ 
terns  of  old  readership  studies. 
We  have  and  will  be  getting  a 
lot  of  use  out  of  the  findings.” 

“The  public  is  more  cognizant 
of  the  value  of  daily  newspaper 
advertising,”  said  Richard  G. 
Lundgren,  director  of  advertis¬ 
ing.  “The  survey  shows  that 
newspaper  advertising  effec¬ 
tiveness  is  greater  than  televi¬ 
sion  or  radio,  and  that  there  is 
no  substitute  for  the  printed 
word.” 

Roland  E.  Erickson,  circula¬ 
tion  director,  said  the  survey 


informed  him  of  the  number  of 
pre-strike  readers  he  could  ex¬ 
pect  back ;  the  number  of  people 
who  said  resumption  of  reader- 
ship  hinged  on  price  and  quality 
of  the  papers  after  the  shut¬ 
down. 

“Previous  circulation  depart¬ 
ment  surveys  indicated  penetra¬ 
tion  of  out-of-town  papers,  es¬ 
pecially  Chicago  newspapers,” 
said  Erickson.  “It  was  interest¬ 
ing  to  see  which  papers  people 
turn  to  during  a  strike.  During 
this  shutdown,  the  public  read  a 
larger-than-expected  number  of 
afternoon  papers.” 

Local  ads  missed 

The  majority  of  those  inter¬ 
viewed  in  Pittsburgh  said  that: 

— News  coverage  by  both  tel¬ 
evision  and  radio  improved  sub¬ 
stantially  during  the  strike. 

— They  didn’t  miss  the  comics 
as  much  as  they  did  news  on 
national  affairs,  business  activi¬ 
ties,  and  social  events. 

— Local  business  advertising 
received  more  of  their  attention 
than  national  advertising,  by  a 
factor  of  7  to  1. 

— They  would  not  change 
their  newspaper  buying  habits 
if  Pittsburgh  dailies  were  to 
raise  their  prices. 


Slowdown  cuts  Washington  papers 


Of  the  300  persons  tele¬ 
phoned,  225  subscribed  to  one  of 
Pittsburgh’s  two  newspapers. 
Virtually  all  had  both  a  televi¬ 
sion  set  and  a  radio.  When 


Tentative  agreement  on  a  new 
contract  which  provides  for  a 
scale  increase  of  $55  over  two 
years  for  printers  on  Washing¬ 
ton,  D.C.  newspapers  was  an¬ 
nounced  Thursday. 

For  several  days  slowdowns 
in  the  composing  rooms  forced 
the  Post  and  the  Star  to  curtail 
the  size  of  editions.  The  Daily 
Sews  was  not  affected. 

The  Post  on  Monday,  sched¬ 
uled  for  60  pages,  has  only  28 
pages  and  Tuesday’s  edition 
was  cut  from  69  to  50  pages. 
The  Thursday  edition  had  to  be 
held  to  68  pages. 

The  Star’s  Tuesday  afternoon 
paper  was  the  first  to  be 
affected  and  it  was  curtailed  to 
42  pages.  The  editions  on  fol¬ 


lowing  days  also  were  much 
smaller  than  normal. 

Members  of  Columbia  Typo¬ 
graphical  Union  have  been 
working  without  contracts  since 
September  30.  Pay  scales  range 
from  $190  to  $201  a  week. 
Under  the  agreement,  if  it  is 
ratified  by  the  printers,  the 
scale  will  go  up  $30  in  the  first 
year  and  $25  in  the  second  year. 
The  publishers  had  originally 
offered  an  increase  of  $40  in  a 
26-month  contract. 

It  was  not  disclosed  how  the 
issue  of  reproduction  (bogus) 
was  settled.  Several  weeks  ago 
a  contract  that  provided  a  cash 
payment  by  the  Post  for  a 
bogus  backlog  was  rejected  by 
the  union  members. 


asked  if  they  had  changed  the 
manner  in  which  they  followed 
the  news  during  the  strike,  87 
said  they  listened  to  the  radio 
more;  122  said  they  watched 
more  television ;  and  22  said 
they  read  news  magazines 
more. 

As  to  news  coverage,  127  said 
radio  reporting  was  better;  and 
167  said  television  reporting 
was  improving.  On  types  of 
news  hit  hardest  by  the  strike, 
98  cited  obituaries;  75  cited  na¬ 
tional  news;  and  62  each  said 
they  believed  business  and  so¬ 
cial  news  suffered  most.  To  ob¬ 
tain  this  information,  the  over¬ 
whelming  majority  turned  to 
television. 

{Continued  on  page  8  ) 
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Public  loyalty 

(Covtivued  from  page  7) 


When  questioned  on  advertis¬ 
ing,  interviewees  said  they  cus¬ 
tomarily  paid  most  attention  to 
grocery  ads,  followed  by  local 
business,  department  stores,  na¬ 
tional,  and  classified  advertis¬ 
ing.  Similarly,  interviewees  said 
that  grocery  ads  suffered  most 
during  the  strike,  followed  by 
the  other  categories  in  the  same 
sequence. 

The  quality  of  newspaper  ad¬ 
vertising  was  rated  best  by  112, 
with  8.3  voting  for  television,  31 
for  magazines,  and  11  for  radio. 
Newspapers  also  scored  highest 
on  credibility,  with  television, 
magazines,  and  radio  following 
in  that  order.  For  the  most  in¬ 
teresting  advertising,  television 
received  128  votes;  newspapers 
rated  second  with  80  votes,  fol¬ 
lowed  by  magazines  and  radio. 

.Selllemeiit  in  Rockford 

Members  of  the  guild,  which 
represents  newsroom  employes 
of  the  Rockford  newspapers,  in 
the  Gannett  group,  voted  to  ac¬ 
cept  a  30-month  contract  on 
Saturday  and  publication  was 
resumed  Wednesday  (January 
20). 

When  the  guild  struck  Nov¬ 
ember  8,  it  said  the  two  ma¬ 
jor  issues  were  wages  and  “pro¬ 
fessional  standards”  clause.  The 
company  rejected  the  latter  de¬ 
mand,  saying  it  would  infringe 
on  management  standards. 
There  is  no  “professional  stand¬ 
ards  clause”  in  the  contract. 

Wages  in  the  new  agreement 
are  virtually  identical  to  those 
which  the  company  had  offered 
before  the  strike  for  a  24-month 
contract,  but  the  term  was 
extended  six  months.  Prior  to 
the  strike,  management  offered 
increa.ses  of  $31  per  week, 
bringing  top  scale  for  an  ex¬ 
perienced  reporter  to  $225.  The 
guild  had  demanded  $255  week¬ 
ly.  In  the  settlement,  the  guild 
agreed  to  management’s  pre¬ 
strike  offer. 

An  additional  six  months  was 
added  in  the  new  contract.  It 
provides  for  a  wage  increase  of 
$10.50,  bringing  the  top  scale  to 
$235.50  for  the  last  six  months 
prior  to  April  30,  1973. 

Agreement  on  non-economic 
issues  included  retention  of  the 
previous  Guild  Shop  and  rein¬ 
statement  of  striking  employes, 
but  exclusion  from  guild  mem¬ 
bership  of  those  newsroom  em¬ 
ployes  hired  during  the  strike. 

The  strike  was  the  longest  in 
Rockford  newspaper  history. 

Girrululion  prices  raised 

Circulation  rates  were  in- 


crea.sed  this  week,  the  single 
copy  price  going  from  lO^i  to 
l.ot*  on  weekdays  and  from  30^ 
to  35^^  Sunday.  Home  delivery 
rates  also  %vent  up — from  55^ 
to  70<‘  in  the  city  and  from  50^ 
to  65<‘  in  the  state  zones. 

Dan  DiLeo,  president  of  the 
guild  local,  said  the  people 
hired  during  the  strike  have  the 
option  of  joining  the  union  or 
not  and  future  employes  must 
join.  He  said  the  contract  re¬ 
duces  the  workweek  from  38% 
hours  to  3714  hours  and  con¬ 
tains  a  provision  that  a  report¬ 
er’s  byline  will  not  be  used 
over  a  protest  of  the  w'riter  nor 
if  there  is  substantive  alter¬ 
ation  of  the  story. 

In  the  area  of  professional 
standards,  he  said,  the  company 
adopted  the  language  of  the 
guild  clause  as  policy  outside  of 
the  contract. 

.$4A  raise  in  Piltsburgli 

A  strike  by  Printing  Press¬ 
men’s  Local  9  against  the  Pitts- 
hiirgli  Press  ended  January  17 
when  agreement  was  reached  on 
a  two-year  contract. 

The  strike  by  the  222  press¬ 
men  had  prevented  publication 
of  the  Press  and  the  Post- 
Gazette,  which  is  printed  in  the 
Press  plant,  since  January  4. 
Both  newspapers  resumed  pub¬ 
lishing  Monday,  January  18. 

William  Forrester,  associate 
business  manager  of  the  Press, 
and  one  of  the  negotiators,  said 
the  contract  provides  an  overall 
wage  increase  totalling  $46.27. 
In  addition,  he  said  the  journey¬ 
men’s  basic  rate  will  be  raised 
$8.73  on  a  fly  boy  buy-out,  and 
fringe  benefits  will  be  increased 
by  $5.62. 

These  increa.ses,  he  said,  will 
be  paid  over  a  two-year  period 
stai-ting  with  an  immediate 
weekly  wage  increase  of  $21.06 
that  will  be  followed  by  another 
w'age  boost  of  $7.40  a  week  on 
July  1;  $10  on  January  1972; 
and  $7.81,  on  July  1972.  The 
rai.ses  will  make  the  base  day 
rate  pay  in  two  years  $228.85, 
Forre.ster  said.  At  the  expira¬ 
tion  of  the  old  three-year  con¬ 
tract,  he  said  the  base  pay  was 
$173.85. 

The  contract  calls  for  the 
elimination  of  all  fly  boys  on  74 
shifts  a  week  and  the  creation 
of  12  more  journeymen  jobs, 
which  is  expected  to  cut  down 
sharply  on  overtime.  The  jour¬ 
neymen’s  base  weekly  salary 
rate,  Forrester  said,  will  be 
made  $8.73  higher  by  April  2, 
1972. 

The  schedule  in  the  buy  out, 
he  said,  calls  for  the  promotion 
of  7  of  the  present  12  appren¬ 
tices  to  journeymen  on  April  5, 


1971.  At  the  same  time,  7  fly 
boys  will  be  elevated  to  appren¬ 
tices  and  the  journeymen  rate 
raised  $5.09. 

On  October  4,  1971,  two  more 
apprentices  become  journeymen 
along  with  two  fly  boys  who  will 
go  up  to  apprentice.  The  basic 
rate  for  journeymen  will  in¬ 
crease  $1.45  at  this  time. 

On  April  2.  1972,  fly  boys  \vill 
be  eliminated  when  three  more 
apprentices  turn  journeymen 
and  three  fly  boys  move  up  to 
apprentice.  An  increase  of  $2.19 
in  the  basic  journeymen’s  rate 
will  complete  the  buy  out. 

The  union  yielded  on  its  de¬ 
mand  for  a  so-called  eighth 
press  on  certain  Friday  nights 
w’hen  advanced  sections  of  the 
Sunday  press  are  produced.  The 
company  in  turn  agreed  to  drop 
all  arbitration  cases  and  courts 
suits,  including  damage  claims 
exceeding  $100,000  against  the 
pressmen’s  unions. 


Newhall  quits  paper 
to  be  magazine  editor 

Scott  Newhall,  editor  of  the 
San  Francisco  Chronicle,  is  re¬ 
tiring  from  the  daily  newspaper 
field  January  31  to  be  editor  of 
San  Francisco  Magazine. 

The  36-year  Chronicle 
veteran  said  he  was  acutely 
aware  of  an  incipient  senior  cit¬ 
izenship  and  determined  not  to 
become  “A  journalism  geriatric 
basket  case.”  He  is  57  years 
old. 

Charles  de  Young  Thieriot, 
Chronicle  Publisher,  described 
Xewhall’s  departure  as  a  great 
personal  and  professional  loss. 

• 

Big  press  ordered 

Wood  Industries,  Inc.  a  New 
Jersey  based  printing  press 
manufacturer,  announced  it  has 
been  awarded  a  $4.8  million  or¬ 
der  for  printing  presses  from 
Lancaster,  Pa. 


ABC  figures  show 
circulation  steady 


The  23rd  annual  Daily  News¬ 
paper  Circulation  Study  by  the 
Audit  Bureau  of  Circulations 
used  averages  reported  for  the 
six  months  ending  September 
30,  1970. 

Total  Sunday  circulation  in 
the  two  nations  increased,  al¬ 
though  there  were  heavy  losses 
among  non-ABC  Sunday  new’s- 
papers  in  the  United  States. 

The  study  includes  circulation 
figures  for  1,741  daily  newspa¬ 
pers  in  the  two  countries,  28 
fewer  than  in  the  1969  study; 
and  564  Sunday  newspapers,  17 
fewer  than  during  1969.  The  to¬ 
tal  number  of  daily  and  Sunday 
newspapers  known  to  exist  in 
the  United  States  and  Canada 
(including  those  for  which  no 
circulation  figures  were  avail¬ 
able  for  the  study)  dropped 
from  2,459  during  1969  to  2,423 
in  1970. 

Eight  states  reported  drops 
in  both  daily  and  Sunday  circu¬ 
lations:  Alabama,  California, 
Iowa,  Maryland,  Missouri,  New 
York,  North  Carolina,  and  Wis¬ 
consin. 

In  populous  states  showing 
large  losses,  ABC  stated,  the 
decline  usually  hit  those  news¬ 
papers  in  the  large  cities  and 
their  suburbs,  w’hile  newspapers 
in  smaller  communities  general¬ 
ly  held  their  ground  or  gained. 
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Sales  of  weekday  and  Sunday 
newspapers  certified  by  the  Au¬ 
dit  Bureau  of  Circulations  held 
close  to  1969’s  record  figures 
last  year. 

ABC  accounts  for  98%  of 
U.  S.  morning  newspapers,  92% 
of  evening  new’spapers  and  98% 
of  Sunday  newspapers. 

In  the  morning  field,  ABC 
members  amassed  an  increase 
of  378,100,  part  of  which  was 
due  to  the  Boston  Her¬ 
ald-Traveler  dropping  out  of 
the  evening  field  and  going  only 
morning. 

The  evening  field  felt  the  loss 
in  Boston,  with  a  net  decrease 
of  285,358. 

All-day  papers  in  the  ABC 
list  gained  12,778  and  Sunday 
member  papers  showed  an  in¬ 
crease  of  63,344. 

ABC  reported  that  total 
weekday  circulation  in  the  U.  S. 
declined  97,943,  despite  the  in¬ 
creases  totalling  105,520  by 
member  newspapers.  This  com¬ 
pilation  included  figures  from 
non- ABC  papers. 

Total  paid  circulation  for  U. 
S.  weekday  newspapers  was  put 
at  61,868,680.  For  Sunday  the 
total  was  49,614,364. 

The  figures  for  Canada  were: 
weekday,  4,632,226 ;  Sunday, 
917,630. 


8 


i 


Judge  holds  byline 
subject  to  editing 


A  reporter  who  sought  to  tition  said,  would  “raise  the 
prevent  the  use  of  her  byline  on  inevitable  inference  that  the  ba- 
a  series  of  investigative  articles  sis  of  her  articles  was  so  insub- 
because,  she  contended,  they  stantial  that  she  was  afraid  to 
had  been  distorted  in  the  edit-  name  the  institutions  involved, 
ing,  lost  her  plea  for  an  injunc-  even  though  she  was  accusing 
tion  in  the  Baltimore  Circuit  them  of  improper  practices 
Court  last  week.  affecting  the  health  and  welfare 

Sandra  Grant  Parshall  con-  of  Maryland  citizens.” 
tended  that  the  deletion  of  the 

names  of  nursing  homes  in  her  procedure 

expose  of  conditions  in  those  in-  jmjgg  James  A.  Perrott, 

stitutions  would  be  damaging  to  citing  cases  affirming  a  person’s 
her  reputation  as  a  reporter,  in  property  right  to  his  name,  con- 
the  eyes  of  her  professional  col-  eluded:  “I  have  heard  here  no 
leagues,  in  the  eyes  of  prospec-  testimony  which  would  convince 
tive  employers  and  by  the  public  that  the  public  will  be 

at  large. 

Mrs.  Parshall  said  that  when 
she  was  assigned  to  the  investi¬ 
gation  that  lasted  tw'o  months, 

Ernest  F.  Imhoff,  city  editor  of 
the  Baltimore  Evening  Sun,  told 
her  and  two  less-experienced 
reporters  that  they  were  to  “not 
only  look  for  the  roaches  in  the 
pea  soup,”  but  to  name  names 
and  “blitz  our  readers  with  the 
real  story.” 

The  investigation  followed  an 
outbreak  of  salmonella  that  was 
fatal  to  a  score  of  patients  of  a 
Baltimore  convalescent  home. 

Unwritten  understanding 

The  issue  became  a  union- 
management  test  when  the 
Washington-Baltimore  Newspa¬ 
per  Guild  entered  assumed  re¬ 
sponsibility  for  legal  costs  and 
contended  that  it  had  reached  a 
byline  understanding  during 
contract  negotiations  with  the 
A.  S.  Abell  Company,  publisher 
of  the  Sunpapers.  The  under¬ 
standing  was  not  written  into 
the  contract. 

However,  Paul  A.  Banker, 
managing  editor  of  the  Siin  and 
a  vicepresident  of  A.  S.  Abell 
Co.,  testified  that  the  company’s 
stated  position  was  that  it 
would  hear  and  consider  reason-  Jon 
able  requests  for  removal  of  by¬ 
lines,  but  reserved  final  decision  tained  employment  in  nursing 
to  itself.  homes  where  they  worked  but 

Richard  M.  Basoco,  Sunpa-  were  not  identified  as  Sunpaper 
pers  chairman  of  the  guild,  and  reporters. 

other  guild  officers  testified  to  Their  names  and  the  names 
the  unwritten  understanding.  of  the  homes  were  not  used,  the 
The  reporter’s  petition  for  an  court  was  told,  because  of  the 
injunction  against  the  use  of  covert  nature  of  their  report- 
her  byline  over  the  edited  arti-  ing. 

cles,  said  that  she  assumes  a  At  one  point  in  his  decision, 
public  responsibility  for  materi-  Judge  Perrott  noted  that  Mrs. 
al  appearing  under  her  byline,  Parshall  testified  that  in  a  min- 
and  her  byline  is  a  gauge  by  ute  and  a  half  she  had  read 
which  her  competence  as  a  re-  some  material  on  one  editor’s 
porter  is  evaluated.  desk  and  found  that  certain 

Deletion  of  the  names  of  nur-  quotes  had  been  changed  and 
sing  homes  investigated,  her  pe-  certain  words  added. 
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CRIME  DOES  PAY- 


■Newbold  Noyes,  editor  of  the  Washington 
Star  and  president  of  the  American  Society  of  Newspaper  Editors, 
presents  the  Heywood  Broun  Award  check  for  $1,000  from  the 
American  Newspaper  Guild  to  Donald  Singleton  of  the  New  York 
News  for  a  20-part  series  on  crime  problems. 


reporter.  I  am  sure  in  the  v  ■  J  _ _ A.  _ ^  ^  ^ _ ^  _ 

future  she  will  be  a  great  liter-  CniU0  801^108 

ary  figure.  Today  she  is  a  re- 

porter.  She  must  therefore  ^ 

fulfill  her  assignment,  submit  ykf  1 

her  material  and  let  the  materi-  MJm.  Vr 

al  be  edited  just  the  same  as  -i- 

has  been  the  practice  at  the  The  American  Newspaper  his  own  newspaper.  Noyes  said 
Sunpapers  for  all  other  news-  Guild’s  30th  Heywood  Broun  that  he  withdrew  one  of  the 
paper  reporters.”  Award  was  presented  to  Donald  Star’s  entries  and  the  other  ob- 

The  company  contended  that  Singleton  of  the  New  York  viously  did  not  win  the  prize. 
Philip  S.  Heisler,  managing  ed-  News  at  a  non-austerity  lunch-  Praising  the  quality  of  the 
itor  of  the  Evening  Sun,  had  eon  in  Washington  on  January  entries,  Noyes  said  that  “any- 
deleted  the  names  of  the  nur-  18.  one  who  thinks  the  newspaper 

sing  homes  on  the  advice  of  Singleton  almost  missed  the  business  is  in  trouble”  ^ould 
Francis  D.  Murnaghan  Jr.,  de-  party  because  he  was  covering  scan  the  entries  to  discover  that 
fense  attorney,  on  the  ground  an  assignment  in  Florida  but  he  the  “wann  heart  of  Heywood 
that  the  use  of  the  names  would  arrived  in  time  to  accept  the  Broun”  and  his  devotion  to  the 
expose  the  paper  to  libel  suits.  $1,000  check  from  Newbold  fundamentals  of  journalism  was 
And  the  court  was  told,  her  Noyes,  editor  of  the  Washington  still  alive  in  those  who  report 
byline 'was  needed  to  give  the  president  of  the  for  newspapers  today, 

articles  “w'armth”  and  “credi-  American  Society  of  Newspaper  The  Broun  Award  is 
bility”  and  that  its  use  would  be  Editors.  presented  annually  in  recogni- 

in  line  with  the  paper’s  policy  Singleton  won  the  award  for  tion  of  the  work  and  crusading 
“reinforce  a  reporter’s  re-  ^  20-part  series  of  articles  spot-  spirit  of  Heywood  Broun, 
sponsibility  for  his  work.”  lighting  the  problems  of  crime  Columnist  w'ho  was  a  founder 
The  court  also  was  told  that  ^ew  York  City.  The  citation  and  first  president  of  the  Guild. 

Daniel  Franklin  and  ^ ^ 

Welford  L.  McLellan  had  ob-  N^es,  Richard  Dudman,  Wa^-  Gould  18  chairman 


Newsmen  aboard  rescue  ship 
overcome  a  royal  runaround 


Ily  Fegan 

Talk  about  frustrating — there 
we  were,  five  newspaper  people 
representing  a  huge  combined 
circulation,  in  the  middle  of  an 
exciting  news  story,  yet  in  some 
ways  it  was  almost  as  if  we 
were  back  in  our  own  living 
rooms,  thousands  of  miles  from 
the  scene. 

By  coincidence  we  were  all 
vacationing  aboard  the  Queen 
Elizabeth  2  when  she  went  to 
pick  up  501  survivors  of  the 
burning  French  liner,  Antilles, 
in  the  Grenadines  January  8. 

To  a  man  we  turned  to,  eager 
to  do  everything  we  could  to 
cover  the  news  from  our  vant¬ 
age  point  on  the  rescue  ship. 
But  the  Cunard  personnel 
couldn’t  see  it  quite  that  way, 
and  instead  of  taking  advantage 
of  our  pre.sence  (a  public  rela¬ 
tions  man’s  dream)  constrained 
us  at  every  turn. 

Vacation  is  ended 

Nevertheless,  cov'er  it  we  did. 

The  pros  aboard  were  John 
Parrott  of  the  Christian  Science 
Monitor;  Harry  Hamburg,  AVtc 
York  Neil'S  photographer;  Au¬ 
thor  Leslie  Waller,  a  sometime 
stringer  for  the  New  York 
Times;  my  husband,  Eugene 
Farrell  and  I,  of  the  Jersey 
Journal,  one  of  the  New'house 
group. 

When  the  announcement  came 
over  the  public  address  system, 
“The  ship  has  been  diverted  to 
go  to  the  rescue  of  the  passen¬ 
gers  and  crew  of  the  French 
liner  Antilles  which  is  aground 


Then  began  the  all-night  bat¬ 
tle  to  do  our  job. 

Requests  fur  help  ignored 

Our  first  thought  was  that 
since  we  were  alx)ard,  Cunard 
would  be  delighted  to  have  us 
cover  the  news — whatever  it 
would  be — as  it  broke.  Immedi¬ 
ately  we  requested  that  an 
officer  brief  us  and  act  as  li¬ 
aison  between  us,  the  bridge 
and  the  rescue  teams  below.  We 
asked  for  a  central  point  where 
we  could  get  accurate  informa¬ 
tion  without  being  in  the  way. 
We  asked  to  be  kept  advised  of 
what  was  happening.  All  re¬ 
quests  were  ignored. 

So  w'e  did  it  the  hard  way. 
We  bulled  our  way  from  place 
to  place  as  habit  indicated 
where  the  action  was  as  it 
moved.  And  we  were  all  down 
on  Five  Deck  for  the  drama  of 
the  arrival  of  the  first  launch 
load  of  survivors. 

Hamburg  got  what  could  be  a 
prize-winning  picture.  Shooting 
with  a  Leica  down  onto  the 
launch  as  it  bobbed  and  rocked 
in  the  heavy  swells  (necessita¬ 
ting  three  passes  at  the  QE2 
before  anyone  could  be  put 
aboard)  he  got  a  great  shot  of 
the  hysterical  woman  who  a  few 
minutes  later  came  shrieking  up 
the  swinging  ladder  as  dramati¬ 
cally  as  if  a  Hollywood  director 
had  set  the  scene. 

Gene  and  John,  both  compe¬ 
tent  amateur  cameramen, 
backed  him  up  and  did  their 
best  to  fend  off  the  security 


junior,  so  that  we  got  our  first 
.stories  of  the  disaster. 

The  survivors  themselves 
made  no  objection.  In  fact,  those 
who  spoke  English  seemed  hap¬ 
py  to  tell  of  their  experience  of 
taking  to  the  lifeboats  from  the 
doomed  ship,  and  on  the  island 
of  Mustique  to  which  they* 
rowed  during  the  night. 

Earlier,  as  the  QE2  was  mak¬ 
ing  her  way  at  27  knots  from 
St.  Lucia  where  we  had  re¬ 
ceived  the  SOS,  to  the  blazing 
ship,  a  member  of  the  cruise 
staff  carefully  and  patronizing¬ 
ly  explained  to  me  that  the 
bridge  officers  were  very  busy 
directing  the  operation  and 
could  not  be  bothered.  “A 
dispatch  will  be  is.sued  later,” 
he  declared. 

Transmission  problems 

Getting  our  stories  and  pic¬ 
tures  back  to  the  states 
presented  still  other  problems. 
Hamburg  w'ent  ashore  at  Bar¬ 
bados  and  spent  the  entire  day 
printing  and  transmitting  five 
pictures  on  the  AP  wire — a  cir¬ 
cuit  which  had  to  be  relayed  to 
New’  York  via  London. 

Waller’s  phone  call  to  the 
Times  took  40-minutes  of  one¬ 
sided  conversation — he  couldn’t 
hear  a  thing  the  man  on  the 
New  York  end  said.  Parrott 
phoned  Boston  with  about  equal 
success.  We  phoned  our  first 
story  in  time  for  the  Long  Is¬ 
land  Press's  January  9  editions 
(there  were  several  Long  Is¬ 
land  people  among  the  sur¬ 


vivors)  and  radioed  a  longer 
story  for  the  Sunday  Newhouse 
wire. 

Oh,  yes,  the  official  press 
dispatch  we  were  promised  was 
slipped  under  our  door  six  days 
after  the  event. 

• 

Freedom  group 
officers  named 

Clarence  H.  Hoiles,  long  ex¬ 
ecutive  vicepresident  of  Free¬ 
dom  Newspapers,  w'as  elected 
chairman  of  the  20-newspaper 
organization  at  a  January  15 
meeting  in  the  group’s  Santa 
Ana,  Calif.,  headquarters. 

Harry  H.  Hoiles,  his  brother 
and  the  publisher  of  the  Colora¬ 
do  Springs  (Colo.)  Gazette- 
Telegraph,  advanced  to  Free¬ 
dom’s  presidency  in  the  elec¬ 
tions  revising  the  organization’s 
officership  and  meeting.  Their 
father,  R.  C.  Hoiles,  died  last 
November  at  the  age  of  91. 

Robert  C.  Hardie,  son-in-law 
of  Clarence  Hoiles  and  publish¬ 
er  of  the  Marysville  (Calif.) 
Appeal-Democrat;  E.  Roy 
Smith,  publisher,  Lima  (O.) 
News,  and  R.  D.  Thresh ie  were 
elected  vicepresidents. 

Richard  A.  Wallace,  publish¬ 
er,  Anaheim  (Calif.)  Bulletin, 
was  elected  secretary,  with  Al¬ 
bert  W.  Bassett,  publisher, 
Pampa  (Tex.)  News,  treasurer. 

Robert  Hardie  was  elected 
president  of  Florida  Freedom 
Newspapers  Inc. 

• 

Slickers  for  editors 

box  of  lollipops  and  a  press 
release  that  read;  “No  news 
this  week;  just  a  box  of  pops” 
was  sent  out  to  reporters  this 
week  by  the  public  relations  de¬ 
partment  at  Rumrill-Hoyt  Inc. 
advertising  agency. 


in  the  Grenadines  and  on  fire”  it 
was  as  if  the  school  bell  had 
sounded  and  recess  was  over. 

We  had  been  on  holiday  but 
now’  fun  was  brushed  aside  and 
it  was  back  to  doing  what  we 
knew’  best.  From  all  parts  of 
the  ship  W’e  headed  for  cabins  to 
change  from  dinner  clothes  to 
work  garb.  Parrott,  from  one 
side  of  the  Queen’s  Room  and  I 
from  another  corner,  collided  in 
a  corridor  as  w’e  raced  below’. 
My  husband  had  beaten  me  to 
the  stateroom  from  his  nightly 
walk  on  deck.  Sandy  Hamburg 
and  Waller  left  after-dinner 
brandies  in  mid-drink  and  w’ives 


man  trying  to  prevent  any  pic¬ 
ture-taking.  At  one  point  a 
seaman  w’ith  no  authority  w’hat- 
soever  announced  it  offended  his 
editorial  judgment  to  have  any 
pictures  made,  and  attempted  to 
remove  us. 

A  young  w’oman  at  the  make¬ 
shift  reception  desk  w’here  the 
survivors  were  processed,  when 
asked  her  name,  uncooperative- 
ly  replied,  “I  don’t  have  a 
name.  I  don’t  want  it  in  the 
paper.” 

The  first  stories 

The  same  resistance  contin¬ 
ued  in  the  dining  room  when  we 


open-mouthed. 

We  grabbed  paper,  pens, 
cameras  and  stuffed  pockets  full 
of  film. 

The  non-w’orking  wives  were 
assigned  to  try  to  get  phone 
calls  through  to  city  desks  back 
home. 


sought  to  enter  to  talk  to  the 
survivors.  A  maitre  d’hotel 
physically  barred  our  w’ay. 
Luckily,  at  that  moment  an 
officer  to  w’hom  Gene  had  spoken 
earlier  (in  the  vain  attempt  to 
get  us  a  liaison  man)  happened 
along  and  countermanded  his 


IN  NEW  HANDS — A  new  board  of  directors  and  officers  of 
Charlottesville  (Va.)  Newspapers  Inc.  were  elected  recently  when 
ownership  of  the  newspaper  was  transferred  to  Worrell  Newspapers 
Inc.  of  Bristol,  Virginia.  Standing  are  Herman  Giles  (left),  director; 
and  T.  Eugene  Worrell,  chairman  of  the  board.  Seated,  from  the 
left,  are  Dan  Rooker,  director;  Lindsay  B.  Mount,  president  and 
publisher  of  the  Daily  Progress;  and  T.  E.  Worrell  Jr.,  secretary- 
treasurer.  Mount  had  served  as  executive  vicepresident  of  the  news¬ 
paper,  which  was  founded  by  his  grandfather,  J.  H.  Lindsay,  in  1892. 


EDITOR  &  PUBLISHER  for  January  23,  1971 


10 


Gal  on  sports  beat, 
guy  on  social  news 

By  Bill  Boe 

During  Saturday  night  fcMjt-  said  Blythe. 


'There  are  coeds 

ball  games  at  Evans  Field,  San  all  around  me  when  I  cover  a  ^ 

Marcos,  Texas,  a  lone  perfumed  story  and  I’ve  got  an  all-female 
observer  peers  trough  binocu-  society  staff.  I’ve  got  three  good 

lars  from  her  seat  in  the  press  looking  reporters  and  a  honey  ^  ^ 

box,  then  quickly  scribbles  sta-  for  an  editing  student.  I  recent- 
tistics  onto  a  mimeographed  ly  was  assigned  a  co-editor  and 

sheet.  She  is  Jacquie  Tank-  she’s  entirely  female.”  'w 

ersley,  sports  editor  of  the  He  added,  “I’m  trying  to  ar-  4  ^ 

weekly  newspaper,  the  Univer-  range  special  meetings  of  my 
sitij  Star,  at  Southwest  Texas  staff  at  my  apartment  where  we 
State  University.  can  study  makeup.” 

Sorority  teas  are  common  on  Miss  'Tankersley  said,  “When  - 

Sunday  afternoons  in  San  Mar-  I  enter  the  press  box  at  a  foot-  FEMALE  SPORTS  EDITOR  Jacqu! 

cos,  and,  among  the  mini-skirts  ball  game,  the  men  stare  at  me  the  Southwest  Texas  State  Unive 

and  stockings,  a  stranger  with  as  if  I  were  insane.  They  never  I'®"-  She  is  sports  editor  of  the  c 

sideburns  takes  notes  and  pic-  adapted  to  my  presence.  They  j  ^j^n’t  you  ask 

tures  of  the  activities.  He  is  don’t  cuss  around  me  but  I’d  quarterback— he’s  here  on 

sophomore  Tuck  Blythe,  the  pa-  feel  more  at  home  if  they  did.  g^ook  her  up 

per’s  society  editor.  They  just  mutter  under  their  j  j^er  he  had  just 

The  invasion  of  a  female  into  breath  all  the  time.”  walked  in  the  door  before  she 

a  male-oriented  staff  and  vice-  Miss  Tankersley’s  major  com-  phoned.” 

versa  was  not  a  product  of  plaint  is  that  “the  faculty  advi-  Blythe  confessed  his  evening 
women’s  liberation  or  a  new  so-  sor  is  critical  of  my  writing  to  life  had  changed  with  his  new 
cial  revolution.  the  point  of  stripping  it  of  its  position. 

“Jacquie  is  a  sports-minded  individuality  and  its  feminity.  I  “Not  only  have  I  learned 

girl  and  wanted  to  write  sports,  used  to  use  a  lot  of  adjectives  more  about  editing  and  newspa- 
She  worked  her  way  into  her  such  as  ‘prime  and  beefy  line-  per  production  but  I’m  now  da- 
position  as  sports  editor,  ex-  man  or  razzle-dazzle’  quarter-  ting  most  of  my  staff  and  meet- 
plained  Jane  Toilette,  editor  of  back.  I  feel  that  his  suggestions  ing  different  co-eds  everyday.” 
the  University  Star.  Miss  Tank-  have  caused  me  to  lose  some  of  Career  goals  have  been 

ersley  played  varsity  basketball  my  ‘sparkle’  and  ‘zam’  and  modified  as  a  result  of  their 
and  volleyball  in  high  school  write  straight,  bland,  trite  work. 

and  ran  track  for  SWT.  sports  stories.  “I  used  to  want  to  be  editor 

Mrs.  Toilette  added,  ‘  We  had  “I’ve  got  to  know  all  the  foot-  of  the  Chicago  Tribune  but  now 
a  staff  problem  with  two  girls  ball  players,”  said  Jacquie.  I’ll  settle  for  doing  layouts  for 
as  society  co-editors  and  I  asked  “They’re  alw'ays  coming  over  to  Playboy,"  said  Blythe. 

Tuck  to  fill  the  position  tern-  my  apartment  and  hassling  me  Miss  Tankersley  said,  “I’d 
porarily.  He^did  a  good  job,  so  to  get  their  names  into  the  pa-  like  to  write  sports  for  a  big 
stayed  there.”  ^  per.  My  mother  phoned  me  one  magazine — one  that  would  allow 

Blythe  admitted,  “I  was  Sunday  morning  to  ask  if  we  me  to  use  some  of  my  adjec- 

shocked  but  eager  to  accept  the  won  the  game  Saturday  night  tives.” 


Newspapers  set 
scholarship  offer 
valued  at  $60,000 

A  $60,000,  five-year  journal¬ 
ism  scholarship  and  fellowship 
program  beginning  with  the 
1971-72  school  year  has  been 
announced  by  the  Minneapolis 
Tribune  and  the  Minneapolis 
Star. 

Otto  A.  Silha,  publisher  of 
the  newspapers,  said  the  new 
program  follows  upon  a  similar 
five-year  scholarship  schedule 
for  university  and  college  jour¬ 
nalism  students,  sponsored  by 
the  two  newspapers,  which  will 
be  completed  in  the  1970-71 
academic  year. 

The  new  program  offers  two 
annual  $1,500  national  fellow¬ 
ships,  one  aw'arded  by  the  Star 
and  one  by  the  Tribune,  to  col¬ 
lege  graduates  registered  at  ac¬ 
credited  schools  of  journalism 
and  w’orking  in  specified  sub¬ 
ject  areas,  plus  $500  to  each  of 
the  two  fellow'ship  winners’ 
schools. 

The  program  also  includes  10 
annual  scholarships  of  $500 
each  to  selected  seniors  or 
graduate  students  at  specified 
schools  of  journalism,  and  an 
annual  two-day  seminar  in 
Minneapolis  for  the  10  win¬ 
ners. 

The  $1,500  fellowships  are 
designed  to  encourage  indivi¬ 
dual  study  and  development  in 
specific  subject  areas  as  an¬ 
nounced  by  each  newspaper. 

In  1971,  the  Star  will  award 
a  fellowship  to  a  student  con¬ 
centrating  on  business  or 
economics  reporting,  and  the 
Tribune’s  fellowship  will  go  to 
a  student  specializing  in  envi¬ 
ronmental  problems. 


BoA  offers  more  help 
to  S.  American  papers 

An  expanded  advertising  a  separate,  but  affiliated 
sales  development  role  for  the  Canadian  Bureau  of  Advertis- 
Bureau  of  Advertising,  ANPA  ing  with  member  papers  paying 
in  Latin  America  has  been  of-  approximately  six  times  a  year 
fered  by  Leo  Bogart,  executive  more  in  dues  to  the  Bureau 
vicepresident  and  general  for  the  extra  services, 
manager  of  the  Bureau,  in  re-  Scripps  in  his  reply  to  Bo- 
sponse  to  a  letter  from  E.  W.  gart,  dated  January  4,  said  he 
Scnpps,  president  of  the  In-  intended  to  “seek  advice”  from 
ter  American  Press  Associa-  the  executive  committee  at  the 
tion  Technical  Center.  meeting  this  month  in  Rio  de 

The  offer  came  about  when  Janeiro.  “If  we  can  plan  a 
Scripps,  president  of  Scripps  course  of  action  within  our 
League  Newspapers  of  San  rather  limited  budget,  I  for 
Mateo,  California,  inquired  one  will  recommend  its  adop- 
with  the  Bureau^  about  the  tion,  because  it  seems  to  me 
advertising  potential  in  Latin  that  ideas  which  generate  di- 
Americas  and  requested  a  rect  revenue  are  the  most 


Past  week’s  range 
of  stock  prices 


Berkey  Photo  . 
Boise  Cascade 


Cowles  Communications 


Dayco  Corp. 


Foote,  Cone,  Belding 


ONE  AMONG  1,085— H.  F. 
Grumhaus,  left,  president  and 
publisher  of  the  Chicago  Tribune, 
presents  a  diamond  pin  to  Wil¬ 
liam  Van  Boggett  to  mark  his  50 
years  of  service  with  the  news¬ 
paper.  Boggett  is  superintendent 
of  the  city  street  sales  division  of 
the  circulation  department.  Since 
1955,  the  Tribune  has  given 
watches  to  1,085  men  and  women. 


Great  Northern  Nekoosa 


Richardson  Co.  . 

Singer  . 

L  W.  Thompson 


breakdown  of  U.  S.  and  Cana-  practical  first  steps,”  Scripps  Bordash  succeeds 
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dian  newspaper  advertising  wrote. 


In  reference  to  his  own 


Lee  Enterprises  .  20%  20% 

Media  General  .  34%  34% 

Milgo  Electronics  . 24%  22% 

...sr  x Scvipps  Said  it  was  his  s 

which  IS  a  member  of  the  Bu-  tn.  Jiicco«,.„oto  aPP9i"ted  circulation  manager  southwest  Forest  ind .  17%  it'A 

15% 


expenditures  by  classification. 
The  INPA  Technical  Center 


Mullen  at  Newsday 

Vincent  C.  Bordash  has  been 


reau,  has  an  executive  commit¬ 
tee  meeting  scheduled  on  Jan¬ 
uary  25  in  Rio  de  Janeiro. 

Bogart  told  Scripps  that 
he  viewed  his  letter  as 
“an  opening  toward  the  possi¬ 
bility  of  our  embarking  on  a 
joint  program  geared  to  Latin 
American  requirements  but 
utilizing  the  experience  and 
facilities  of  our  Bureau.”  He 
said  the  costs  involved  w’ould 
“substantially  exceed”  the  $165 
which  the  lAPA  now  pays  in 
Bureau  membership  dues. 

Bogart  presented  a  course 
of  action  to  Scripps  that  in¬ 
cluded  the  following: 


bnno  HiaooTviinQto  o-onovr>1  Southwest  Forest  Ind .  I /'A  it' 

hope  to  disseminate  general  Ncwsda?/,  the  Long  Island  Wells,  Rich,  Greene .  I6%  I7 


statistical  information  re 
garding  markets  in  the 


new'spaper,  it  was  announced  by 
William  Attwood,  president  and 


Wood  Industries  .  IS 

(OVER  THE  COUNTER) 


United  States  as  guidelines  SO  bushes.  Bordksh,  assistant  iH’to^ 'H%7»aveier- .  27^^ 

that  as  retail  businesses  are  Boston  tleralO  traveler  .  II 


United  States,  Latin  Ameri¬ 
can  advertising  departments 
will  have  a  general  idea  of 
the  potential  revenues  which 
might  be  available.” 


circulation  manager  for  the 


years  of  service. 

Mullen,  60,  started  his  news¬ 
paper  career  in  1932  as  a  circu¬ 
lation  district  manager  for  the 


information 
stages,  and 


it 


the 

would 


early 

seem 


1940. 

Bordash, 


49,  entered  the 


However,  as  the  areas  of  pos- 


•  A  countrjM>y-country  an-  and  the  practical  need  for  eations.  He  joined  Newsday  in 

.O  X  .  .  _  J  X  .  X  ,  , 
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Students  pass  up 
own  letters  page 

Scholarship  guide  The  Manchester  (N.H.) 

A  booklet  listing  more  than  Union  Leader  announced  re- 
$2  million  in  scholarships  for  gretfully  that  “we  must  with- 
college  students  studying  jour-  draw  the  offer  we  made  several 
nalism  has  been  published  by  weeks  ago  to  publish,  once  a 
the  Newspaper  Fund,  (P.  O.  week,  a  full  page  of  letters 
Box  300,  Princeton,  N.  J.  fi'om  high  school  and  prep 


alysis  of  advertising  potential  them  is  demonstrated,  I  feel 
by  industry  categories  with  sure  that  our  membership  will 
proper  allowances  for  broad-  approve  increasing  our  dues 
cast  and  other  competition.  payments  to  cover  special  sur- 

•  A  systematic  evaluation  veys  and  research.” 

of  existing  Bureau  of  Adver¬ 
tising  sales  tools  and  a  selec-  • 

tion  of  those  which  would 

warrant  adaptation  and  tran-  r _ i  • 

slation  for  use  in  the  broadest  1^*!^**^  Journal  ISSUCS 
possible  number  of  countries.  Ohio  Almanac  for  1971 

•  The  planning  of  a  series  A  538-page  fact  book  on  Ohio  08540).  The  annual  Journalism  school  students 

of  regional  seminars  or  work-  —the  Ohio  Almanac— is  on  the  Scholarship  Guide,  an  88-page  The  Loeb  newspaper  said  “re¬ 
shops  to  train  key  newspaper  way  to  being  another  best-seller  booklet,  contains  a  summary  of  sponse,  to  date,  has  not  been 

advertising  men  in  the  use  of  for  the  Lorain  Journal,  ac-  tuition  costs  at  114  of  the  153  impressive.” 

these  tools  and  in  the  tech-  cording  to  Charles  Arter,  pro-  colleges  and  universities  offer-  The  Union  Leader  reported 

niques  of  teaching  their  use  to  motion  director.  ing  journalism  scholarships.  that  it  published  6,259  letters  to 

others.  The  book,  edited  by  27-year-  .  editors,  requiring  space 

•  Development  of  a  few’  old  Cynthia  Williams,  is  in  its  *  equivalent  to  383  pages,  last 

presentations  aimed  directly  at  fourth  year  as  a  record  of  the  p  ,  .  ,  year. 

specific  international  accounts.  Buckeye  State.  The  sale  of  last  l^OUgrCSSmau  S  aide  • 

such  as  Sears  Roebuck,  Coca-  year’s  edition  reached  almost  Joel  Sugarman  of  the  metro-  |  en  vpar<4  old 

Cola,  Jersey  Standard,  which  25,000  copies  at  $1.95  per  copy.  politan  desk  of  the  Cleveland  ^ 

could  be  shown  to  local  affiliate  James  Lonergan,  general  Plain  Dealer  has  been  named  The  Brockville  (Ont.)  Recor- 
managements  on  a  country-by-  manager  of  the  Journal  and  secretary  to  Representative  der  and  Times  which  began  as  a 

country  basis.  publisher  of  the  Almanac,  said  James  V.  Stanton,  newly  elected  weekly  newspaper  in  1821  and 

The  Bureau  presented  a  hard-cover  copies  will  be  avail-  to  Congress  from  the  20th  Dis-  became  a  daily  in  1873,  cel- 

similar  program  to  the  Canadi-  able  at  $3.95  each,  plus  16  cents  trict  in  Cleveland.  Sugarman  ebrated  its  150th  birthday  with 

an  new’spapers  last  year  state  sales  tax  and  25  cents  for  has  been  with  the  PD  five  an  eight-page  history  supple- 

which  led  to  the  formation  of  postage.  years.  ment  on  January  16. 
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Copy  boys  tapped  in  colleges 
can  climb  the  newsroom  ladder 


By  Pranay  Gupte 

On  most  weekdays,  except  for 
lunchtime  and  other  essential 
breaks,  a  sweatered  half- 
smiling  girl  floats  through  the 
third  floor  newsroom  of  the 
New  York  Times  distributing 
assorted  papers  and  answering 
to  calls  of  “Miss’  and/or  “Cel¬ 
ia”  and/or  “Copy.” 

And  on  most  weekday  even¬ 
ings,  a  dark,  stout  Egj’ptian 
graduate  named  Youssef 
shuffles  through  that  same 
newsroom  answering  to  what  he 
calls  “mostly  mispronunciations 
of  my  name.” 

Both  Celia  Gittelson  and 
Youssef  Ibrahim  have  one  thing 
in  common:  they  belong  to  the 
Times’s  “Copy  Boy  Con¬ 
tingent.” 

The  Times  has  26  copy  boys 
at  the  present  time — rather,  25 
copy  boys  and  a  copy  girl.  Of 
these,  12  work  in  the  newsroom 
at  night  and  6  during  the  day. 
The  others  are  connected  with 
the  sports  and  financial  depart¬ 
ments.  During  summers,  a  doz¬ 
en  more  are  added. 

Most  of  these  copy  boys  are 
either  college  students  or  have 
a  college  background.  Some,  like 
Youssef,  have  had  graduate  ed¬ 
ucation.  The  Times  hires  very 
few  high  school  students. 

Policy  is  changed 

“The  situation  is  in  a  state  of 
transition,”  says  Peter  Mil- 
lones,  assistant  to  the  managing 
editor,  who  is  responsible  for 
the  hiring  and  firing  of  news¬ 
room  personnel.  “There  was  a 
time  when  the  Times  w'ould  hire 
only  college  graduates  as  copy 
boys.  But  after  a  while  many  of 
these  became  dissatisfied  if  they 
weren’t  promoted.  So  then  there 
w'ere  fewer  applicants.  We 
turned  to  high  school  students. 
Now  there’s  a  full  swing  back 
to  college  students.” 

The  reason? 

A  tougher  and  more  competi¬ 
tive  job  market.  Many  college 
graduate  applicants  do  not  seem 
to  shrink  back  at  the  prospect 
of  starting  out  at  the  bottom, 
that  is,  as  a  copy  boy. 

Another  reason  why  the  Ti¬ 
mes  looks  to  mainly  collegians 
for  copy  boy  positions  is  its 
“Co-op”  arrangement  with 
three  colleges:  Wilbeforce  and 
Wilmington  in  Ohio,  and 
Northeastern  in  Boston.  Under 
this  program,  these  colleges 
send  students,  usually  no  jour¬ 
nalism  majors,  for  a  three- 


month  work  period  with  the  pa¬ 
per.  Sometimes,  depending  on 
the  student’s  performance,  the 
college  awards  credits  for  his 
stint  at  The  Times. 

According  to  Millones,  a  num¬ 
ber  of  local  schools  have  also 
asked  to  participate  in  such  a 
program.  This  possibility  is 
being  considered. 

High  rate  of  turnover 

The  rate  of  turnover  among 
copy  boys  is  high,  largely  be¬ 
cause,  as  Millones  puts  it,  “it 
isn’t  a  job  anyone  should  keep 
for  any  length  of  time.” 

It  is,  however,  one  of  the  few 
jobs  at  the  paper  where  one  can 
get  to  see  how  the  news  is 
judged,  edited,  and  then  manu¬ 
factured  into  an  edition.  As  Ira 
Guberman,  a  copy  boy,  said: 
“From  here  you  get  an  over¬ 
view  of  what  the  Times  is  real¬ 
ly  like.” 

Starting  out  as  a  copy  boy 
does  not  guarantee  a  promotion. 
Millones  says: 

“We  no  longer  let  copy  boys 
believe  that  if  they  merely 
stay  alive  they  will  be  pro¬ 
moted.” 

There  was  a  time,  many 
years  ago,  when  it  was  consid¬ 
ered  in  the  tradition  of  the  Ti¬ 
mes  (and  many  other  American 
newspapers)  to  start  out  as  a 
copyboy  and  advance  on  to  the 
reportorial  staff. 

“Now,”  Millones  says,  “they 
must  prove  to  us  that  they’re 
good  newspapermen.” 

Every  copy  boy  is  encouraged 


to  write  for  the  paper,  ac¬ 
cording  to  Millones.  In  the  re¬ 
cent  past,  contributions  of  a 
couple  or  so  have  been  pub¬ 
lished.  One  of  these  is  Ira  Gu¬ 
berman,  who  says: 

“Running  copy  in  itself  is  ob¬ 
viously  not  exciting.  But  if  you 
do  it  well,  you  get  a  chance  to 
do  other  things — such  as  get¬ 
ting  a  desk  clerical  job,  like  I 
have  at  times.  If  the  copy  boy  is 
diligent,  the  opportunities  are 
open  to  him.’ 

Professional  guidance 

Besides  getting  a  chance  to 
write  for  the  paper,  Guberman 
says,  he  has  been  able  to  talk 
with  and  get  counsel  from  vari¬ 
ous  editors  and  reporters  whom 
he  respects  as  “some  of  the  best 
professionals  in  the  country.” 

“Where  else,”  asks  Guber¬ 
man,  “can  you  stop  Vincent 
Canby  in  a  corridor  and  ask  for 
his  comment  on  something 
you’ve  written  and  moreover  get 
his  comment?” 

Guberman  is  disappointed 
that  many  copy  boys  don’t  ex¬ 
press  active  interest  in  newspa- 
perwork.  In  particular,  he 
points  to  many  of  the  “Co-op” 
students  who  often  view  their 
work  as  “just  another  job.” 

“If  you  aren’t  interested  in 
what  a  newspaper  is  all  about,” 
Gubennan  says,  “there  isn’t  any 
point  in  getting  a  job  here  at 
all.” 

During  previous  summers, 
several  copy  boys  were  given 
opportunities  to  go  out  on  as¬ 
signments  with  staff  members. 
Millones  expects  this  arrange¬ 


LEAVE  IT  TO  HIM — Associate  Editor  Claude  M.  Gray  (right)  an 
amateur  gardener  who  will  continue  to  write  a  weekly  gardening 
column  for  the  Walla  Walla  Union-Bulletin  after  ending  a  49-year 
news  career,  received  a  bamboo  mini-rake  among  gifts  from  his 
fellow  workers.  Editor  Jim  Hutcheson  (left)  explain^  it  was  a  mini, 
with  malice  aforethought,  so  the  handle  would  be  too  short  to 
lean  on. 


EDITOR  ac  PUBLISHER  for  January  23,  1971 


WYLIE  GERDES  is  now  editor  of 
the  Livonia  (Mich.)  Observer,  re¬ 
placing  Dan  Gilmartin,  who  took 
a  job  in  government.  Gerdes  had 
been  editor  of  the  Garden  City 
Observer  in  the  same  group.  He  is 
a  former  farm  editor  of  the 
Beatrice  (Neb.)  Daily  Sun. 


ment  to  continue  over  the  com¬ 
ing  summer. 

Many  of  the  news  clerks  and 
news  assistants  working  with 
the  Times  today,  not  to  mention 
several  reporters  and  editors, 
began  as  copy  boys.  Most  of 
these  say  that  they  learned  a 
great  deal  while  on  that  job. 

Youssef  Ibrahim,  who  was 
once  a  reporter  for  Egypt’s  Al 
Ahram  before  coming  to  this 
country,  agrees. 

He  says: 

“I  graduated  last  year  from 
Columbia  Graduate  School  of 
Journalism.  If  I  had  done  work 
as  a  copy  boy  at  the  Times  be¬ 
fore  going  to  Columbia,  I  would 
have  gotten  more  out  of  jour¬ 
nalism  school.  It’s  a  tremendous 
education  being  at  the  Times.” 


Throwaway  paper 
ordinance  upheld 

An  ordinance  prohibiting 
“throwaway”  newspapers  in 
Thousand  Oaks,  California,  has 
been  upheld  by  the  U.  S.  Circuit 
Court  of  Appeals. 

The  Van  Nuys  Green  Sheet 
and  Valley  Green  Sheet  chal¬ 
lenged  the  constitutionality  of 
the  local  law  which  was  enacted 
in  July  1966.  The  ordinance  re¬ 
quires  that  residents  give  per¬ 
mission  before  material  is  de¬ 
posited  on  private  property. 

In  1966  the  Ventura  Superior 
Court  judge  ruled  in  favor  of 
the  shopper  publishers  but  he 
later  reversed  that  decision. 

The  publishers  have  been  giv¬ 
en  time  to  consider  an  appeal  to 
the  Supreme  Court  of  the 
United  States  before  the  Thou¬ 
sand  Oaks  city  attorney  enfor¬ 
ces  the  ordinance. 
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Reporter’s  offbeat  trek  brings 
briffbter  side  of  life  into  news 


Daily^s  centennial 
doesn’t  stop  there 

The  Cherokee  (Iowa)  Daily 
Times  chose  to  celebrate  its 
10th  anniversary  by  publishing 
semi-weekly  installments  —  a 
page  at  a  time — from  March  all 
the  way  through  December. 

And  then,  at  the  end,  the 
newspaper  amassed  all  of  the 
pages  into  a  special  issue  for 
those  who  wanted  the  volume 
for  reference  purposes  and  for 
others  who  w’anted  to  send  co¬ 
pies  to  friends  and  relatives. 

When  the  final  page  was  pub¬ 
lished  in  Decem^r,  the  staff 
could  take  pride  in  the  produc¬ 
tion  of  82  pages  containing  300 
sketches  and  wordage  sufficient 
to  fill  two-plus  average-size 
novels. 

The  final  page  of  a  promotion 
pamphlet  hints  of  more  to  come : 
“We  hope  you  will  come  back 
again  in  the  year  2070  and  help 
us  celebrate  our  100th  anniver¬ 
sary.” 


By  John  Platero 
AHMoi‘iat(‘cl  Press  staiT 

Being  a  foreign  correspon¬ 
dent  isn’t  always  as  exciting  as 
it’s  cracked  up  to  be  in  pulp 
novels  and  the  like.  The  hours 
are  long,  you’re  always  on  call, 
you  can’t  get  a  story  as  easily 
as  in  domestic  service  and  ev¬ 
erything  you  write  still  winds 
up  as  wrapping  paper  in  smelly 
old  fishmarkets. 

But  every  once  in  a  while  a 
story  comes  along  .  .  . 

AP  Chief  of  Bureau  Chuck 
Green  suggested  in  November 
that  I  visit  the  four  Marias, 
survivors  of  Mexico’s  only  quin¬ 
tuplets,  born  to  Mr.  and  Mrs. 
Pablo  Ortiz 


in  Chavarria  lo¬ 
cated  in  the  boondocks  about  2% 
hours  away.  Writing  about  peo¬ 
ple  and  interesting  thing  I  see 
is  my  cup  of  tea  so  I  welcomed 
a  day  away  from  the  office. 

When  I  saw  the  poverty  in 
which  Mr.  and  Mrs.  Ortiz  live 
with  their  eight  small  children 
and  after  playing  with  those 
four  beautiful  little  girls,  I 
knew  I  had  an  ideal  Christmas 
story. 

When  the  story  made  the 
wires  I  looked  for  a  few  replies, 
a  dozen  at  most — and  perhaps  a 
crank  letter  or  two  from  some 
ding-a-ling  along  the  line. 

How  wrong  I  was! 

Soon  the  letters  began  pour¬ 
ing  in — to  Green,  to  me,  the 
AP,  and  to  the  Ortiz  family  in 
care  of  one  of  us.  Most  of  them 
contained  cash,  money  orders  or 
personal  checks.  Packages  also 
made  their  way  to  our  Mexico 
City  office. 

When  I  revisited  the  family 
Jan.  6,  the  Day  of  the  Three 
Kings,  loaded  dovm  with  gifts 
of  food,  clothing,  toys  and  other  Tofliei  named  exec  vp  Chicago,  Sun-Times,  and 

essentials,  AP  Photographer  ’"O  \dcepresident  and  Detroit 

Jesus  Diaz,  my  wife,  Diane,  and  ®  laiion  sales  manager  of  the  newspa- 

I  were  surprised  to  find  that  the  The  appointments  of  Felix  J.  per  representative  firm  of  Saw- 
family  had  received  an  equal  Tomei  Jr.  as  executive  vicepres-  yer-Ferguson-Walker  Company, 
amount  of  response  directly.  ident  and  Russell  E.  Baker  as  American  Newspaper  Mar- 
It  w'as  a  beautiful  day  for  consultant  were  announced  by  kets,  founded  in  1961  by  the 
us — the  happiness  and  merri-  Mrs.  Thomas  A.  Sinding,  pres-  late  Thomas  A.  Sinding,  pub- 
ment  we  saw  made  us  feel  ident  of  American  Newspaper  lishes  an  annual  compendium  of 
warm  and  meaningful.  Markets,  Inc.,  publishers  of  Cir-  the  geographic  penetration  of 

But  each  and  every  letter  had  dilation  ’70.  print  media, 

to  be  answered  and  no  two  were  Tomei  retired  recently  from  • 

alike.  Diane  and  I  are  still  the  post  of  assistant  manager  T'akesi  editin?  ioh 

spending  many  hours  writing  of  general  advertising  of  the  eaiiing  jOD 

people  to  thank  them  or  to  tell  Chicago  Tribune  after  43  years  Sanford  Watzman  of  the 

others  how  they,  too,  can  help,  of  service.  He  is  a  past  pres-  Washington  Bureau  of  the 

There  was  a  problem  of  ar-  ident  of  the  International  Cleveland  Plain  Dealer,  who 

ranging  for  the  gifts  to  go  to  Newspaper  Advertising  execu-  has  been  with  the  paper  22 

the  family  without  paying  high  tives.  years,  is  resigning  to  edit  publi- 

duties.  For  this,  I  had  to  go  Baker  is  former  general  ad-  cations  for  Areata  Communica- 
right  to  the  Presidential  Pal-  vertising  manager  of  the  Wash-  tions  Information  Inc.,  of 
ace.  ington  Post.  He  previously  had  Washington,  which  dispenses 

Meeting  with  bank  officials  on  been  with  the  advertising  de-  news  about  the  Federal  Commu- 
how  best  to  invest  the  money  partments  of  the  Chicago  Times  nications  Commission. 


Newspaper  builds 
friendship  fund 
for  miners’  kin 


THE  FOUR  MARIAS.  survivors  of  Mexico's  a,uintuplefs,  at  the  home 
of  their  parents,  Mr.  and  Mrs.  Pablo  Ortiz  in  Chavarria,  Mexico. 
From  left:  Maria  De  Jesus,  Maria  De  La  Lui,  Maria  Plena  and  Maria 
De  Candelaria. 


■  A 

U-M 

!  ^ 

French  news  agency 
expands  U.S.  service 


11^  Havas  InfornmtUMt^ 
Wttption  Hadinlcle*jrapfUl§tt 
mdiotH^I*Ii6niqtte 


WIRE  SERVICE — in  early  days  of  Agence  Havas. 

(lore  Kruglak  in  1962  at  the  Hungarian  or  a  French-Dutch 
Institute  for  American  Univer-  (the  latter  version  is  accepted 
sities  at  Aix-en-Provence,  by  AFP),  hired  two  other  “for- 
France.  eigners”  as  translators  and 

The  Havas  agency  changed  started  his  news  service.  The 
itsnameto  AFP  after  World  War  two  others,  German  political  re- 
II,  because  the  German  Nazis  fugees,  were  Bernard  Wolff  and 
had  acquired  it  by  confiscation  Julius  Reuter  who  established 
and  used  it  for  propaganda  dur-  the  German  and  the  British 
ing  the  war.  news  agencies  a  few  years 

Charles  Havas,  a  French-  later. 


fairs  Program,  is  also  president 
of  the  Salk  Institute. 

The  Aspen  Institute  with  the 
help  of  the  Anderson  Founda¬ 
tion  provided  the  initial  funding 
for  the  IIEA  on  the  basis  of  a 
nine-months  international  sur¬ 
vey,  including  trial  operations, 
in  which  the  concepts  for  the 
new  organization  were  tested 
and  the  requirements  developed. 


news  with  40  other  news  agen-  to  assist  a  network  of  institu-  rp.  „ 

cies,  such  as  Reuter,  the  Ger-  tions  throughout  the  world  that  .  Women  s  Press 

man  News  Agency,  Associated  are  concerned  with  environmen-  ^s^ciation  has  been  organized 
Press,  Tass,  Canadian  Press,  tal  policies  and  action.  It  is  al-  the  objective  of  promoting 

and  Hsin-Hua  (of  communist  ready  serving  several  organiza-  women  s  news 

China).  tions,  including  the  United  Na-  providing  ex- 

“When  Charles  Havas  .  .  .  tions  Secretariat  in  its  prepara-  ,  ^ 

founded  Agence  Havas  in  Par-  tions  for  the  scheduled  World  ^  women’s  editors 

IS,  he  was  quite  unaware  that  Conference  on  the  Human  Envi-  Alabama  newspapers,  the 

he  was  launching  what  would  ronment  in  Stockholm  in  19^2.  immediately  voted  to 

become  an  international  news  ,  .  „„„„ 

acencv  ”  wrote  Professor  Theo-  eiuerpnse  open  membership  to  all  press 

agenc>,  wroxe  rroiessor  ineo  women  assigned  to  women’s 

,  Jack  Raymond  has  resigned  news  departments  in  daily  and 

i  sSlBpilHIIIH  pre^dent  of  Thomas  J.  Dee-  weekly  papers  published  in  the 

i  counsel,  to  accept^  the  post  of  Women’s  editors  representing 

president  and  chief  executive  jq  Alabama  papers  attended 
officer  of  IIEA.  For  25  years  he  ^he  organizational  meeting  in 
was  a  correspondent  of  the  New  Birmingham  and  e’-^^ted  the 
Times  in  this  country  and  following  officers  to  serve  two- 
abroad  before  joining  the  Dee-  year  terms:  Phyllis  Side- 
gan  Company  in  1966.  botham,  Decatur  Daily,  pres- 

The  announcement  was  made  ident;  Cornelia  Turner,  Mobile 
1^  by  Robert  0.  Anderson  and  Press-Register,  vicepresident; 
Joseph  E.  Slater,  chairman  and  Martha  Hood,  Birmingham 
f  J  Tjj  president,  respectively,  of  the  News,  second  vicepresident; 

Aspen  Institute  for  Humanistic  Eleanor  R.  Falkenberry,  Selma 
Studies.  Anderson  is  chairman  Times- Journal,  recording  secre- 
V  Atlantic  Richfield  (Company,  tary;  Sara  Baker,  Huntsville 

Slater,  a  former  government  Times,  corresponding  secre- 
official  and  director  of  the  Ford  tary;  and  Lola  L.  Orr,  Athena 
Foundation  International  Af-  News-Courier,  treasurer. 


EDITORS  AND  WRITERS  in  the  Paris  headquarters  of  Agence 
France-Presse. 
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Ad-ventures 


By  Jerry  Walker  Jr. 


Popularity  poll.  Newspaper  advertising  has  been  pi'oven  once 
more  to  l)e  the  favorite  source  of  buying  information.  This  time 
by  a  group  of  high  school  students  in  Natchez,  Miss,  who  sampled 
1,100  persons  in  their  city  and  got  these  answers  from  the  follow¬ 
ing  questions: 


What  about  advertising? 


Do  you  usually  reacl  it?  .... 

Yea . 

.  937 

Do  you  usually  Ii8t«n  to  it? 

Yes . 

.  824 

Do  you  watch  it? . 

Yea . 

. .  812 

What  particular  types  of 

advertising  do  you 

usually  consult 

before  you  go  shopping? 
Television . 

407 

Ne\vspai>ers  . . .  . 

.  796 

Radio  . 

294 

Circulars  . 

.  211 

Billboards  . 

102 

None  . 

.  96 

Have  you  ever  ordered  anything  by  mail  or  by  phone  because  you 
saw  it  advertised  in  the  newspaper  or  any  of  the  above? 

Yes .  646  No  .  462 

W'ould  you  prefer  to  see  more  or  less  or  the  same  amount  of 
advertising  in  the  newspapers? 

More  ....  415  Less _  163  Same  amount  ....  436 

If  you  could  have  your  newspaper  with  or  without  advertising 
which  do  you  think  you  would  prefer? 

With  .  869  Without  .  287 

Would  you  rather  see  newspaper  ads  with  color  or  without  color? 

W^ilh  color  .  .  657  Without  color  .  .  175  No  preference  .  .  310 

Do  you  ever  take  or  clip  ads  from  the  paper  and  save  them  or 
take  them,  with  you  when  you  go  shopping? 

Y'es .  687  No .  613 


Would  you  say  you  look  at  newspaper  ads  only  when  you  want 
to  buy  something,  or  do  you  look  at  ads  even  when  you  do  not 
plan  to  buy  anything? 

Plan  to  buy .  489  Do  not  plan  to  buy .  626 

In  your  opinion,  do  newspaper  ads  usually  contain  too  much  or 
not  enough  detailed  information  about  the  items  for  sale? 

Too  muc  h  ....  242  Not  enough  ....  357  Sufficient  ....  486 

Newspapers,  magazines,  television  and  radio  all  carry  advertis¬ 
ing.  Which  of  the.se  would  you  prefer  with  advertising  and  which 
would  you  prefer  without  advertising? 

With  Ads  Without  Ads 


Magazines  .  820  243 

Television  .  527  495 

Radio .  612  430 

Newspapers  .  875  196 


Do  you  read  the  ads  in  the  Natchez  Democrat  and  also  the  out- 
of-town  newspapers? 

Yes  .  793  No .  258 


Do  .stores  that  advertise  trading  stamps  attract  your  patronage 
more  than  stores  that  do  not? 

Y’es  .  695  No  .  457 

Would  you  prefer  trading  stamps  to  be  continued  or  discontinued? 

Continued  .  728  Discontinued  .  313 


Do  you  believe  advertising  is  beneficial  to  vou? 

Y'es .  862  No .  240 


What  type  of  advertising  do  you  prefer? 

Clothing  .  709  (Irocery  .  592 

Automotive  .  760  Household  Appliances  ....  253 

Hardware  .  184  Sporting  Go<^s  .  234 


Which  of  the  following  do  you  think  advertising  does  for  you? 


Makes  shopiung  easier  .  709 

.^aves  time .  785 

Saves  money  .  599 

Contributes  to  your  education  .  262 


0*0 


Briefs.  Santa  Maria  (Calif.)  Times,  which  has  won  12  awards 
in  the  past  six  years  for  its  treatment  of  annual  progress  edi¬ 
tions,  published  a  1970  edition  in  five  tabloid  sections,  totalling 
184  pages  of  photos  and  features  in  color.  The  edition  was  dis¬ 
tributed  in  a  cardboard  box  because  “we  want  to  give  the  Cen¬ 
tral  Coast  an  even  finer  package  for  promoting  the  area,”  said 
Robert  S.  Magee,  publisher  of  the  Scripps  League  daily.  .  .  , 
Liquor  ads  are  now  being  accepted  by  the  Des  Moines  Register 
and  Tribune  everyday  except  Sunday,  according  to  Lyle  A.  Lynn, 
ad  director.  In  November,  the  paper  lifted  its  ban  on  beer  ad¬ 
vertising.  .  .  .  Grudin/ Appel/ Haley  Research  Corp.  in  New  York, 
has  signed  agreements  with  dairies  serving  more  than  a  million 
families  nation-wide  to  have  neighborhood  milkmen  deliver  test 
products  and  questionnaires  to  families  on  their  routes.  .  .  . 
The  Chicago  Sun^Times  registered  its  12th  consecutive  record 
year  in  total  advertising  linage  with  43.9  million  lines  for  its 
daily  and  Sunday  editions.  Gabe  Joseph,  vp,  advertising-market¬ 
ing  for  the  Newspaper  Division  of  Field  Enterprises,  said  the 
S-T  was  the  only  newspaper  in  Chicago  to  record  an  overall  gain 
in  linage.  The  Sunday  S-T  surpassed  the  previous  year’s  high 
for  the  19th  year  in  a  row. 


He  said  it.  “Consumer  interests  and  needs  rank  with  the  man¬ 
ufacturing  and  financial  aspects  of  business  as  matters  of  top- 
priority  concern  for  management.” — Robert  SamofT,  chairman 
and  president  of  RCA  to  the  Poor  Richard  Club  in  Philadelphia 
January  16.  .  .  .  “By  our  own  choice  and  decision  we  are  not 
concerned  with  television  or  radio  as  media  for  selling  our  pri¬ 
mary.'  alcoholic  beverage  products.” — Herbert  A.  Lehrter,  vice- 
president  and  director  of  advertising,  Hiram  Walker  Inc.  to  the 
Audit  Bureau  of  Circulations  January’  14. 

0  0  0 

Campaigns.  For  the  first  time,  Wind.sor  Canadian,  National 
Distillers’  fast  growing  import,  will  use  SpectaColor,  two-color 
and  black-and-white  ads  in  newspapers  in  450  cities.  The  ex¬ 
panded  effort,  the  company  said,  is  based  on  the  brand’s  suc¬ 
cess  in  1970  when,  Windsor  sales  moved  up  by  almost  30%.  The 
ia71  schedule  will  place  Windsor  among  the  ten  most  advertised 
liquor  brands.  .  .  .  American  Motors,  which  had  good  results 
with  its  newspaper  progi-am  in  the  Fall,  has  a  new  campaign 
in  50  dailies  in  19  markets  in  28  cities.  Three  1200-line  ads  are 
running  each  week  until  Febi-uary^  13  in  the  newspapers.  The 
markets  are:  Philadelphia-Camden,  Washington,  D.C.,  Baltimore, 
Detroit,  St.  Louis,  Minneapolis-St.  Paul,  Dallas-Fort  Worth,  San 
Francisco-Oakland-San  Jose,  Chicago,  Pittsburgh,  Hartford-New 
Haven,  Miami,  Tampa-St.  Petersburg,  Portland  (Ore.),  San  Di¬ 
ego,  Phoenix,  Seattle,  Sacramento-Stockton-Modesto,  and  New 
York.  Markets  were  selected  because  they  did  w’ell  in  the  October- 
November  campaign;  and  snow  conditions  were  not  too  severe, 
Eugene  V.  Amoroso,  AM’s  general  marketing  manager  said.  .  .  . 
D’Arcy,  McManus,  Intermarco  Inc.’s  St.  Louis  office  has  devel¬ 
oped  an  extensive  ad  campaign  to  introduce  a  malt  liquor  under 
the  Budweiser  name  in  more  than  400  urban  markets.  .  .  .  Cham¬ 
pion  Spark  Plug  will  run  a  supporting  national  ad  of  1000-line 
in  dailies  and  500-lines  in  weeklies  provided  the  paid  circulation 
newspaper  publishes  a  special  section  on  Car  (^are  some  time 
before  September  1  contains  a  minimum  of  8000  total  lines 
(8  tab  or  4  standard  size  pages)  and  25%  related  editorial  mat¬ 
ter.  For  more  information,  contact  Metro  Associated  Services 
at  80  Madison  Ave.,  N.Y.  10016. 

]|c  i|:  Ik 

Sex  flicks.  The  designation,  “Adult  Theaters”  is  the  heading 
printed  prominently  over  the  sexy  movies  advertised  in  the  San 
Francisco  Chronicle.  Movies  with  this  classification  filled  nearly 
a  page  in  the  January  8  issue. 


Annual  shows 
people  power 

Color  photographs  and  stories 
presenting  the  people  of  the 
“Inland  Empire”  mark  the  Spo¬ 
kane  (Wash.)  Spokesmar\-Re- 
riew's  annual  progress  issue,  a 
96  tabloid  page  edition. 

People  in  industry,  medicine, 
agriculture,  lumbering,  mining, 
education  and  arts  as  well  as 
those  on  the  way  up  are  shown 
in  their  fields  of  endeavor  in  a 
display  which  took  over  the  en¬ 
tire  S-R  Sunday  Magazine. 

Each  is  pictured  in  full  color 
at  his  job  or  specialty  under  a 
cover  composed  of  39  head 
views.  People  on  the  way  up, 
for  example,  include  the  stereo 
bonanza  builder  beside  his  sets, 
the  car  rebuilder  with  the  tro¬ 
phies  he  won  racing  his  autos,  a 
young  banker  opening  a  vault, 
the  coach  who  turned  to  life 
insurance  at  his  desk,  a 
28-year-old  already  rated  as  a 
veteran  hotelman  and  a  broker 
at  his  board. 

Full  color  advertisers  used 
pages  on  mining,  manufactur¬ 
ing,  chain  stores,  retirement 
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homes  and  banking.  Inland  Em¬ 
pire  Paper  Co.,  an  affiliate  of 
the  newspaper  publishing  com¬ 
pany,  presented  dramatic  full 
color  pictures  of  a  waste  water 
treatment  process  declared  to 
improve  Spokane  River  ecology. 
• 

Mill  adds  system 
to  end  pollution 

Ontario  Paper  Company  Lim¬ 
ited  has  signed  an  agreement- 
with  Copeland  Process  (Cana¬ 
da)  Limited  to  install  an  eva¬ 
poration  and  burning  system 
specially  designed  to  remove 
dissolved  solids  causing  most  of 
the  company’s  contribution  to 
the  foam  and  discoloration  of 
the  old  Welland  Canal. 

Robert  M.  Schmon,  president 
of  Ontario  Paper,  said  the  Chi¬ 
cago  Tribune  subsidiary  will 
spend  nearly  $7  million  on  the 
installation — about  $4  million 
for  the  system  itself  and  the 
rest  for  building  and  ancil- 
laries. 

Schmon  said  this  was  the 
third,  and  most  costly  part,  of 
the  three-stage  pollution  control 
program  costing  $9.4  million 
announced  just  over  a  year  ago. 

LISHER  for  January  23,  1971 


16 


No  government  ought  to  be 
without  censors;  and  where  the 
press  is  free  none  ever  will.” 

"'Thomas  Jefferson 


San  ^ranristo  (Cljronirk 


F eldmeir  named  editor 
of  Chicago  Daily  News 


Daryle  Feldmeir  has  been 
named  editor  of  the  Chicago 
Dailg  Xews.  He  succeeds  Roy 
M.  Fisher  who  has  resigned  to 
become  dean  of  the  School  of 
Journalism  and  professor  of 
journalism  at  the  University  of 
Missouri  on  Ajjril  1.  (E  &  P, 
January  1(5) . 

Marshall  Field,  publisher  of 
the  Daily  News,  in  announcing 
the  ai)pointment,  said,  “Daryle 
Feldmeir  is  a  newspaperman 
who  is  committed  to  the  highest 
standards  of  excellence.  As  edi¬ 
tor  he  joins  an  illustrious  group 
of  men  who  have  shaped  and 
molded  the  Chicago  Daily 
News.  I  know  he  will  add  to  and 
expand  the  great  traditions  of 
the  newspaper. 

“The  five  years  that  Roy 
Fisher  has  been  editor  of  the 
paper  have  been  one  of  the  most 
difficult  and  demanding  periods 
for  the  nation’s  news  media. 
During  that  time  the  Daily 
News  received  two  Pulitzer 
Prizes  and  three  Sigma  Delta 
Chi  awards.” 

Feldmeir  becomes  the  elev¬ 
enth  editor  of  the  Chicago  Daily 
News,  which  has  published  con¬ 
tinually  since  its  founding  by 
Victor  Lawson  in  1876.  The 
Daily  News  and  the  Chicago 
Stnt-Tioies  are  published  by  the 
Newspaper  Division  of  Field 
Enterprises  Inc. 

Feldmeir,  47,  joined  the  Daily 
News  in  1968  as  managing  edi¬ 
tor.  Since  September,  1970,  he 
has  been  executive  editor. 

A  native  of  Montana,  he  is  a 
graduate  of  St.  Olaf  College  at 
Northfield,  Minn.,  and  he  also 
holds  a  master’s  degree  in 
American  histor>’  from  Harv’ard 
University.  In  1949  he  went  to 
work  as  a  reporter  for  the  Min¬ 
neapolis  Tribune  and  remained 
with  the  newspaper  for  19 
years,  becoming  a  columnist, 
news  editor  and,  from  19.56  to 
1968,  managing  editor. 

A  native  Kansan  (born  1918, 
Stockton,  Kan.),  Fisher  re¬ 
ceived  a  journalism  degree  from 
Kansas  State  University.  In 
1950-51,  he  was  a  Nieman  Fel¬ 
low  at  Harvard  University, 
studying  in  the  areas  of  Ameri¬ 
can  history  and  government. 

Fisher  began  his  journalistic 
career  as  a  reporter  for  the 
Hastings  (Neb.)  Daily  Tribune 
and  the  Pratt  (Kan.)  Daily 
Tribune.  He  joined  the  Chicago 
Daily  News  following  service  in 
World  W’ar  II,  where  he  serv^ed 
in  the  U.  S.  Navy  through  the 
grade  of  lieutenant  commander. 


Daryle  Feldmeir 

He  began  his  career  at  the 
Daily  News  in  1945  but  from 
1959  to  1965  he  was  an  editorial 
executive  with  Field  Enter¬ 
prises  Educational  Corp.,  a  sub¬ 
sidiary  of  Field  Enterprises. 

In  1956,  as  acting  city  editor, 
Fisher  helped  to  direct  the  in¬ 
vestigation  of  the  Illinois  State 
Auditor,  Orville  Hodge,  which 
exposed  the  million-dollar  loot¬ 
ing  of  the  state  treasury  and 
brought  a  Pulitzer  Prize  to  the 
Daily  News. 

Fisher  was  appointed  editor 
of  the  Chicago  Daily  News  in 
December,  1965. 

• 

Fills  promotion  post 

Mel  Verost,  a  Charleston,  W. 
Va.  newspaperman  since  1958, 
has  assumed  new  duties  as  pro¬ 
motion  director  for  Newspaper 
Agency  Corp.,  the  operating 
company  which  produces  the 
Daily  Mail,  Gazette  and  Sun- 
Gazctte-Mail. 


Roy  M.  Fisher 

New  York  Times 
will  seek  plan 
for  automation 

The  New  York  Times  has 
opened  discussions  with  New 
York  Typographical  Union  No. 
6  with  a  view  to  introducing 
automation  in  its  composing 
room. 

The  Times  is  the  first  news¬ 
paper  to  notify  “Big  6”  that  it 
wishes  to  invoke  the  terms  of 
an  agreement  reached  a  year 
ago  when  automation  proposals 
were  tabled  during  negotiation 
of  the  new  contract  for  print¬ 
ers. 

Bertram  A.  Powers,  president 
of  the  union,  explained  to  mem¬ 
bers  in  a  bulletin  that  “it  was 
agreed  to  postpone  discussions 
on  automation  because  of  mutu¬ 
al  agreement  that  the  problems 
involved  w'ere  so  extensive  that 
they  could  only  be  dealt  with 
during  the  life  of  the  contract.” 

Before  any  change  can  be 
made  in  existing  conditions  it 
must  be  approved  by  the  Execu¬ 
tive  Council  of  the  ITU  and  the 
local  member.ship.  Powers  said. 


Texas  tops  list 
for  enrollment 
of  j -students 

Dr.  Paul  V.  Peterson  of  Ohio 
State  University  reports  in 
Joumalisjn  Quarterly,  that  the 
University  of  Texas  Depart¬ 
ment  of  Journalism  has  taken 
the  top  position  in  the  nation  in 
terms  of  total  number  of  stu¬ 
dents  enrolled  as  majors. 

The  depai’tnient,  headed  by 
Dr.  Norris  Davis,  was  credited 
with  having  an  enrollment  of 
997  for  the  last  semester.  En¬ 
rollment  at  the  University  of 
Florida  was  second  with  871. 

Others  in  the  top  10  are  Indi¬ 
ana  with  855,  Georgia  with  809, 
Michigan  State  and  Missouri 
with  801  each. 

The  report  .showed  UT  to 
have  152  junior  and  senior  stu¬ 
dents  enrolled  in  the  news- 
editorial  sequence,  202  in  adver¬ 
tising,  92  in  public  relations  and 
62  in  the  magazine  sequence. 

The  report  indicated  that  na¬ 
tion  wide,  journalism  enroll¬ 
ments  have  set  a  record  for  the 
10th  straight  sear  with  a  na¬ 
tional  enrollment  of  33,106  stu¬ 
dents.  The  number  of  journal¬ 
ism  majors  has  tripled  since 
1960. 

Record  agency  profit 

Wells,  Rich,  Greene  Inc., 
achieved  a  record  increase  in 
net  earnings  for  the  fifth  suc¬ 
cessive  year.  Mary  Wells 
Lawrence,  president  and  chair¬ 
man  of  the  advertising  and 
marketing  agency,  said.  Net  in¬ 
come  for  the  fiscal  year  ended 
Octolier  31  rose  to  $1,978,470 
from  $1,586,735  in  fiscal  1969. 
Billings  increased  by  18  percent 
;  to  $91,589,000  from  $77,371,000 
in  the  previous  year,  while  re- 
I  venues  were  $13,731,537  com¬ 
pared  wdth  $11,751,285. 


Executives  appointed  on  Buffalo  C-E 


William  J.  Conners  III,  pub¬ 
lisher  of  the  Buffalo  (N.  Y.) 
Courier-Ex  press,  announced  five 
appointments  in  the  business, 
advertising  and  editorial  de¬ 
partments  of  the  newspaper: 

Richard  C.  Lyons  Jr.,  to  gen¬ 
eral  manager  and  secretary, 
succeeding  A.  Gordon  Bennett, 
who  has  retired. 

Douglas  L.  Turner,  to  execu¬ 
tive  editor,  succeeding  Cy.  B. 
King,  who  becomes  executive  ed¬ 
itor  emeritus. 

Donald  J.  Maul,  to  business 
manager  succeeding  Lyons  in 
that  post. 

Donald  J.  Barnett,  to  manag¬ 
er  of  retail  advertising,  suc¬ 


ceeding  Daniel  A.  Torrell,  who 
has  retired  to  a  consulting  ca¬ 
pacity. 

Larry  Murray,  to  manager  of 
general  advertising,  succeeding 
Thomas  G.  Robertson,  who  has 
retired  from  the  post,  but  will 
continue  in  an  advisorj'  func¬ 
tion. 

Born  in  Buffalo,  Lyons  joined 
the  newspaper  in  1954  as  audi¬ 
tor.  He  became  comptroller  in 
1960  and  business  manager  in 
1965. 

Bennett  ended  more  than  four 
decades  of  service  to  the  Couri¬ 
er-Express,  the  last  15  as  gener¬ 
al  manager. 

King  entered  the  Courier- 


Express  organization  when  the 
newspaper  purchased  station 
WEBR  in  1942.  He  was  named 
the  station’s  general  manager 
the  next  year.  He  was  appointed 
executive  editor  of  the  newspa¬ 
per  on  May  12,  1952. 

Turner  joined  the  newspaper 
in  1957  as  a  reporter  and  has 
served  as  Albany  correspon¬ 
dent,  acting  financial  editor  and 
city  editor — special  projects.  A 
native  of  Buffalo,  Turner  is  a 
graduate  of  Brown  University, 
and  attended  Stanford  Univer¬ 
sity  in  1968  under  a  Ford 
Foundation  grant.  In  1956,  he 
competed  in  Australia  with  the 
U.  S.  Olympic  Rowing  Team. 
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We*re  the  reason 
they  never  seem  to 
build  closets  big 
enou^  these  days. 

All  those  sheets  and  pillow¬ 
cases  and  towels  and  facecloths  and 
bedspreads  in  the  little  linen  closet. 

All  those  dresses  and  skirts 
and  blouses  and  suits  and  slacks 
and  jackets  squeezed  into  the 
bedroom  closets. 

The  downstairs  hall  closet 
crammed  with  coats  and  overcoats 
and  scarves  and  what-not. 

We’re  to  blame. 

We’re  to  blame  because  we 
make  the  cloth  that  all  those  things 
in  all  those  closets  are  made  from. 
We’re  to  blame  because  we  just 
don’t  weave  our  cloth  and  let  it  go 
at  that. 

No,  we  have  always  to  be 
coming  up  with  something  new. 
Colors  that  never  fade.  Colors  that 
are  so  bright  and  cheerful  you  want  ^ 
them  around  your  home.  Sheets 
you  never  have  to  iron.  Sheets  with 
such  pretty  patterns  and  designs 
you  can’t  resist  them. 

These  things  don’t  cost  that 
much.  So  who  can  blame  you 
for  buying  so  many  of  them. 

Stuffing  your  closets  with  them. 
Enjoying  them. 

DonT  blame  yourself. 

Blame  us. 

American  Textile  Manufacturers 
Institute,  Johnston  Building, 
Charlotte,  N.  C.  28201 
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THE  CL\SS1F1EI)  CLIMC 

Ads  on  church  page; 
you,  too,  can  chime  in 


Their  prayers  were  answered 
and  now  the  classified  ad  sales 
people  have  some  God-sent  busi¬ 
ness  in  the  chui’ch  page  of  the 
Commercial  Appeal  and  Mem¬ 
phis  Press-Scimitar. 

“We’re  mighty  proud  of  it — 
the  Church  Directory,”  says 
Richard  E.  Riggins,  CAM  for 
Memphis  Publishing  Company. 
But,  he  adds,  “no  one  gave  us 
much  encouragement.’ 

The  Directory  runs  in  regular 
measure  on  the  church  page. 
The  selling  was  done  by  the 
telephone  sales  department,  so 
the  linage  is  measured  as  clas¬ 
sified  space. 

Riggins  credited  Katie  Broad- 
w'ater  of  the  Augusta  (Ga.) 
Chronicle  and  Herald,  for 
“some  of  the  inspiration.”  He 
has  this  word  of  advice  to  other 
CAMs  who  may  consider  the 
project  for  their  papers:  Find 
out  first  when  the  local  churches 
finalize  their  annual  budgets.  It 
happened  to  be  October  in  Mem¬ 
phis,  so  the  Directory  idea  got 
off  to  a  slow  start. 

Riggins  tells  more  about  the 
way  they  went  about  developing 
the  program: 

“This  was  not  a  spur-of-the- 
moment  thought  or  sale.  In 
fact.  I’ve  been  discussing  it 
with  my  supervisors  and  our 
management  for  over  six  years. 
At  first  we  thought  it  might 
lure  away  some  of  the  display 


advei’tising  we  regularly  carry 
on  the  church  page.  At  that 
time  we  put  an  extra  push  on  the 
retail  staff,  which  helped  to  bol¬ 
ster  church  linage  for  a  little 
while.  Finally,  the  first  of  1970 
w'e  really  got  serious  about  it. 

In  October  we  started  making 
firm  plans.  We  put  together  the 
brochure,  after  working  out  all 
the  details,  the  selling  approach 
and  the  rate. 

“Knowing  that  any  advertis¬ 
ing  of  almost  any  church  would 
have  to  be  approved  by  a  board, 
we  allowed  ourselves  and  the 
churches  plenty  of  lead  time. 
We  started  our  solicitation,  by 
telephone,  about  November  18 
(1970).  After  an  initial  tele¬ 
phone  contact  was  made,  we 
immediately  followed  up  by 
mailing  the  brochure.  However, 
with  many  small  churches  and 
many  ministers  hard  to  contact 
(many  of  the  ministers  have 
fulltime  jobs  ehsewhere),  we 
mailed  the  brochure  after  five 
phone  attempts,  as  we  wanted 
the  brochure  in  someone’s  hands 
before  the  December  (1970) 
board  meetings,  which  began  as 
early  as  December  1. 

“The  mailing  helped  a  lot  .  .  . 
but  it  was  the  hard  work,  per¬ 
ception,  inventiveness  and  con¬ 
viction  of  our  telephone  sales 
staff  and  their  supervisor,  Mrs. 
Dorthy  Young,  that  made  the 
difference. 


“On  the  fii'st  day  of  the 
Church  Directory,  Saturday, 
January  9th,  we  had  an  extra 
500  tear  sheets  pulled  from  the 
first  tdition.  We  had  envelopes 
addressed  in  advance,  directed 
to  every  church  not  represented 
in  the  directory;  and  on  Satur¬ 
day  the  tear  sheets  were 
mailed. 

“The  phones  are  idnging 
now;  We’re  re-contacting  most 
churches,  asking  them  to  add: 
sermon  topics,  youth  activities, 
etc.  we’ve  also  sold  two  new 
display  ads  for  the  retail  de¬ 
partment.  We  think  we’ve  got 
something  good  going — for  our¬ 
selves,  our  churches  and  our 
readers ! 

“It  is  nice  linage  for  the 
newspaper,  but  more  than  that 
it’s  an  affordable  means  of  ad¬ 
vertising  for  many  of  our 
churches  .  .  .  and  should  also 
prove  to  be  a  high-readership 
feature.  You  will  find  there  are 
115  churches  represented  in 
this,  the  first  Church  Directory. 
Most  were  ordered  for  3  months, 
6  months,  one  year,  or  TF.  It 
will  appear  every  Saturday  in 
morning-evening  combination. 
We  are  continuing  our  solicita¬ 
tion,  and  honestly  feel  that 
within  a  few  weeks  it  will  be 
one-half  page  and  represent 
one-third  of  the  650-plus 
churches  in  Memphis  and 
Shelby  county.” 

• 

Ads  for  travel  firm 
may  be  all  ‘for  free’ 

Newspapers  trying  to  collect 
bills  for  advertising  accepted 
from  Roaring  70’s  Cmiises  Ltd 
might  as  well  write  it  off  as 
“gratis”  business,  says  District 
Attorney  Cecil  Hicks  of  Orange 
Countr>%  California. 

While  second  and  third  no¬ 
tices  of  bills  unpaid  pile  up  in 
the  prosecutor’s  office,  an  aide. 
Grant  R.  Bertolet,  asked  E&P  to 
advise  publishers  that  the 
officers  of  the  company  are 
being  sought  overseas  on  war¬ 
rants.  The  company  advertised 
90-day  “Around  the  World 
Cruises”  for  $1,488  but,  ac¬ 
cording  to  Bertolet,  it  didn’t 
have  a  ship. 

• 

Foy  heads  UN  corps 

The  United  Nations  Corre¬ 
spondents  Association  elected 
Louis  Foy  of  Agence  France- 
Presse  (France)  as  president 
for  1971.  Others  officers  are: 
Ivan  Zverina  (UPI)  first 
vicepresident;  Zvonimir  Kristi 
(Vjesnik,  Yugoslavia)  second 
vicepresident;  Jogindra  Banerji 
(Hindusthan  Standard,  India) 
third  vicepresident;  David 
Horowitz  (World  Union  Press, 
Israel)  secretary,  and  Reinhard 
Sorge  (UPI)  treasurer. 


SIDNEY  W.  BORDELON,  a  form¬ 
er  retail  advertising  salesman  for 
Ihe  Baton  Rouge  (La.)  States- 
Times  and  Advocate,  has  been 
given  the  position  of  secretary- 
treasurer  of  the  International 
Newspaper  Advertising  Executives. 
Robert  C.  Pace  relinquished  the 
title  which  he  had  for  25  years. 


Publisher  appointed 
for  National  Journal 

F.  Randall  Smith,  board 
chairman  of  the  Center  for  Po¬ 
litical  Research,  has  announced 
the  appointment  of  Cliff  Ses¬ 
sions  as  editor  and  publisher  of 
the  National  Journal,  the  Cen¬ 
ter’s  weekly  publication  which 
specializes  in  coverage  of  feder¬ 
al  policy-making  and  its  imple¬ 
mentation.  Sessions,  a  former 
UPI  reporter  and  director  of 
public  information  at  the  De¬ 
partment  of  Justice,  has  been 
editor  of  the  Journal  since  last 
February. 

Smith  also  named  Dwight  E. 
Jensen,  associate  editor  of  the 
Journal,  as  associate  publisher 
with  direct  responsibility  for 
marketing  and  public  relations. 
Jensen  formerly  was  a  reporter 
for  the  Des  Moines  Register 
and  staff  assistant  for  former 
Governor,  now  Senator,  Harold 
E.  Hughes  of  Iowa. 

• 

Washington  papers 
de-sex  ‘help’  ads 

Washington’s  daily  newspa¬ 
pers,  the  Washmgton  Post,  the 
Evening  Star,  and  the  Daily 
News,  have  discontinued  usinr 
sex  designations  in  help  wanted 
advertisements.  Classified  ads 
labelled  “Help  Men:  Help 
Women,  and  Help  Men  and 
Women”  no  longer  appear  in 
the  newspapers. 

The  decision  followed  meet¬ 
ings  over  a  period  of  several 
months  between  representatives 
of  the  newspapers  and  the  Dis¬ 
trict  of  Columbia  Human  Rela¬ 
tions  Commission.  The  meetings 
were  initiated  by  the  Commis¬ 
sion. 
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Trade  UP  to 
COMPUGRAPHIC 

Cold  Type  Composers 


NATIONAL  PUBLISHERS’  SUPPLY  CORP. 

Box  29.  18  W.  22nd  St.. 

NAPSCO 

Berlin,  Wis.  S4923  '  ...^  N.Y.C.  10010. 


Lease  or  buy  on  easy  terms 
fast  new  Phototypesetters. 


Trade  in  your  present  Head¬ 
liner,  Justowriter,  etc. 
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Mrs.  JAMES  L.  DIXON,  of  Washing¬ 
ton,  D.C.,  has  announced  that  her 
astrology  column.  The  Jeane  Dixon 
Horoscope,  will  be  syndicated  by  the  Chicago 
Tribune-New  York  News  Syndicate  starting 
January  25, 1971. 

Her  293  subscribing  newspapers  will  continue 
to  receive,  in  addition  to  the  daily  horoscopes. 


the  twice-yearly  group  of  predictions  which 
have  made  the  name  Jeane  Dixon  known  the 
world  over  and  placed  her  on  the  list  of  "most 
admired  women"  in  America. 

Inquiries  may  be  directed  to  Arthur  Laro,  Pres¬ 
ident,  Chicago  Tribune-New  York  News  Syn¬ 
dicate,  Inc.,  220  East  42nd  Street,  New  York, 
N.  Y.  10017.  The  telephone  is  (212)  MU  2-1234. 


computerized  control  systems  .  .  .  typical 


Key  element  in  proven  press  perform¬ 
ance,  the  Hoe  ink  pump  moves  precise 
amounts  of  ink  at  ultimate  press  speeds. 
It  permits  printing  of  color  at  any  page 
position  with  no  extra  equipment.  It  is  so 
simple,  you  can  make  color  changeovers 
in  five  minutes  or  less.  Pump  speed  is 
automatically  synchronized  with  press 
speed  assuring  positive  ink  control. 
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its  sights  on  technical  advances  in  the 
industry  while  keeping  a  constant  eye  on 
its  customers’  current  needs. 


Count  on  Wood-Hoe  for  the  finest  in  press 
equipment . . .  backed  by  the  kind  of  serv¬ 
ice  you  would  expect  from  the  leader. 
We  build  the  future  today.  Telephone 
or  write: 


The  Hoe  ink  pump— like  other  Wood-Hoe 
press  elements— is  pre-engineered  for 


Sunday  price  raised, 
circulation  goes  up 


When  a  newspaper  inci'eases 
its  selling  price  it  can  expect  to 
lose  7  to  15  percent  of  its  circu¬ 
lation. 

Unless  that  newspaper  is  the 
Sn)ida7j  Times  Advertiser  of 
Trenton,  N.  J. 

The  price  of  the  Sunday 
Times  Advertiser  was  increased 
from  25  cents  to  35  cents  Octo¬ 
ber  10, 1970. 

Robert  J.  Kelly,  circulation 
director,  indicates  that  the  Aud¬ 
it  Bureau  of  Circulations  aver¬ 
ages  show  a  net  increase  of  2,- 
727  copies  for  November  over 
the  September  figure. 

To  accomplish  this,  said  Kel¬ 
ly,  the  circulation  department 
initiated  a  five-week  incentive 
program  for  both  carrier  sales¬ 
men  and  supervisory  personnel 
using  October  11  figures  as  the 
base  quota,  each  carrier  sales¬ 
man  was  asked  to  retain  his 
present  customers  and  to  at¬ 
tempt  to  add  one  to  two  new 
subscribers  by  November  15. 

The  boys  were  given  a  choice 
of  transistor  radio,  clock-radio 
or  action  watch  for  an  increase 
of  one.  For  two  new  subscribers 
boys  could  choose  from  a  radio- 
phonograph,  AM-FM  radio  or  a 
camera. 

Prizes  for  carriers 

1,074  carrier  salesmen  earned 
prizes. 

Managers  who  achieved  their 
assigned  quotas  were  given  a 
choice  of  a  trip  to  Paris,  Carib¬ 
bean  cruise  or  a  cash  bonus. 
Eleven  men  chose  Paris.  They 
left  December  11.  The  cruise, 
which  departed  January  5,  at¬ 
tracted  19  managers  and  nine 
chose  the  cash  bonus. 

Since  1963  there  have  been 
six  price  increases  for  the 
Trenton  Times  Newspapers. 
The  Evening  Times  and  Sunday 
Times  Advertiser  have  each  had 
three  price  increases. 

“While  other  papers  normally 
show  a  7  to  15  per  cent  loss,  the 
Trenton  Times  Newspapers 
have  always  showm  more  than  a 
substantial  gain  after  each 
price  increase,”  said  Kelly. 

Since  joining  the  Times  from 
Newsday,  November  29,  1965, 
Kelly  has  been  supervisor, 
suburban  circulation  manager 
assistant  circulation  director 
and  circulation  manager.  He 
has  recently  been  named  circu¬ 
lation  director  by  James  Kemey 
Jr.,  editor  and  publisher. 

Kelly  announced  the  follow¬ 
ing  staff  changes:  William 
Pringle  from  city  supervisor  to 
city  circulation  manager;  Ron¬ 


ald  Rick  from  city  supervisor  to 
suburban  circulation  manager; 
Claude  Mastrosimone  from  dis¬ 
trict  manager  to  suburban  su¬ 
pervisor;  Paul  Raywood  from 
district  manager  to  city  super¬ 
visor,  and  John  De  Minico  from 
district  manager  to  circulation 
promotion  manager. 

Edward  Kelly  continues  as 
city  supervisor  and  Robert 
Gratz  as  suburban  supervisor. 

• 

Lawmakers  enjoy 
special  delivery 
of  Idaho  paper 

Idaho  legislators  are  reading 
with  their  morning  coffee  com¬ 
plimentary  copies  of  a  newspa¬ 
per  from  a  di.stant  part  of  the 
state  where  the  presses  have 
morning. 

For  the  duration  of  the  41st 
session  of  the  Idaho  Legisla¬ 
ture,  each  legislator  will  have 
access  to  (without  charge)  this 
high  speed  delivery  arrange¬ 
ment  for  the  Lciviston  (Idaho) 
Morning  Tribune  every  day. 

Cooperating  with  the  newspa¬ 
per  are  Hughes  Air  West 
(whose  jet  flight  from  Lewiston 
to  Boise  departs  at  6:20  a.m. 
daily)  and  Black  &  White  Cab 
rolled  about  3  a.m.  that  same 
Co.  of  Boise  whose  cars  take 
the  daily  bundle  of  75  papers 
from  the  airport  to  a  midtown 
hotel.  Both  cooperating  firms 
perform  services  without 
charge.  The  Tribune  pays  a 
relayer  to  take  copies  on  to  the 
legislative  halls. 

Terrain  along  parts  of  the 
more  than  200  air  miles  be¬ 
tween  Lewiston  and  Boise  is  so 
rugged  that  only  a  single  road 
(the  North-South  Idaho  Inter¬ 
state  links)  the  northern  and 
southern  parts  of  the  Potato 
State.  Bus  schedules  would  not 
permit  overnight  delivery. 
There  is  no  railroad  link  of 
north  and  south  Idaho,  except 
by  circuituous  approaches 
through  other  states. 

• 

Growth  in  Quebec 

Le  Nouvelliste,  a  French  dai¬ 
ly  in  Trois-Rivieres,  Quebec,  re¬ 
ported  that  it  passed  the  50,000 
paid  circulation  level  during  its 
50th  anniversary  year  and  for 
the  first  time  in  its  history.  In 
1967  Le  Nouvelliste  became 
a  member  of  Trans-Canada 
Newspapers  Ltd. 


GOOD  NEWS — Jeff  Mayer,  10,  provided  his  dog  Chris  with  reading 
matter  for  winter  nights — a  doghouse  roof  made  of  aluminum  plates 
used  in  printing  newspapers.  Jeff's  father,  Clarence  Mayer  of  Brown- 
town,  Wis.,  also  re-roofed  his  barn  with  the  printed  sheets  at  a  cost 
of  $75  for  the  materials. — (Ray  Barth  Photo) 


Bill  seeks  to  extend 
law  to  girl  carriers 

Girls  would  be  included  in  the 
provisions  of  the  Education 
Law  which  now  apply  to  news¬ 
paper  carrier  boys  under  legis¬ 
lation  proposed  by  Assembly- 
man  James  L.  Emery,  Geneseo 
Republican  in  the  New  York 
State  Legislature. 

The  provisions  would  apply  to 
ages  and  regulations  for  deliv¬ 
ering  or  selling  newspapers  or 
periodicals  to  customers  at  their 
homes  or  places  of  business. 
The  bill  (A.  1441)  was  referred 
to  the  Education  Committee. 

• 

Change  in  title 

The  Moncton  (N.  B.)  Times 
has  a  new  masthead  for  the 
first  time  since  its  inception  as 
a  daily  newspaper  August  11, 
1877.  Previously  known  as  the 
Moncton  Daily  Times,  the  news¬ 
paper  decided  to  drop  the  word 
“daily”  from  its  masthead  be¬ 
cause  it  was  referred  to  more 
commonly  as  either  the  Moncton 
Times  or  simply  the  Times.  The 
front-page  format  has  been 
changed  to  seven  from  eight 
columns. 


'^Oldest’  in  Canada 
marks  140th  year 

Canada’s  oldest  weekly,  the 
Colour g  (Ontario)  Sentinel- 
Star,  celebrated  its  140th  birth¬ 
day  on  January  11.  The  news¬ 
paper  (6,590  ABC),  began  bi¬ 
weekly  publication  last  October. 

It  was  bought  one  year  ago 
by  Dr.  James  Johnston,  former 
national  director  of  the  Prog¬ 
ressive  Conservative  Party  of 
Canada. 

The  Sentinel-Star  is  typeset 
on  Compugraphic,  and  last  sum¬ 
mer  installed  its  own  web  offset 
ATF  press. 

• 

Later  deadline  set 
in  OPC  competition 

The  deadline  for  submis.sions 
to  the  1971  awards  committee  of 
the  Overseas  Press  Club  of 
America  has  been  extended  to 
February  10,  chairman  Whit 
Burnett  announced. 

The  OPC  awards  are  given  in 
17  categories  of  reporting  and 
interpretation  of  foreign  affairs 
in  U.S.  media.  They  are  pres¬ 
ented  at  the  Club’s  annual  din¬ 
ner  in  April. 
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The  Publication  Date  of  the 
Next  Semiannual  Edition  of 
Weekly  Newspaper  Rates 
and  Data! 


Response  has  been  greater  than  ever  to  the  easiest-to-use  catalog  ever! 
Weekly  Newspaper  Rates  and  Data’s  new  market  arrangement  introduced  in 
March  1970  was  greeted  with  overwhelming  acceptance  by  both  weekly  news¬ 
papers  and  buyers. 

YOU’RE  LISTED  THE  WAY  YOU’RE  BOUGHT 

All  three  catalog  sections  are  arranged  alphabetically  by  state.  Section  I — 
Metro  Urban/Suburban  Weekly  Newspapers  is  further  subdivided  by  metro 
areas  then  listings  within  urban  and  suburban  cities  comprising  the  metro. 
Section  II — Non-Metro  Weekly  Newspapers  and  Section  III — Shopping  Guides 
list  newspapers  alphabetically  within  cities  by  state. 

Weekly  Newspaper  Rates  and  Data  provides  the  perfect  complement  to 
other  SRDS  catalogs  which  planners  and  buyers  use  daily  to  make  all-media 
buys. 

If  you’re  NOT  listed:  Take  positive  action  immediately!  Write  to  Mr.  Ken¬ 
neth  Ortiz,  Manager,  Editorial  Services.  He’ll  fire  the  details  and  a  brief  listing 
application  right  back  to  you.  Fill  it  out.  Return  it.  We’ll  do  the  rest. 

WEEKLIES  RUSH  TO  GET  NOTICED 

Standard  Rate  catalogs  are  the  buyer’s  aid  for  planning  the  most  produc¬ 
tive  schedules.  Here’s  where  you’re  seen  and  considered! 

More  and  more  weekly  newspapers  and  groups  rush  to  get  listed  in  Weekly 
Newspaper  Rates  and  Data.  Each  issue  is  bursting  with  new  listees.  Get  in  on 
the  action  by  writing  to  Mr.  Kenneth  Ortiz  today.  Fill  out  and  return  the  listing 
form  and  make  sure  you’re  in  the  March  1971  issue! 

BUYERS  EVERYWHERE  COME  HERE 

Weekly  Newspaper  Rates  and  Data  is  a  part  of  the  unique,  total  service 
and  full  reach  of  Standard  Rate  &  Data  Service.  Buyers  across  the  country 
want  it  and  use  it  because  they  need  it.  Standard  Rate  catalogs  are  a  necessary 
part  of  their  daily  activities. 

Weekly  Newspaper  Rates  and  Data  is  easily  accessible  to  buyers  in  well 
over  2,000  agencies  and  national  advertiser  companies  (ABC  6-30-70). 

SPOTLIGHT  YOUR  ADVANTAGES  WHERE  BUYERS  COME  TO  SHOP 

Supplement  your  basic  listing  with  a  service-Ad  campaign  to  emphasize 
your  special  benefits  and  readership. 

Weekly  Newspaper  Rates  and  Data  lives  for  six  months  on  the  planner/ 
buyer’s  desk.  Your  ad  gets  six  months  exposure!  Every  time  any  buy  is  being 
made  in  your  market,  you’ll  have  the  additional  advantage  of  telling  the  buyer 
about  your  market  and  newspaper  or  group. 

Remember  these  dates: 

Editorial  closing  (listings):  February  4 

Service-Ad  forms  closing:  February  8  IHil 

Complete  plate  closing:  February  15 


STANDARD  RATE  &  DATA  SERVICE,  INC. 

5201  Old  Orchard  Road,  Skokie,  Illinois  60076.  Phone:  312/966-8500 


Wolmaii  made  director 
of  Lee  Enterprises 

At  the  annual  meeting  of 
stockholders  of  Lee  Enter¬ 
prises,  Inc.,  Martin  Wolman, 
publisher  of  the  Wiscoyisin 
State  Journal,  Madison,  Wis., 
was  elected  a  director.  He  suc¬ 
ceeds  Charles  White,  publisher 
of  the  Lincoln  (Neb.)  Star,  who 
did  not  stand  for  reelection.  All 
other  directors  were  reelected. 

At  a  director’s  meeting  all 
officers  of  the  corporation  were 
reelected  as  follows:  David  K. 
Gottlieb,  president  and  trea¬ 
surer;  Walter  J.  Rothschild, 
vicepresident;  Lloyd  G.  Scher- 
mer,  vicepresident,  and  William 
T.  Burgess,  secretary. 


Mrs.  Alan  MacLeese 
becomes  city  editor 

The  Saginaw  (Mich.)  News 
has  a  new  city  editor,  assistant 
city  editor  and  outdoor  editor. 

Mrs.  Alan  N.  MacLeese  is  the 
city  editor,  Ronald  W.  Minard 
the  assistant  city  editor,  and 
Frank  Szarenski,  who  had  been 
city  editor,  is  the  outdoor  editor 
of  a  new  magazine  for  hunting, 
fishing,  skiing,  snowmobiling, 
camping,  boating. 

Mrs.  MacLeese  joined  the 
News  staff  in  June  1968  after 
resigning  from  the  News  Wash¬ 
ington  Bureau.  She  has  worked 
in  various  capacities  at  the 
Jackson  (Mich.)  Citizen  Patri¬ 
ot,  Hammond  (Ind.)  Times, 
Gary  (Ind.)  Post-Tribune  ami 
the  Ypsilanti  Press. 

Minard  had  been  general  re¬ 
porter  since  he  joined  the  News 
in  1964.  Szarenski  worked  as  a 
reporter  on  several  newspapers 
before  joining  the  News  as  a 
reporter  in  January  1960. 


Robert  W.  Haring 


Mardo  Willia.ms  has  retired 
from  the  Columbus  (0.)  Dis¬ 
patch  and  is  succeeded  by  labor 
writer  Richard  Moore. 


C.  GORDON  BELL  has  been 
made  president  of  Gardner  News 
Inc.,  Gardner,  Mass.  He  joined 
the  News  in  1963  as  general  man¬ 
ager  and  became  treasurer  in 
1969.  His  father,  W.  F.  Gordon 
Bell,  who  had  been  president,  has 
been  named  treasurer.  He  became 
associated  with  the  News  in  1962. 


Donald  D.  Benson  suc¬ 
ceeds  Leonard  W.  McGuire  as 
director  of  public  events  for 
the  Des  Moines  Register  and 
Tribune.  McGuire  retires  after 
43  years  with  these  papers. 


Virginia  Heffington,  pre¬ 
viously  home  economics  editor 
of  the  Miami  (Fla.)  Herald — 
to  home  economics  editor,  Long 
Beach  (Calif.)  Independent, 
Press-Telegram. 


has  been  promoted  to  general  Marvin  Beard — to  the  Miami 
e.xecutive.  (Fla.)  jVch's,  as  city  editor,  suc- 

Robert  A.  Dubill,  34,  news  ed-  ceeding  KtiN  HEINRICH  w'ho  be- 
itor  at  Newark,  will  succeed  comes  amusements  editor. 
Haring  as  chief  of  bureau.  Beard  was  formerly  the  man- 

Haring,  a  graduate  of  the  aging  editor  of  the  Baltimore 
University’  of  Missouri,  joined  (Md.)  News  American  and  has 
the  AP  in  1959  at  Little  Rock  worked  for  the  Associated 
after  having  worked  for  radio  Press, 
station  KFRU  in  Columbia,  *  *  * 

Missouri,  and  as  city  editor  of  Robert  A.  Bowerman  re- 
the  South  Illinoisan,  Carbond-  signed  as  advertising  manager 
ale.  Ill.  of  the  Washington  (D.C.)  Post 

•  to  join  Kal  &  Merrick  Adver- 

JiM  Barnhill — from  general  tising  Inc.  as  vicepresident-ac- 
manager  of  the  Hot  Springs  count  superx’isor. 

(Ark.)  Sentinel  Record  and  ♦  *  ♦ 

New  Era  to  general  manager  Michael  Woods,  science 
of  the  .Antioch  (Calif.)  Ledger,  writer  for  the  Toledo  (O.) 

*  *  *  Blade — appointed  science  editor. 

Edmund  Zamph:r,  formerly  *  *  * 

with  Albany  (N.Y.)  Times-  Charles  Conner,  Jr.  ap- 

Union  and  Burlington  (Vt.)  pointed  assistant  classified  man- 
free  Press — to  suburban  staff,  ager  of  the  Blade  and  Toledo 
Hartford  (Conn.)  Times.  Times. 


Walter  E.  McCoy  —  ap¬ 
pointed  circulation  director  of 
the  Newburgh  (N.Y.)  Evening 
Neu's.  He  w’as  previously  cir¬ 
culation  director  of  the  Mans¬ 
field  (Ohio)  News  Journal. 


John  T.  Hamner  succeeds  man  with  the  West  Palm  Beach 
Bill  Copeland  as  editorial  (Fla.)  Post-Times  and  Associ- 
page  editor  of  the  Sarasota  ated  Press,  has  been  named 
(Fla.)  Journal.  With  23  years  vicepresident  of  marketing  for 
of  newspaper  experience,  Ham-  the  Porcelain  Enamel  Institute 
ner  most  recently  has  been  on  in  Washington, 
the  staff  of  the  Sarasota  Her-  «  * 

•’Id-Tribune.  Gabriel  Lewander,  circula¬ 

tion  sales  manager  of  the  New 
York  News,  has  become  a  pail- 
ner  in  the  firm  of  Eastern  News 
Distributors,  Inc.,  publishei-s’ 
representatives  and  nation-w’ide 
distributors  of  magazines.  He 
will  be  associate  general  man¬ 
ager  in  charge  of  sales  and  pro- 
^  ,  motion. 

Paul  Bernish  —  from  the 

Wall  Street  Journal,  Dallas  to 
the  Louisville  (Ky*.)  Times  as 
consumer  reporter,  succeeding 
Gail  Janensch. 


Richard  D.  Haney,  former 
managing  editor  of  the  Minonk 
(Ill.)  News-Dispatch — now  as¬ 
sociate  editor  of  Illinois  Rural 
Electric  News  for  the  Associa¬ 
tion  of  Illinois  Electric  Coop¬ 
eratives  at  Springfield. 


George  A.  Mackie,  who  has 
served  two  Connecticut  gov¬ 
ernors  as  special  research  as¬ 
sistant  during  the  last  13  years, 
has  joined  the  staff  of  the  Con¬ 
necticut  Historical  Commission. 
He  worked  for  the  Associated 
Press  for  23  years. 


Brokers  of  Newspaper,  Radio, 
CATV,  &  TV  Properties 
Appraisals  and  Financing 

Washington,  D.C. 

1100  Connecticut  Ave.,  N.W. 
20036  (202)  393-3456 

Chicago 

1507  Tribune  Tower  60611 
(312)  337-2754 

Dallas 

1234  Fidelity  Union  Life  Bldg. 
75201  (214)  748-0345 


America’s 

most 

experienced 

media 

brokers 


Gene  Matthews,  formerly 
sales  representative  of  Metro- 
Gold  wyn-Mayer,  Oklahoma 
City,  has  joined  the  advertising 
staff  of  the  Pauls  Valley 
(Okla.)  Daily  Democrat;  JOE 
Miller  of  the  Democrat  adver¬ 
tising  staff  moved  to  Frederick, 
Okla.,  to  enter  the  office  sup¬ 
plies  business. 


Fred  H.  Everts  —  appointed 
circulation  manager  of  the  Al¬ 
toona  (Pa.)  Mirror.  He  has 
worked  for  the  paper  since 
1932. 


Sen  Francisco 
111  Sutter  St.  94104 
(415)  392-5671 


Harry  L.  Phillips,  manager  Keith  S.  Shelton — promoted 
of  the  classified  advertising  de-  to  city  editor  of  the  Dunkirk 
partment  of  the  Findlay  (N.Y.)  Evening  Observer,  suc- 
(Ohio)  Republican-Courier  —  ceeding  the  late  Herbert  G. 
retired.  Schwartz. 
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Holliday  Polsdorfer 


Holliday  advances 
at  Ypsilanti  Press 

William  J.  Holliday,  display 
advertising  manager  for  the 
past  two  years,  has  moved  up  to 
assistant  general  manager  of 
the  Ypsilanti  (Mich.)  Press.  He 
will  assist  Eldon  C.  Gensheimer 
in  operations  of  the  Press  while 
the  latter  devotes  more  time  to 
his  responsibilities  as  general 
manager  for  Panax  Corpora¬ 
tion. 

Don  D.  Polsdorfer,  has  been 
named  retail  advertising  man¬ 
ager  of  the  Press. 

*  *  * 

Fkancis  T.  Ahearn  has  re¬ 
tired  as  public  relations  man¬ 
ager,  Insurance  Association  of 
Connecticut,  Hartford.  Prior 
to  joining  the  lAC  in  1958,  he 
was  city  editor  of  the  Hartford 
Times. 

*  ^  ^ 

E.  Joseph  Martin,  reporter, 
Hartford  (Conn.)  Courant  for 
past  11  years,  resigned  to  join 
the  Insurance  Association  of 
Connecticut,  Hartford,  as  di¬ 
rector  of  information. 

«  *  * 

Tom  Reynolds  —  promoted 
to  assistant  advertising  director 
of  the  Birmingham  (Mich.) 
Eccentric. 

«  *  * 

Timothy  Myers,  a  copy  edi¬ 
tor  for  the  Grand  Forks  (N.D.) 
Herald  —  named  chief  of  the 
Herald’s  legislative  bureau  in 
Bismarck  for  the  1971  session, 
replacing  Art  Raymond,  who 
is  on  leave  of  absence  from  the 
newspaper  to  serve  as  a  state 
representative. 

*  *  « 

William  A.  Shires,  a  former 
UPI  correspondent  and  bureau 
manager — now  director  of  pub¬ 
lic  relations  for  East  Carolina 
University  at  Greenville,  N.C. 

^  * 

Kenneth  Hudgins,  adver¬ 
tising  manager  of  the  Gaines¬ 
ville  (Ga.)  Daily  Times,  re¬ 
signed  to  be  a  sales  representa¬ 
tive  for  Selig  Chemical  Indus¬ 
tries. 

*  * 

George  R.  Packard,  manag¬ 
ing  editor  of  the  Philadelphia 
Bulletin — elected  a  Trustee  of 
The  Asia  Foundation. 
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Over  now  publisher 
of  Paddock  weeklies 

William  H.  Over  this  week 
was  named  publisher  and  gen¬ 
eral  manager  of  Pad-Crescent 
Newspapers,  Inc.  The  an¬ 
nouncement  was  made  by  Stuart 
R.  Paddock,  Jr.,  president  of 
Paddock  Publications,  Inc.,  par¬ 
ent  company  of  the  community 
newspaper  group  in  the  Chicago 
area. 

Over,  former  vicepresident 
and  publisher  of  Pioneer  Press, 
Inc.,  will  be  responsible  for 
publishing  operations  of  Pad- 
dock  Crescent  Newspapers  in 
DuPage,  Will  and  south  Cook 
counties,  as  well  as  the  compa¬ 
ny’s  commercial  printing  oper¬ 
ations  in  Downers  Grove. 

Paddock  Crescent  publishes 
several  weekly  newspapers. 

A  veteran  of  more  than  20 
years  in  the  newspaper  busi¬ 
ness,  Over,  46,  has  had  experi¬ 
ence  in  the  business  side  of  pub¬ 
lishing.  At  Pioneer  he  served  at 
various  times  as  director  of 
publications  and  president  of 
the  newspaper  group,  and  later 
as  vicepresident  and  general 
sales  manager  of  the  parent 
company.  Before  that  he  was 
retail  advertising  manager  of 
the  Indianapolis  (Ind.)  Times, 
a  Scripps-Howard  newspaper, 
retail  advertising  salesman  for 
the  Columbus  (Ohio)  Citizen, 
another  Scripps-Howard  news¬ 
paper,  and  the  Mesabi  Daily 
News,  Virginia,  Minn. 

*  * 

Stuart  Falk — now  assistant 
financial  advertising  manager 
of  the  New  York  Times.  Cur¬ 
tis  Troeger  is  financial  adver¬ 
tising  manager. 

*  «  « 

Dick  Hudson,  former  sports 
editor  of  the  Charleston 
(W.  Va.)  Daily  Mail — to  press 
staff  of  Gov.  Arch  A.  Moore 
Jr. 

*  lit  * 

Nelson  Tiffany,  former  Los 
Angeles  newspaper  writer  and 
photographer,  has  been  ap¬ 
pointed  director  of  public  rela¬ 
tions  for  the  Palm  Springs 
Aerial  Tramway. 

>i<  *  * 

Harry  Nordwick  —  pro¬ 
moted  to  the  managing  editor¬ 
ship  of  the  Salinas  (Calif.) 
Californian  with  Eric  R.  Bra¬ 
zil,  reporter  since  1960  suc¬ 
ceeding  him  as  city  editor.  The 
changes  follow  the  retirement 
of  W.  Max  Gordon,  managing 
editor,  who  joined  the  Speidel 
group  daily  26  years  ago  after 
wwking  on  papers  in  Indiana 
and  Iowa. 

for  January  23,  1971 


F.  WESLEY  GEERER  has  been  ap¬ 
pointed  by  publisher  Stephen 
Rogers  as  director  of  public  rela¬ 
tions  and  marketing  for  the  Syra¬ 
cuse  (N.Y.)  Herald  Journal,  Post 
Standard  and  Sunday  Herald 
American.  Geerer  has  worked  for 
other  Newhouse  newspapers  and 
for  the  Bureau  of  Advertising, 
AN  PA. 


Ryun  returns  to  races 

Jim  Ryun,  holder  of  world 
track  records,  left  his  job  as 
photographer  with  the  Topeka 
(Kans.)  Capital  and  Journal,  to 
resume  training  for  competition 
in  major  track  meets.  His  first 
competitive  test  since  retiring 
in  June,  1969,  will  be  in  the 
All-American  Games  sponsored 
by  the  San  Francisco  Examiner 
January  24  in  Cow  Palace. 

*  ♦  ♦ 

Albert  A.  Preston  —  from 
district  supervisor  to  circula¬ 
tion  manager  of  the  Salem 
(Mass.)  Evening  News,  suc¬ 
ceeding  Bernard  P.  Little¬ 
field,  now  circulation  director. 
«  *  * 

Frank  J.  Aigner,  circula¬ 
tion  manager  of  the  Altoona 
(Pa.)  Mirror  for  24  years  — 
retired. 

♦  ♦  * 

Clarence  Hull  of  the  Cen- 
tralia-Chehalis  (Wash.)  Daily 
Chrmiicle  —  elected  president 
of  the  Chehalis  Chamber  of 
Commerce. 


Gary  C.  Dickey,  state  news 
editor  of  the  Charleston  (S.C.) 
News  and  Courier  —  named 
assistant  city  editor.  Elizabeth 
O.  Walker,  now  state  news  edi¬ 
tor. 

♦  ♦  * 

Gordon  Bullock,  managing 
editor  of  the  Hamilton  (Ont.) 
Spectator  —  appointed  execu¬ 
tive  editor.  James  S.  Thomson, 
assistant  business  manager  — 
promoted  to  business  manager. 

♦  *  * 

Woodrow  Price,  managing 
editor  of  the  Raleigh  (N.C.) 
News  and  Observer  —  elected 
president  of  the  Noi’th  Carolina 
•Associated  Press  News  Council. 

♦  *  ♦ 

Andy  Cota,  head  of  the  Co¬ 
lumbus  bureau  of  the  Toledo 
Blade — elected  president  of  the 
Ohio  Legislative  Correspondents 
Association,  succeeding  Robert 
Miller  of  Gongwer  News  Serv¬ 
ice. 

V  *  * 

Scott  Himstead  —  promoted 
to  general  manager  of  the  Hy- 
annis  (Mass.)  Cape  Cod  Stand¬ 
ard-Times  in  the  Ottaway 
group.  George  N.  Vagenas  — 
from  retail  advertising  manager 
to  advertising  director.  ORREN 
B.  Robbins,  now  retail  man¬ 
ager.  Robert  G.  Wahl — from 
circulation  promotion  to  circu¬ 
lation  manager. 

♦  ♦  * 

Don  H.  Sease — promoted  to 
circulation  manager  of  the 
Asheville  (N.C.)  Citizen-Times 
as  Douglas  H.  Pearson  be¬ 
comes  executive  vicepresident 
and  general  manager  of  Citizen 
Express  Inc. 


♦  ♦  ♦ 

Jim  Proudfoot,  sports  col¬ 
umnist  —  named  sports  editor 
of  the  Toronto  Star,  succeeding 
Milt  Dunnell,  who  has  di¬ 
rected  the  department  since 
1949  and  will  write  a  daily  col¬ 
umn. 

♦  ♦  ♦ 

Malcolm  G.  Moran  —  ap¬ 
pointed  general  advertising 
manager  of  the  Schenectady 
(N.Y.)  Gazette  to  succeed  F.  G. 
WOLOFF,  retired. 

♦  *  ♦ 

R.  Charles  Novak  —  ap¬ 
pointed  regional  director  of 
public  affairs  for  United  Air 
Lines.  Prior  to  joining  United 
in  1937,  he  was  a  sports  writer 
with  the  Los  Angeles  Examiner. 
Robert  L.  Fienbitig,  a  former 
bureau  manager  for  United 
Press  International  in  Provi¬ 
dence,  R.I. — named  public  af¬ 
fairs  planning  manager. 
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PROMOTION 


Goal  in  ticket  sale: 
bowl  game  in  Arizona 


Ry  (i€*or"e  Wilt 

Phoenicians  with  football  fer¬ 
vor  l)ou{rht  10, ()()()  Peach  Bowl 
tickets  for  the  Arizona  Stjite 
University  Sun  Devil-North 
Carolina  University  Rame  in 
Atlanta,  with  a  big  hand  from 
the  Phoenix  (Ariz.)  Republic 
and  Gazette. 

The  Republic  and  Gazette  ran 
a  whole  batch  of  promotion  ads 
urRing  its  readers  to  buy  tick¬ 
ets.  It  took  IG  chartered  jets  to 
fly  the  2,000  fans  to  Atlanta, 
with  the  remaining  8.000  proxy 
tickets  turned  over  to  seiwice- 
men  and  underjjrivileged  young- 
.sters  in  Atlanta. 

As  a  celebration  for  the  area’s 
first  bowl  game  team,  pub¬ 
lic  relations  director  Bill  Shover 
laid  out  two  special  full-page 
ads,  with  one  or  the  other  to 
run  in  both  papers  on  December 
31,  after  the  game  was  over. 
The  major  difference  between 
the  two  ads  was  in  the  headline. 
Both  pages  carried  an  eight- 
column  team  photo  with  full 
identifications,  lauded  the 
team’s  record,  congi  atulated  the 
coaching  staff  and  applauded 
the  fans. 

The  headline  on  ad  “A” 
read:  “WON  11— LOST  0”  .  .  . 
while  the  “B”  ad  read,  “WON 
10— LOST  1.”  With  the  Sun 
Devils  winning  the  Peach  Bowl 
game,  the  “A”  insertion  ap¬ 
peared  in  both  papers. 

Meanwhile,  back  in  .Atlanta, 
Shover  was  ready  with  70  slick 
proofs  of  the  “Win”  ad,  and  had 
them  plastered  all  over  the 
locker  room  as  the  victorious 
Devils  hit  the  showers. 

Copy  in  the  ad  also  .suggested 
that  the  National  Collegiate 


-Athletic  .Association  seriously 
consider  a  Phoenix  bid  for  their 
own  bowl  game  in  .Arizona  be¬ 
ginning  next  year. 

*  *  * 

Student  .Art — More  than  1,- 
200  young  artists  in  schools 
from  throughout  Maine  are  ex¬ 
pected  to  i)articipate  in  the 
Ranpor  Dailif  News'  6th  annual 
Student  .Art  Program.  The  pro¬ 
gram  is  open  to  students  in 
gi'ades  one  through  twelve. 

*  ♦  * 

Swi.M  Meet — A  preview  of 
Class  A  championship  caliber 
will  be  included  in  a  field  of 
more  than  200  competitors  in 
the  4th  annual  Detroit  News 
Michigan  High  School  Invita¬ 
tional  Swimming  Champion¬ 
ships  to  be  held  February  13. 

^  * 

RET.4IL  —  The  New  York 
Times  was  among  the  exhibitors 
at  the  National  Retail  Mer¬ 
chants  .Association  convention  in 
New  York.  The  booth  featured 
three  rear-screen  projectors. 
Among  the  literatui*e  distribut¬ 
ed  from  the  exhibit  was  a  16- 
])age  reprint  booklet  including 
features  written  by  Isadore  Bar- 
mash,  Times  retailing  specialist. 
*  *  * 

Quad-Cities — A  brochure  on 
the  metro  Quad-Cities  Market 
of  Rock  Island,  Moline,  East 
Moline  and  Davenport  is  avail¬ 
able  from  the  Moline  (Ill.) 
Dispatch,  and  the  Rock  Island 
(Ill.)  .Argus.  Included  is  data 
on  population,  demographics, 
retail  sales  by  classification,  re¬ 
tailing,  industry  and  other  mar¬ 
keting  factors.  Newspaper  cov¬ 
erage  of  the  market  is  also  de¬ 


tailed.  Copies  may  be  obtained 
by  writing  to  Harold  E.  Swan¬ 
son,  Manager,  general  advertis¬ 
ing. 

♦  ♦  ♦ 

Upper  Peninsula — Mathews, 
Shannon  &  Cullen,  newspaper 
representatives,  have  released  a 
folder  of  market  data  on  four 
daily  newspapers  located  on 
Michigan’s  upper  peninsula  that 
can  be  bought  as  a  unit.  The 
four  members  of  the  UP  News¬ 
paper  Network  are  the  Mar¬ 
quette  Mining  Journal,  Escana- 
ba  Press,  Houghton  Mining 
Gazette  and  Iron  Mountain 
News.  The  folder  includes  cir¬ 
culation  and  coverage  by  county 
for  a  ten-county  area  on  the 
peninsula,  and  also  includes  me¬ 
tro  newspaper  and  magazine 
coverage  for  comparison  pur¬ 
poses.  Copies  are  available  from 
all  MS&C  offices. 

The  Mining  Journal  pre¬ 
sented  58  Northern  Michigan 
Master  Angler  Awards  to  fish¬ 
ermen  who  made  trophy  catches 
in  the  Upper  Peninsula  during 
1970. 

It  was  the  sixth  consecutive 
year  in  which  the  awards  have 
been  given  out  by  this  newspa¬ 
per  to  anglers  w'ho  legally  catch 
with  hook  and  line  various  spe¬ 
cies  of  fish  of  certain  minimum 
weights  from  inland;  Great 
Lakes  and  connecting  waters  of 
the  Upper  Penninsula. 

The  58  awards  presented  last 
year  bring  to  389  the  number 
earned  by  fishermen  since  the 
program  was  begun  in  1965. 

*  *  * 

Cartful  —  The  Hammond 
(La.)  Daily  Star  took  a  pack¬ 
age  of  about  50  outstanding 
food  ads  assembled  by  INAE 
and  publi.shed  them  in  a  12-page 
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newsprint  reprint,  printed  on 
the  Star’s  own  presses.  The  ads 
were  gathered  from  newspapers 
from  coast  to  coast,  and  reduced 
to  about  one-fourth  size.  Head¬ 
line  on  the  cover,  in  an  outline 
shopping  cart:  “A  cartfull  of 
new  food  ideas  from  your  part¬ 
ners  in  profit,  the  Daily  Star.” 

*  *  * 

Cincinnati  Market  —  The 
Cincinnati  Enquirer  has  an 
interesting  and  comprehensive 
package  of  information  for  ad¬ 
vertisers  in  nearly  all  classifica¬ 
tions.  A  die-cut  box  holds  seven 
booklets,  and  show's  the  title 
line  of  each.  Each  booklet,  inin- 
ning  from  12  to  16  pages,  in¬ 
cludes  complete  market  data 
for  its  classification.  Included 
are  facts  on  the  Cincinnati  Al¬ 
coholic  Beverage  market,  appli¬ 
ances,  lawn  and  garden,  travel, 
food,  new  cars,  and  air  travel. 
Copies  are  available  by  writing 
Bob  Temmen,  Promotion  and 
Re.search  manager. 


“HELLO  WORLD”  was  the 
tag  of  an  8-page  Dallas  Times 
Herald  section  featuring  the 
city  as  a  mecca  for  internation¬ 
al  trade. 

Advertising  described  goo'ls 
originating  in  20  nations,  in¬ 
cluding  space  by  liquor  stores 
telling  of  “the  noblest  wines  of 
Spain”  and  advertisements  by 
discount  stores  that  buy  more 
than  $200  million  worth  of  im¬ 
ported  merchandise  yearly. 

Art  galleries  bought  space  as 
did  a  Japanese  steak  house  and 
a  stamp  and  coin  store  that 
featured  “Postage  Stamps  of 
the  World.”  A  “Korea  Trade 
Center,”  selling  men’s  w’ear, 
was  represented. 


7  new  members  underline 
‘international’  in  INPA 


Call  us  Collect  (213)  877-7448  •  765-6211  to  place  an  order! 


New’spapers  in  seven  more 
countries  have  joined  the  Inter¬ 
national  Newspaper  Promotion 
Association,  bringing  the  total 
membership  to  1,188  in  39  coun¬ 
tries. 

The  latest  additions  were  the 
East  African  Standard  of 
Nairobi,  Kenya;  the  Japan 
Economic  Journal  of  Tokyo;  the 
Rhodesian  Printing  &  Publish¬ 
ing  Company  of  Salisbury;  In¬ 
terpress  Limited  of  Athens, 
Greece;  the  Irish  Times  of  Dub¬ 
lin,  the  Belfast  Telegraph  of 
Northern  Ireland,  and  the  West 
End  News  of  Frederiksted,  St. 
Croix,  Virgin  Islands. 

Membership  increa.ses  in  Eu¬ 
rope  have  resulted  in  plans  for 
the  establishment  of  an  INPA 
regional  organization  abroad, 
patterned  after  the  four  geo¬ 


graphic  regions  servdng  INPA 
members  in  the  United  States 
and  Canada.  Plans  are  also  un¬ 
derway  for  a  conference  of  Eu¬ 
ropean  members  in  London  this 
year. 

“Reciprocity  is  the  keynote  of 
INPA’s  operations,”  said  Vince 
Spezzano,  INPA  president  who 
is  director  of  public  service  and 
research  for  the  Gannett  Newrs- 
papers  in  Rochester,  New  York. 
“Each  new  member  is  another 
source  of  valuable  information 
for  every  other  member, 
through  INPA’s  unique  multi¬ 
mailing  services. 

“INPA  members  receive  six 
newsletters  each  month.  They 
are  edited  by  newspaper  execu¬ 
tives  covering  profitable  and 
successful  programs  developed 
by  newspapers  in  the  United 
States,  Canada  and  overseas.” 
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For  36  years,  newspaper  promotion,  public  relations 
and  research  executives  have  submitted  their  out¬ 
standing  efforts  in  E&P’s  annual  promotion  contest. 
The  awards  have  added  to  the  prestige  and  importance 
of  promotion  and  the  promotion  executive  within  the 
newspaper  community.  The  exhibit  of  winners  and 
other  entries  at  the  INPA  conference  provides  an  in¬ 
terchange  of  promotion  ideas  and  techniques. 

This  year,  a  first  prize  and  two  certificates  of  merit 
will  be  awarded  in  eleven  classifications,  and  in  two 
circulation  categories.  An  entry  fee  of  $5  per  entry  is 


required  in  all  classifications,  except  for  audio-visual 
presentation  (films  and  slides)  which  carries  a  $10 
entry  fee.  Checks  for  entry  fees  should  be  made  pay¬ 
able  to  Editor  &  Publisher.  All  entries  and  entry  fees 
should  be  sent  to  the  Contest  Editor,  E&P,  850  Third 
Avenue,  New  York,  N.Y.  10022,  to  arrive  before  the 
deadline  of  March  26.  Judging  will  be  held  in  New 
York,  and  winners  and  other  entries  will  be  exhibited 
at  the  INPA  Conference  in  Boston,  May  16-19.  Entries 
must  carry  official  entry  blanks.  Please  read  the  com¬ 
petition  rules  carefully  before  submitting  your  entries. 


COMPETITION  RULES.  GENERAL  INFORMATION  AND  CLASSIFICATIONS 


GENERAL  RULES 

Entries  must  consist  of  promotion 
prepared  by  a  newspaper,  news¬ 
paper  group,  or  newspaper  rep¬ 
resentative  firm  for  a  newspaper 
or  group  of  newspapers,  during 
the  calendar  year,  1970. 

In  all  instances,  entries  must  be 
labeled  with  official  entry  blanks, 
indicating  name  of  newspaper, 
circulation  group  (over  100,000; 
under  100,000)  classification,  and 
name  of  person  submitting  the 
entry. 

Each  entry  should  carry  an  ex¬ 
planation  of  the  purpose  of  the 
promotion,  other  discriptive  in¬ 
formation,  and  results — when  they 
can  be  documented. 

Keep  entries  simple,  without  ex¬ 
cessive  decoration,  and  within 
physical  limitations  as  described 
for  each  classification. 

Ship  all  entries  prepaid,  to  arrive 
no  later  than  March  26,  1971,  to 
assure  arrival  for  judging  on 
March  29.  No  collect  packages 
will  be  accepted.  No  entries  will 
be  returned.  Entries  exhibited  at 
the  INPA  Conference  may  be 
picked  up  after  the  conference. 


Continuing  themes  or  programs 
that  have  won  first  prizes  in  the 
past  three  years  will  not  be  eligi¬ 
ble  in  the  1970  competition. 

CLASSIFICATIONS 

1.  Trade  Paper  Advertising — 

entries  to  consist  of  a  series  of 
not  less  than  six  or  more  than  12 
advertisements,  mounted  on  white, 
18  by  24  inch  mounting  board. 

2.  Direct  Mail  promotion — 
Entries  to  consist  of  a  single  mail¬ 
ing  piece,  or  campaign  of  up  to 
12  mailers,  designed  to  sell  na¬ 
tional,  retail  or  classified  advertis¬ 
ing.  Mount  on  18  by  24  white 
board. 

3.  Advertising  presentations: 

— Entries  to  consist  of  printed, 
hand-lettered  or  other  graphic 
presentation  (other  than  film  or 
slides)  designed  to  sell  national, 
retail  or  classified  advertising  to 
a  single  advertiser,  or  classifica¬ 
tion,  or  a  general  presentation  pro¬ 
duced  during  1970.  Submit  un¬ 
mounted,  but  include  descriptive 
information. 

4.  Audio-visual  presentations: 

Entries  to  consist  of  slide,  strip- 
film,  or  motion  picture  presenta¬ 


tions  to  obtain  newspaper  adver¬ 
tising,  produced  during  1970. 
Slides  must  be  submitted  in  order 
in  Kodak  Carousel  slide  trays. 
Tapes  must  include  information 
on  speed.  Complete  scripts  should 
be  included  for  all  presentations. 
$10  entry  fee  is  required  for  this 
classification,  and  entries  will  be 
returned  after  the  INPA  confer¬ 
ence. 

5.  Retail  Promotion: — Entries  to 
include  promotions  including  in¬ 
paper  advertising)  directed  to  re¬ 
tail  advertisers  or  classifications, 
but  exclusive  of  direct  mail  pre¬ 
sentations  or  audio-visual  material. 

6.  Classified  Promotion:  Entries 
to  consist  of  promotion  designed 
to  obtain  classified  advertising 
during  1970,  In  your  own  news¬ 
paper  or  other  media,  exclusive 
of  direct  mail  or  presentations, 
(see  rules  for  classification  7  per¬ 
taining  to  radio  and  television 
promotions). 

7.  Circulation  Promotion:  (In¬ 
cluding  product  or  editorial  pro¬ 
motion)  Entries  to  consist  of  pro¬ 
motion  material  directed  to  news¬ 
paper  readers  and  prospective 
subscribers  In  own  and  other 
media.  (For  radio  or  television  en¬ 


tries,  submit  tapes  and/or  film. 
No  facilities  are  available  for 
judging  video-tape  material).  In¬ 
clude  description  and  results, 
where  available. 

8.  Circulation  Carrier  Promo¬ 
tion:  Entries  to  consist  of  1970 
promotion  activities  directed  ex¬ 
clusively  to  the  newspaper's  own 
carrier  and  sales  organization. 
Submit  mounted  on  18  by  24  inch 
white  mounting  board. 

9.  Public  Relations:  Awards  for 
the  most  outstanding  single  public 
relations  or  community  service  ac¬ 
tivity  or  program  sponsored  and 
performed  by  a  newspaper  during 
1970.  Submit  In  scrapbook  form, 
as  fully  documented  as  possible  to 
aid  the  judges. 

10.  Research:  Awards  for  the 
best  research  project  performed 
by  or  for  a  newspaper  during 
1970.  Submit  In  scrapbook  form, 
or  portfolio  format. 

11.  Corporate  promotion:  For 
the  best  1970  promotion  that  can 
be  used  In  all  classifications,  dir¬ 
ected  to  both  readers  and  ad¬ 
vertisers,  to  promote  a  newspaper, 
newspaper  group,  or  the  news¬ 
paper  medium.  Submit  In  scrap¬ 
book  form. 
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Publisher  wins 
court  ruling  on 
access  to  record 


Monmouth  County  (N.  J.) 
Superior  Court  Judge  Andrew 
A.  Salvest  handed  down  a  deci¬ 
sion  to  the  Courier  and  the 
Township  of  Middletown  pro¬ 
tecting  the  right  of  the  people 
to  know  municipal  business. 

The  Courier,  the  largest 
weekly  paper  in  Monmouth 
County,  and  one  that  serves  11 
municipalities  in  the  bayshore 
and  northern  sections  of  the 
Jersey  Shore  county,  had  filed 
suit  against  the  tewnship  after 
the  publisher,  Matthew  J.  Gill, 
had  been  denied  access  to  cer¬ 
tain  municipal  records. 

The  publisher  had  requested 
permission  to  see  the  records  on 
a  subdivision.  Township  clerk 
Charles  Carroll,  in  a  unique 
move,  referred  the  matter  to 
the  township  attorney. 

Township  counsel  Whitney 
Crowell  ruled  the  publisher 
should  be  denied  the  right  to  see 
the  entire  record  and  should  put 
in  WTiting  the  specific  informa¬ 
tion  he  was  seeking. 

To  support  his  stand,  the 
towmship  attorney  said  the  own¬ 
er  of  the  subdmsion  land  in 
question,  Michael  J.  Stavola, 
had  a  law’suit  pending  against 
the  Courier  on  a  separate  mat¬ 
ter,  and  the  attorney  felt  rec¬ 
ords  should  be  denied  Gill  on 
these  grounds. 

However,  Judge  Salvest  felt 
differently,  quoting  laws  that 
said  “public  business  is  the  pub¬ 
lic’s  business”  and  “records 
should  be  readily  accessible  by 
citizens  ...  in  protection  of  the 
public  interest.” 

Judge  Salvest  said  Stavola’s 
suit  against  Gill  was  not  inimi¬ 
cal  to  the  subdivision  informa¬ 
tion  request  and  therefore 
should  have  no  bearing.  “Free¬ 
dom  of  information  is  their  (the 
people’s)  just  heritage,”  Judge 
Salvest  said,  directing  the  towm- 
ship  attorney  to  make  any  rec¬ 
ords  requested  by  Gill  acces¬ 
sible. 


WINNERS  of  Chicago  Tribune's  Edward  Scoff  Becit  awards:  Leff  fo  righf,  Clayfon  Kirkpafricic,  Tribune 
edifor,  who  presenfed  awards,  William  Jones,  invesfigafive  reporter;  Kermif  Holt,  travel  editor;  Eugene 
Griffin,  Canada  correspondent;  William  Yates  and  Michael  Budrys,  photographers. 


Chicago  Trilmiie  slalF  aw 

Clayton  Kirkpatrick,  editor  of 
the  Chicago  Tribune  presented 
Edward  Scott  Beck  Awards  for 
outstanding  journalistic  per¬ 
formance  in  1970  to  an  investi¬ 
gative  reporter,  the  travel  edi¬ 
tor,  a  foreign  correspondent, 
and  two  photographers. 

The  awards,  which  carrj'  a 
cash  prize  of  $1,600  in  each  di¬ 
vision,  were  presented  at  the 
Tribune’s  17th  annual  editorial 
department  luncheon  December 
13. 

The  winners  were  William 
Jones,  investigative  reporter,  in 
the  domestic  news  division; 
Kermit  Holt,  travel  editor,  and 
Eugene  Griffin,  correspondent 
in  Canada,  who  split  the  award 
in  the  foreign  news  division, 
and  William  Yates  and  Michael 

Copley  paper  to  sell 
printing  services 

The  Sacramento  Union  has 
formed  a  commercial  sales  de¬ 
partment  offering  the  full  facil¬ 
ities  of  the  Copley  newspaper’s 
Goss  Metro  offset  presses  and 
Photon  typesetting  units. 


arcls  are  presented 

Budrys,  who  divided  the  award 
in  the  photography  division. 

Jones  w’on  his  award  for  a 
series  of  stories  w'hich  brought 
about  the  indictment  of  two  pri¬ 
vate  ambulance  services  and  16 
persons,  including  10  Chicago 
policemen.  Holt  won  for  a  series 
on  a  visit  to  the  Soviet  Union 
and  Griffin  won  for  an  exclusive 
story  on  the  kidnapping  of  the 
British  trade  officer  and  Quebec 
labor  minister  in  Canada. 
Budrys  won  a  share  of  the 
award  for  a  series  of  pictures 
printed  last  July  28  of  violence 
during  a  Chicago  rock  festival, 
and  Yates  won  for  a  series  pic¬ 
turing  an  incident  outside  the 
Dirksen  Federal  building  dur¬ 
ing  the  Chicago  7  conspiracy 
trial. 

use  plans  summer 
seminars  at  Geneva 

An  overseas  program  for 
Journalism  and  Public  Affairs 
students  will  be  offered  by  the 
University  of  Southern  Califor¬ 
nia  in  Geneva,  Switzerland, 
from  July  19  through  Septem- 


FCC  allows  buyer 
2  stations  in  market 

The  Federal  Communications 
Commission  has  approved  the 
assignment  of  licenses  for  sta¬ 
tions  WEZY  AM-FM,  Cocoa, 
Florida,  from  Gannett  Florida 
Corporation  to  a  newly  orga¬ 
nized  Florida  Corporation, 
WEZY  Inc,  owned  by  Ted  H. 
Taylor.  Sale  price  for  the  sta¬ 
tions  was  $350,000. 

Gannett  Florida’s  parent, 
Gannett  Co.,  Inc.  owns  stations 
WHEC  AM-TV,  Rochester, 
WINR-AM-TV.  Binghamton; 
WDAN-AM-FM,  Danville,  Ill, 
and  publishes  today,  a  new'spa- 
per  in  the  Cocoa  area.  The  FCC 
granted  an  exception  to  the  “one- 
to-a-market”  provision  of  its 
rules  “because  the  sale  by  Gan¬ 
nett  Florida  will  result  in  the 
diversification  of  control  of 
mass  media  by  splitting  a  news¬ 
paper  broadcasting  combination 
and  because  financial  conditions 
in  the  Cocoa  Beach  market  pre¬ 
clude  any  successful  attempt  to 
sell  the  FM  station  separately.” 


In  response  to  the  township 
attorney’s  argument  that  exam¬ 
ining  records,  because  they  are 
lengthy,  would  disrupt  the  reg¬ 
ular  business  day.  Judge  Sal¬ 
vest  said  they  could  be  exam¬ 
ined  after  working  hours  if 
need  be,  but  should  be  open  for 
the  public  “at  reasonable  times.” 
• 

Ad  agency  dividend 

Directors  of  Ogilvy  &  Mather 
International  Inc.  declared  the 
regular  quarterly  dividend  of 
17  per  share,  payable  on 
February  26  to  shareholders  of 
record  as  of  February  8. 
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The  printing  sales  depart¬ 
ment  will  be  managed  by  Sal 
Mustachio,  who  has  been  with 
northern  California  newspapers 
for  15  years,  the  last  three  as 
retail  zone  supervisor  for  the 
Union. 

Mrs.  Jo  Ellen  Fisher,  former 
assistant  manager  of  the 
Union’s  advertising  service  de¬ 
partment,  will  expedite  han¬ 
dling  of  customers’  copy,  art 
and  delivery. 

Formation  of  the  new  depart¬ 
ment  was  announced  by  Robert 
H.  Lampee,  vicepresident  and 
sales  director  for  the  Union. 


ber  3,  it  was  announced  by  Dr. 
Paul  E.  Hadley,  dean  of  USC’s 
Summer  Session. 

The  course,  entitled  “Commu¬ 
nications  and  International  In¬ 
structions,”  carries  eight  units 
of  senior  or  graduate  credit, 
and  will  be  conducted  by  the 
use  School  of  Journalism  and 
USC’s  Von  Klein Smid  Center 
for  International  and  Public 
Affairs. 

Information  concerning  regis¬ 
tration  may  be  obtained  from 
the  use  School  of  Journalism, 
or  the  Summer  Session  office. 
University  Park,  Los  Angeles, 
Calif.,  90007. 


U.S.  Printing  Ink 
opens  Florida  plant 

The  new  Jacksonville,  Florida 
plant  of  the  United  States  Print¬ 
ing  Ink  Corporation  is  now  op¬ 
erational,  according  to  Donald 
H.  Seixas,  president  of  the  East 
Rutherford,  New  Jersey  firm. 
The  new  facility  will  manufac¬ 
ture  the  company’s  line  of  inks 
and  will  service  the  entire 
Southeast  United  States. 

The  plant’s  20,000  square  feet 
of  floor  space  will  house  sales 
and  administrative  offices  and 
research  and  manufacturing. 
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Nikohos  weather 


Who  in  his  right  mind  would  take  a  camera  out  on  a  day  like  this! 
Unless  you're  a  pro,  and  your  assignment  doesn't  allow  for  a  rain- 
check. *So  you  grab  the  one  camera  that  takes  the  worst  of  the 
elements  in  its  stride. 

Nikonos  II.  The  all-weather  35  by  Nikon. 

Designed  for  underwater  use,  Nikonos  II  is  waterproof,  dustproof, 
resists  mildew  and  fungus  — even  radioactive  dust.  It  has  been 
dropped  in  snow,  sand  and  mud,  dunked  in  arctic  seas  and  tropical 
rice  paddies  — and  has  come  up  shooting  every  time.  To  clean  it, 
you  simply  rinse  it  under  a  faucet. 

Yet  Nikonos  II  is  as  compact  and  fast-handling  as  any  fine  35,  and 
i^Ttom  versatile  than  you'd  imagine.  Shutter  speeds  range  from  1/30th 
second  to  1/500th  plus  B,  with  X  and  FP  synch.  The  advance  lever 
also  serves  for  releasing  the  shutter.  In  fact,  you  can  make  all 
settings  and  adjustments  with  gloves  on. 

Furthermore,  Nikonos  II  accepts  interchangeable  Nikkor  lenses: 
35mm  f2.5,  80mm  f4  and  underwater  28mm  f3.5.  Accessories  include 
close-up  outfit,  flash  unit  action  viewfinders,  lens  hoods,  filters,  etc. 

Why  risk  your  regular  equipment  when  the  going  gets  rough 
Take  the  Nikonos  II  and  be  sure  you  II  come  back  with  the  picture  — 
■■and  with  yciur  camera  intact' 

Price  is  $19S-with  35mm  f2  5  lens  See  your 
Nikon  dealer,  or  write  for  details,  Nikon 
Inc., 'Carden  City,  N  Y  11530  Subsidiary  of 
Ehrenreich  Photo-Optical  Industries,  Inc 
(In  Canada  Anglophoto  Ltd,  P  Q  ) 

NIKONOS  II 


Thomson  purchases 
2  Wisconsin  papers 


The  Manitowoc  Herald-Times 
and  the  Two  Rivers  Reporter 
in  Wisconsin  have  been  pur¬ 
chased  by  Thomson  Newspapers 
Inc.,  J.  M.  Barenbaum,  publish¬ 
er  and  general  manager  of  the 
two  daily  newspapers,  an¬ 
nounced. 

The  Thomson  organization, 
which  owns  newspapers  in  13 
states  and  Canada,  will  take 
control  February  1  from  Mor¬ 
gan  Murphy  Newspapers  Inc. 

Barenbaum  had  been  vice- 
president  and  general  manager 
of  the  papers. 

^  ^ 

Sales  and  mergers 

Panax  Corporation,  with 
headquarters  in  East  Lansing, 
Mich.,  announced  the  sale  of  the 
Ingham  County  \eivs  to  Rich¬ 
ard  W.  Brown  of  Mason. 

The  Ingham  County  News 
publishes  three  weekly  editions 
which  serve  the  areas  of 
Mason,  Holt  and  Meridian  in 
Ingham  County. 

Brown  has  resigned  his  posi¬ 
tion  as  director  of  editorial  ser¬ 
vices  for  Panax  to  assume  oper¬ 
ating  control  of  the  Ingham 

County  News. 

Panax  purchased  the  paper 
from  Brown  and  his  brother, 

James,  in  July,  1968.  James 
Brown,  state  representative 
from  the  59th  District,  will  re¬ 
main  as  a  director  of  Panax 
Corporation. 

*  *  * 

Mr.  and  Mrs.  William  E. 

Cox,  owners  and  editors  of  the 
Tri-Coimty  Tribune,  Deer  Park, 
Wash.,  since  1953,  have  sold  the 
weekly  to  Mr.  and  Mrs.  Larry 
G.  Bell  of  Spokane.  Cox  teaches 
mathematics  at  Deer  Park  High 
School. 

*  *  * 

The  Luverne  (Ala.)  Journal 
was  sold  recently  by  Mrs.  Mary 
Reeder,  editor  and  publisher  for 
20  years,  to  two  of  the  company 
stockholders,  Alvin  Bland  and 
James  Morgan. 

Bland  has  served  as  manag¬ 
ing  editor  and  job  printing  su¬ 
perintendent.  Morgan  joined  the 
company  in  1961  and  has  served 
as  assistant  editor  and  sports 
editor. 

*  *  * 

Hazard  Newspapers  Inc., 
headed  by  Ken  Mink,  has  pur¬ 
chased  the  60-year-old  Hazard 
(Ky.)  Herald,  a  bi-weekly 
newspaper. 

The  sale  was  announced  by 
Mrs.  W.  P.  Nolan,  who  pub¬ 
lished  the  paper  the  last  14 
years. 


Hazard  Newspapers  is  a  sub¬ 
sidiary  of  Worrell  Newspapers 
Inc.  of  Bristol,  Virginia.  In 
1970  Worrell  purchased  the  dai¬ 
ly  newspapers  at  Madisonville, 
Middlesboro,  and  Harlan,  all  in 
Kentucky. 

Mink,  who  will  be  president 
and  publisher  of  the  Hazard 
Herald,  was  managing  editor  of 
the  Bristol  Herald-Courier. 

Maurice  K.  Henry,  an  associ¬ 
ate  of  George  Cooper  Associ¬ 
ates,  New  York,  was  the  sales 
consultant  for  the  change  of 
ownership. 


Ridgewood  (N.  J.)  Newspa¬ 
pers  Inc.,  has  purchased  the 
Pasccwk  Valley  Local,  a  Thurs¬ 
day  weekly  published  in  Park 
Ridge  (N.  J.)  with  more  than 
5,000  circulation.  The  acquisi¬ 
tion  brings  the  total  circulation 
of  Ridgewood  Newspapers  close 
to  60,000. 

The  Local  has  been  published 
by  the  Pascack  Publications 
Corporation,  under  the  pres¬ 
idency  of  Frank  D.  Schroth  Jr., 
a  member  of  the  newspaper 
family  which  once  owned  and 
published  the  Brooklyn  (N.  Y.) 
Eagle. 

Bennett  H.  Fishier  Jr.,  pres¬ 
ident  and  publisher  of  Ridge- 
w’ood  Newspapers,  announced 
that  Schroth  will  remain  as 
publisher  of  the  Local. 

William  J.  Saimo,  managing 
editor  of  the  Sunday  Post,  has 
been  appointed  managing  editor 
of  the  Local.  Joe  King  is  execu¬ 
tive  editor. 

Howard  Stuck,  publisher  of 
the  Marked  Tree  Tribune  and 
the  Lepanto  News-Record  since 
1946,  announced  the  sale  of  the 
two  Arkansas  weekly  newspa¬ 
pers  and  the  Howard  Stuck 
Printing  and  Office  Supply  firm 
to  Fred  E.  Ashcraft  of  Bloom¬ 
ington,  Indiana. 

Ashcraft,  a  native  of  Marked 
Tree  and  a  newsman  for  20 
years,  is  a  former  editor  of  the 
Benton  (Ark.)  Courier.  He  has 
served  during  the  past  two  and 
one-half  years  as  managing  edi¬ 
tor  of  the  Bloomington  (Ind,) 
Courier-  Tnbune. 

4: 

Sale  of  the  84-year-old  Mont¬ 
gomery  Monitor,  weekly  news¬ 
paper  published  at  Mount  Ver¬ 
non,  Ga.,  was  announced  this 
\veek.  The  new  owner  is  D. 
Murphy  McRae  of  Helena,  who 
also  publishes  the  Lumber  City 
(Ga.)  Log. 

Sale  was  announced  by  the 
Wayne  County  Press  Inc.,  own¬ 


ers  of  the  Monitor  for  the  past 
five  years.  Wlliott  Brack  has 
been  publisher  for  the  Monitor 
for  that  time. 

McRae  in  his  first  edition  of 
the  Monitor  changed  the  format 
of  the  1,900  circulation  newspa¬ 
per  from  tabloid-size  to  regular 
size.  The  Monitor  for  years  was 
published  in  regular  format. 
McRae  said  he  would  combine 
many  pages  of  both  the  Log  and 
Monitor,  but  maintained  that 
the  two  newspapers  would  have 
separate  identities. 

McRae  also  said  he  was  pur¬ 
chasing  the  office  supply  and 
job  printing  operations  of  the 
Monitor. 

McRae,  in  publishing  the 
Lumber  City  newspaper,  covers 
Telfair  and  a  portion  of  Wheel¬ 
er  County.  The  Monitor  covers 
all  of  Montgomery  County,  a 
portion  of  Toombs  County  and 
much  of  the  area  of  Wheeler 
County  that  the  Log  does  not 


Purchase  of  the  Mount  Forest 
Confederate,  one  of  the  oldest 
weekly  newspapers  in  Ontario, 
was  announced  by  Barry  Wen¬ 
ger,  president  of  Wenger 
Brothers  Ltd. 

The  Wenger  brothers  own 
and  operate  weeklies  in 
Wingham  and  in  Listowel,  35 
miles  north  of  Stratford. 

Mrs.  H.  J.  Fair  has  been 
owner  and  publisher  of  the 
Confederate,  established  in 
1867,  since  1954,  following  the 
death  of  Harold  Fair  who  had 
taken  over  the  paper  two  years 
before  after  a  long  career  in 
daily  newspaper  and  news- 
agency  work. 

Managing  editor  of  the 
Confederate  will  be  David  Wen¬ 
ger,  son  of  Barry  Wenger  who 
said  in  his  announcement  that 
the  paper  will  be  community- 
oriented  as  in  the  past. 

Wingham  is  70  miles  north  of 
London;  Mount  Forest  is  about 
90  miles  northwest  of  Toronto. 


Louis  Janda,  publisher  of  the 
Abbotsford-Colby  Tribune-Pho¬ 
nograph  and  Edgar-Athens 
Record-Review,  has  announced 
the  sale  of  the  tw’o  Wisconsin 
newspapers  and  commercial 
printing  business  to  J.  A. 
O’Leary  of  Savanna,  Ill. 

The  O’Leary'S  were  former 
publishers  of  the  Savanna, 
(Ill.)  Times- Journal,  a  semi¬ 
weekly  newspaper  and  the 
Northwestern  Illinois  Dispatch, 
a  shopper. 

The  sale  was  handled  by  Rob¬ 
ert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service, 
Kansas. 

The  (k)lby  Phonograph  is  one 
of  the  oldest  newspapers  in  the 
state,  with  a  history  of  continu¬ 
ous  publication  dating  to  1878. 


It  was  started  by  Joel  and  Sam 
Shafer,  drawing  a  simile  be¬ 
tween  the  printing  press  and 
the  then  newly  invented  phono¬ 
graph,  “the  machine  that 
talks.” 

The  Abbotsford  Tribune  has 
had  a  more  sporadic  history, 
starting  around  the  turn  of  the 
century.  At  various  times  it  in¬ 
cluded  the  publications  for,  and 
was  printed  at,  Withee,  Curtiss, 
Dorchester  and  Milan.  Names 
included  the  Sentinel,  Clarion, 
Advance  and  Tribune. 

The  Athens  Record  also  has  a 
history  of  continuous  publica¬ 
tion  dating  to  the  turn  of  the 
century.  The  Edgar  Review  was 
published  on  and  off  at  various 
periods  in  its  history. 

♦  ♦  ♦ 

The  News  of  the  North,  Yel¬ 
lowknife’s  twice-weekly  newspa¬ 
per,  reports  that  communica¬ 
tions  in  the  Northwest  Territo¬ 
ries  are  improving,  with  two 
newsletters  starting  publica¬ 
tion. 

One,  the  Honeybucket, 
features  poetry  and  articles 
with  a  strongly  anti-establish¬ 
ment  point  of  view. 

“No  doubt  it  will  make  some 
people  mad,  but  it  may  also  pro¬ 
voke  others  to  think.  In  our 
opinion,  any  communications  is 
better  than  none,”  said  the 
News. 

The  second  new  publication  is 
the  Northern  Unionist,  put  out 
by  the  Northwest  Territories 
area  council  of  the  United 
Steelw'orkers  of  America.  It 
will  provide  a  voice  for  labor 
and  encourage  the  membership 
to  stand  together  in  political  is- 


Nearly  45  years  of  newspaper 
work  was  ended  at  year’s  end 
by  George  Baker  who  announced 
sale  of  the  interest  of  himself 
and  Mrs.  Baker  in  the  semi¬ 
weekly  Pioneer  to  their  son, 
Frank,  advertising  manager- 
editor  since  1958,  The  son  has 
owmed  a  half-interest  in  the 
Fort  Stockton  (Texas)  paper. 

Baker  has  been  president  of 
Texas  Press  Association  and 
West  Texas  Press  Association 
and  presently  is  a  State  Rep¬ 
resentative.  As  a  youth,  before 
education  at  the  School  of  Jour¬ 
nalism,  University  of  Missouri, 
he  was  an  advertising  salesman 
for  the  Brady  (Texas)  Stan¬ 
dard.  Since  1931  he  has  been 
owner  or  associate  owner  of 
newspapers  in  Sonora,  Iraan, 
Mafa  and  Fort  Stockton. 

Mrs.  Baker  has  been  Pioneer 
columnist  and  women’s  page  ed¬ 
itor.  She  also  is  a  Missouri 
graduate. 

The  new  owner  was  editor 
and  advertising  manager  of  the 
Llano  (Texas)  News  before  as¬ 
sociation  with  his  father  in  the 
Fort  Stockton  publication. 
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Special  press  rates 
argued  in  D.C.  court 

By  Luther  A.  Huston 


The  “press  rate  case,”  in 
which  the  court  is  asked  to  set 
aside  a  Federal  Communications 
Commission  order  terminating 
special  press  tariffs  for  tele¬ 
printer  and  telephoto  wire  ser¬ 
vices,  will  be  heard  by  a  three- 
judge  panel  of  the  United 
States  Circuit  Court  of  Appeals 
for  the  District  of  Columbia  on 
January  25. 

The  petitioners  in  the  case 
are  Copley  Press  Inc.,  Field  En¬ 
terprises  Inc.,  and  the  Los  An¬ 
geles  Times-W  ashington  Post 
News  Service.  Each  of  these 
services  supplies  supplemental 
news  copy  to  newspapers 
throughout  the  country. 

If  the  FCC  order  is  sustained 
these  supplemental  services 
would  be  required  to  lease  wires 
at  commercial  rates  and  will 
lose  the  preferential  press  rate 
classification  which  such  ser¬ 
vices  have  enjoyed  since  1910. 


The  FCC,  the  petitioners  de¬ 
clare,  ignored  the  national  poli¬ 
cy  and  drew  “irrational  infer¬ 
ences  and  applied  specious  rea¬ 
soning,  to  the  evidence  sub¬ 
mitted  to  it.”  They  also  accuse 
the  Commission  of  violating 
certain  provisions  of  the  Com¬ 
munications  Act  and  the  Ad¬ 
ministrative  Procedure  Act”  by 
ordering  the  elimination  of  the 
press  classification  for  private 
line  telegraph  and  telephotogra¬ 
ph  services  without  finding  that 
the  resulting  charges  would  be 
‘just  and  reasonable.’  ” 

The  evidence  shows,  “The  pe¬ 
tition  for  review  asserts,  that  if 
press  customers  were  required 
to  lease  circuits  for  full-period 
(24  hours)  under  commercial 
rates  they  would  be  required  to 
pay  for  768  million  telegraph 
circuit  hour-miles  annually  for 
which  they  have  no  need  and 
cannot  use.” 


Increase  in  costs 

In  their  petition  for  review  of 
the  FCC  order,  the  three  ser¬ 
vices  assert  that  the  cost  of  de¬ 
livering  their  news  reports  to 
their  clients  would  increase  by 
from  61  percent  to  139  percent 
and  that  the  higher  rates  would 
cause  loss  of  customers  and  lim¬ 
it  expansion  of  the  service  by 
necessitating  higher  price  quo¬ 
tations  to  potential  new  custom¬ 
ers. 

But  the  main  issue  presented 
to  the  court  by  the  petitioners  is 
whether  the  imposition  of  com¬ 
mercial  rates  would  impair  the 
widespread  dissemination  of 
news  and  tend  to  bring  about 
concentration  in  fewer  hands  of 
the  gathering  and  distribution 
of  news. 

The  FCC,  the  petitioners  de¬ 
clare,  had  an  “affirmative  duty” 
to  determine  the  extent  to 
w’hich  widespread  dissemination 
of  news  could  be  impared  by  the 
imposition  of  commercial  rates 
upon  the  supplemental  services 
and  failed  in  its  obligation  to 
the  public  by  failing  to  make 
such  a  finding. 

Copley,  Field  and  Times-Post 
told  the  appeals  court  that  spe¬ 
cial  tariffs  for  communications 
services  are  firmly  entrenched 
in  national  history  and  that  the 
policy  is  support^  by  statutes. 
They  cited  the  Newspaper 
Preservation  Act  as  evidence  of 
Congressional  interest  in  pro¬ 
moting  the  dissemination  of 
new's,  and  the  postage  structure, 
in  which  favorable  rates  for 
newspapers  are  established. 


The  petitioners  noted  that  the 
AP  and  UPI  w’ould  not  be  sig¬ 
nificantly  affected  by  the  appli¬ 
cation  of  commercial  rates  be¬ 
cause  their  “communication 
needs  are  so  vast  that  they  are 
able  to  take  advantage  of  mod¬ 
ern  technology  to  reduce  their 
costs.” 

The  FCC  decided  that,  on  the 
basis  of  the  evidence  presented 
to  it  at  hearings  held  prior  to 
the  issuance  of  the  order,  it  was 
unable  to  determine  the  extent 
to  which  the  public  interest  in 
the  widespread  dissemination  of 
news  would  be  impaired  by 
elimination  of  the  press  classifi¬ 
cation.  The  Commission  further 
said  that  it  could  not  determine 
the  extent  to  which  increased 
costs  to  the  supplemental  ser¬ 
vices  would  mean  a  loss  of  sub¬ 
scribers. 

The  petitioners  contend  that 
the  FCC  dismissed  evidence 
that  the  services  would  lose 
subscribers  and  hence  revenue 
on  the  ground  that  “the  corpo¬ 
rate  parents  (of  the  services — 
Copley,  Field  and  the  Los  An¬ 
geles  Times  and  Washington 
Post)  could  absorb  the  increase 
if  they  were  so  inclined.”  The 
petition  for  review  declared 
that  this  “completely  ignored 
the  process  by  which  manage¬ 
ment  arrives  at  prudent  busi¬ 
ness  decisions.” 

Government's  case 

The  briefs  for  the  FCC  and 
the  government  were  signed  by 
Richard  W.  McLaren,  head  of 
the  Department  of  Justice’s  an¬ 
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titrust  division,  and  Richard  E.  j 
Wiley,  the  Commission’s  gener-  i 
al  counsel. 

The  arguments  of  the  supple¬ 
mental  services  that  the  FCC 
misconstrued  congressional  poli¬ 
cy  favoring  the  press  and  that 
the  process  followed  by  the  FCC 
in  reaching  its  decision  w’as  de¬ 
fective,  were  dismissed  by  the 
government  lawyers  as  “without 
merit.” 

“In  effect  the  petitioners  are  | 
arguing  that  the  press  has  an 
absolute  right  to  preferential 
treatment,”  the  brief  for  the  re¬ 
spondents  asserted.  i 

The  government’s  lawyers  ar-  j 
gued  that  there  are  no  statutes  | 
which  grant  rights  to  preferen-  : 
tial  rates,  saying  that  the  Ian-  I 
guage  of  the  Interstate  Com¬ 
merce  Act  is  permissive,  not  ’ 
mandatory,  and  neither  Com¬ 
mission  policy  nor  judicial  in- ; 
terpretation  have  given  an  ab¬ 
solute  right  to  preferential 
treatment. 

“The  supplemental  services 
are  adjuncts  of  newspaper  pub¬ 
lishing  operations  which  peti¬ 
tioners  use  wholly  or  in  part  in 
connection  with  their  own  publi-  ; 
cations  and  the  overall  cost  of  j 
operating  the  service  is  insig¬ 
nificant  in  the  light  of  the  over¬ 
all  operating  costs  of  the  com¬ 
panies,”  the  respondents  said. 
“Any  reduction  in  the  product 
would  be  a  matter  of  manage- 1 
ment  judgment  rather  than 
necessity  brought  about  by  in¬ 
creased  wire  costs.  I 

“There  is  no  evidence  that  the 
application  of  commercial  rates 
would  significantly  lessen  the 
use  of  the  service  or  significant¬ 
ly  diminish  the  news  .  .  .”  the 
respondents  asserted,  adding 
that  “the  sole  reason  for  having 
any  customers  is  to  help  defray 
the  operating  costs  of  news  bu-  ‘ 
reaus  for  their  own  papers.” 

AT&T  rites  loss  , 

A  memorandum  in  opposition 
filed  by  the  American  Telephone 
and  Telegraph  Company  esti¬ 
mated  that  the  total  cost  to  the  | 
petitioners  operating  the  sup¬ 
plemental  wires  is  less  than  1 
percent  of  the  total  expenses  of 
the  newspapers.  The  AT&T  es¬ 
timated  that  its  monthly  loss  on 
the  telegraph  service  at  the 
preferential  rates  was  $125,000 
and  for  the  telephoto  service 
$16,000. 

If  the  FCC  order  is  over¬ 
ruled,  the  A&T  said,  it  will 
“sustain  irreparable  loss.” 
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Lieut.  Flap’s  friends  break 
through  army’s  censorship 


Beetle  Bailey  strikes  again! 

Well — maybe  “strikes”  is  too 
strong  a  word  for  the  numb¬ 
skull  of  Camp  Swampy  in  Mort 
Walker’s  famous  comic  strip. 
Would  you  believe  “over¬ 
comes?” 

For  that’s  just  about  what 
Beetle  has  done  for  at  least  the 
second  time  in  15  years — 
overcome  the  United  States 
Army,  which  made  the  mistake 
of  tangling  with  the  cartoon  fea¬ 
ture  that  api)ears  in  1,148  news- 
}>apers  thTOUghout  the  world  and 
is  in  the  top  five  in  popularity 
in  the  United  State.s. 


Lieut.  Flap 

Back  in  1954,  Stars  avd 
Stripes,  the  service  newspaper, 
dropped  “Beetle”  because  it 
seemed  to  be  too  flip  toward 
Army  brass.  A  storm  of  pro¬ 
tests  from  readers,  not  all  of 
them  on  K.  P.  or  in  low  places, 
restored  the  strip  in  1959. 

The  new  hassle  began  in  Oc¬ 
tober  when  the  genial  Walker 
introduced  into  the  serial  a 
character  called  Lieut.  Flap — a 
hip  black  man  with  Afro 
hairdo,  goatee  and  an  opening 
line,  when  he  reported  to  Camp 
Swampy,  of  “HOW  COME 
THERE’S  NO  BLACKS  IN 
THIS  HONKIE  OUTFIT?!” 

Three  Southern  newspapers 
wouldn’t  run  any  of  the  strips 
with  Lieut.  Flap  in  them — and 
“Stars  and  Stripes”  once  more 
dropped  B.  B.  “Flap  wasn’t 
even  a  good  caricature  but  sim¬ 
ply  in  bad  taste,”  the  managing 
editor  stated.  “Negro  soldiers 
aren’t  like  that.” 

All  of  which  brought  Senator 
William  Proxmire,  the  Wiscon¬ 
sin  Democrat,  into  the  picture. 
He  got  a  letter  from  Sgt.  John 
C.  Mutchler,  decrying  the  cen¬ 
sorship  of  the  strip — and 
Proxmire  turned  his  guns  on 
the  Pentagon,  needling  the 
brass  unmercifully. 

As  a  result,  the  staff  of  the 
Pacific  Commander  in  Chief  and 
that  of  the  Pacific  edition  of 
Stars  and  Stripes  got  together, 
talked  it  over,  and,  according  to 
a  spokesman,  “the  initial  deci- 


sion  has  been  reviewed,  and  the 
entire  Beetle  Bailey  series,  in¬ 
cluding  those  sections  with 
Lieut.  Flap,  will  be  used.” 

The  mild-mannered  creator  of 
the  strip.  Walker,  says  he  had 
been  trying  for  years  to  fit  a 
black  soldier  into  “Beetle” 
couldn’t  hit  on  the  right  formu¬ 
la.  Then  at  4  o’clock  one  morn¬ 
ing  a  few  months  ago,  the  idea 
for  Lieut.  Flap  hit  him.  He 
tested  some  sample  cartoons  on 
Dik  Browne,  his  partner  (who 
draws  “Hi  and  Lois”)  and 
Browne  guffawed  and  said  “Au¬ 
dacious.”  Other  friends  said  it 
was  “funny  as  hell,  but  it  wdll 
cause  trouble.” 

Walker’s  editors  at  King 
Features  Symdicate  decided  to 
run  it  up  the  flagpole — “Lets 
just  do  it  honestly  and  see  what 
happens”  and  99%  of  the  reac¬ 
tion  was  immensely  favorable. 
Rather  than  take  offense  at  the 
comic  Flap,  blacks  seemed  to 
love  him;  35  black  workers  in  a 
Stamford,  Conn,  factory  plas- 
teied  the  walls  of  their  plant 
with  clippings  of  the  strip.  And 
in  the  mail  to  Walker  were  such 
comments — from  a  white  man — 
as  “Lieut.  Flap  completely 
cracked  me  up.” 

“Frankly,”  Walker  says,  “I 
don’t  see  what  the  commotion  is 
all  about.  Blacks  have  finally 
made  their  way  into  tv  and  ad¬ 
vertising  and  politics.  They’re 
not  invisible  anymore.  They  are 
a  part  of  America.  Why  should 
anyone  get  excited  about  a  black 
appearing  in  a  comic  strip?” 

He  assures  worrywarts,  how¬ 
ever,  that  “I  have  no  message 
to  impart  through  Lieut.  Flap.” 
The  hip  officer  will  be  “just  an¬ 
other  funny  character  in  my 
lineup,  who  will  get  his  lumps 
and  his  laughs  along  with  the 
other  dopey  denizens  of  Camp 
Swampy.” 

• 

Connecticut  ^oup 
appoints  publisher 

Robert  J.  Barraclough  has 
been  named  publisher  of  the  five 
newspapers  printed  by  the  Hou- 
satonic  Valley  Publishing  Com¬ 
pany,  based  at  New  Milford, 
Conn. 

He  has  been  with  the  compa¬ 
ny  since  June  19,  1961,  working 
in  various  capacities  on  several 
of  its  newspapers. 

Housatonic  publishes  the  New 
Milford  Times,  the  Brookfield 
Journal,  the  Bethel  Home 
News,  the  Litchfield  Enquirer, 
and  the  Pawling  (N.  Y.)  Neivs- 
Ch  rou  icle. 


A  WINNER — Barbara  Taylor  Brad¬ 
ford,  author  of  the  Designing 
Woman  column  for  the  Chicago 
Tribune — New  York  News  Syndi¬ 
cate,  poses  with  a  Dorothy  Dawe 
award  for  distinguished  coverage 
of  home  furnishings.  She  was  also 
a  winner  in  the  American  Furniture 
Mart's  competition  in  1969. 


Syndicate  extends 
office  to  west  coast 

The  Register  and  Tribune 
Syndicate  soon  will  have  key 
editorial  development  executives 
on  the  west  and  east  coasts  as 
w'ell  as  in  its  Des  Moines  head¬ 
quarters,  Lewis  A.  Little,  pres¬ 
ident,  has  announced. 

Little  said  he  will  move  his 
office  from  New  York  to  La  Jol¬ 
la,  California,  February  1,  and 
that  Allan  Priaulx,  managing 
editor,  will  be  promoted  to  ex¬ 
ecutive  editor  and  director  of 
sales  in  charge  of  feature  de¬ 
velopment  in  the  New  York 
office. 

Priaulx  will  work  wdth  Philip 
G.  Reed,  editor,  whose  primary 
responsibility  is  direction  of 
overseas  operations.  Frank  A. 
Clark,  business  manager,  con¬ 
tinues  in  charge  of  Iowa  head¬ 
quarters;  Earle  Wilsey,  western 
sales  manager,  will  continue  op¬ 
erations  from  his  base  in  Car¬ 
mel  Valley,  California. 

County  ready  to  pay 
42-year  bill  for  ads 

Lake  County  has  been  in  the 
debt  of  the  Painesville  (0.) 
Telegraph  for  more  than  42 
years,  and  the  tab  has  reached 
$17,000,  according  to  the  clerk 
of  courts,  Melvin  S.  Reed. 

The  clerk  called  it  a  “42-year- 
old  mess”  in  describing  the  le¬ 
gal  advertising  bill  the  county 
has  carried  at  the  newspaper. 
He  said  the  prime  reason  for 
the  delayed  payment  has  been 
“former  clerks  of  court  were 
negligent  and  did  not  care.”  He 
also  said  the  Telegraph  had 
been  late  in  submitting  bills  in 
some  of  the  cases.  Reed  said  all 
of  the  bills  are  to  be  paid. 


Lois  Hagen 

Lois  Hagen  is  cited 
again  in  Dawe  awards 

Lois  Hagen,  the  Milwaukee 
Jmimal’s  home  furnishings 
writer  and  assistant  women’s 
editor,  was  presented  the  Amer¬ 
ican  Furniture  Mart’s  Dorothy 
Dawe  Award  for  distingpiished 
reporting  of  home  furnishings 
news  for  the  sixth  time  in  the 
23  years  since  the  program  was 
established. 

The  award  is  named  in  honor 
of  Miss  Dawe,  who  was  the 
Journal’s  home  furnishings 
writer  before  her  death  in  1947. 

Presentation  of  the  gold  cup 
was  made  to  Miss  Hagen  as  the 
winner  in  the  category  of  news¬ 
papers  in  cities  of  over  500,000 
population.  She  received  the 
same  award  in  1950,  1951,  1963 
and  1968. 

In  the  newspaper  category, 
1970  awards  for  excellence  also 
went  to  Margaret  Yankey,  Ce¬ 
dar  Rapids  Gazette;  Kay  Mur¬ 
phy,  Miami  Herald;  and  the 
women’s  staff  of  the  Sacreviento 
Bee,  for  its  newpaper  supple¬ 
ments. 

Barbara  Taylor  Bradford,  au¬ 
thor  of  the  Chicago  Tribune- 
New  York  News  Syndicate’s 
“Designing  Woman’s  column, 
won  the  syndicate  wire  service 
category. 

• 

Cartoonists’  society 
honors  Willard  Mullin 

Willard  Mullin  will  be  hon- 
orded  as  “sports  cartoonist  of 
the  century”  by  the  National 
Cartoonists  Society  during  a 
sports  award  dinner  at  the  New 
York  Hilton  January  26. 

The  award  comes  at  retire¬ 
ment  time  for  Mullin,  who  has 
drawn  more  than  10,000  sports 
cartoons  during  a  career  that 
included  33  years  with  the  New 
York  World-Telegram.  In  1955, 
he  won  the  society’s  “Reuben” 
award. 

1  Also  honored  at  the  dinner 
1  will  be  Jack  Dempsey  as  “ath¬ 
lete  of  the  century’.” 
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The  Weekly  Editor 

DAILY’S  WEEKLY 


By  ('raig  Tunikinson 

There’s  a  new,  free  circula¬ 
tion,  weekly  newspaper  making 
a  hit  in  the  New  York  State 
counties  of  Saratoga,  Warren 
and  Washington,  and  the  folks 
at  the  daily  Saratogiaji,  in  Sar¬ 
atoga  Springs  couldn’t  be  more 
delighted  about  the  newcomer — 
after  all,  it  belongs  to  them. 

Why  has  a  paid  circulation 
daily  of  some  11,500  circulation 
resorted  to  controlled  circula¬ 
tion,  long  the  fly  in  paid  circula¬ 
tion’s  ointment?  The  answer  is 
one-worded:  money. 

Fred  Eaton,  publisher  of  the 
Saratogian,  a  Gannett  Newspa¬ 
per,  and  editor  and  publisher  of 
the  Saratogian’s  new  weekly, 
the  Tri-County  News,  said  the 
prime  consideration  in  going 
with  the  News  was  expansion. 
He  feels,  too,  that  dailies’  star¬ 
ting  or  owning  weeklies  is  the 
trend  of  the  future. 

The  Tri-County  News  covers 
the  three  counties  where  they 
meet,  the  hub  of  which  is  the 
city  of  Glens  Falls.  In  addition 
to  Glens  Falls  the  paper  covers 
three  incorporated  villages  and 
one  towTi.  The  area’s  population 
runs  about  70,000  and  the 
News’  circulation  is  a  satura¬ 
ting  16,800. 

Cohesive 

Eaton  said  that  the  fact  that 
the  News  has  area  and  not  town 
coverage  indicated  in  its  name 
has  little  or  no  effect  on  the 
paper’s  popularity  because  all 
of  the  towns  have  common  in¬ 
terests  and  identity.  Each  does 
get  individual  coverage  news- 
wise. 

The  Tri-County  News  was  an 
outcome  of  a  desire  to  expand 
for  the  Saratogian,  Eaton 
related.  It  is  the  second  weekly 
the  daily  has.  The  first,  the 
Commercial  News,  a  tabloid  was 
started  in  1969,  and  serves 
Clifton  Park  and  environs  to 
the  south  of  Saratoga  Springs 
with  13,000  circulation. 

In  their  research  of  areas 
ripe  for  a  weekly,  Eaton, 
William  Eisler,  Saratogian  ad¬ 
vertising  manager,  and  Sal 
DeVivo,  managing  editor,  shied 
away  from  other  areas  to  the 
south  because  of,  according  to 
Eaton,  the  size  and  strength  of 
the  Albany  and  Schenectady 
dailies. 

They  singled  out  Glens  Falls 
for  several  reasons,  the  most 
impoi’tant  being  that  the  city 
and  its  limited  suburbs  have  a 
lucrative  retail  trade — the  kind 


also  found  in  Albany  and 
Schenectady  but  which,  Eaton 
said,  has  eluded  Saratoga 
Springs. 

Another  factor  was  the  com¬ 
petition  from  other  publica¬ 
tions.  Not  that  Glens  Falls  isn’t 
without  newspapers;  it  has  two 
successful  dailies,  the  Post-Star 
and  the  Times  which  have  a 
combined  circulation  of  nearly 
28,000.  But  Eaton  and  staff  con¬ 
sidered  them  lesser  adversaries 
than  papers  in  the  other  areas. 

When  the  Tri-County  News 
w'as  first  introduced  last  May  it 
was  felt  by  Saratogian  manage¬ 
ment  that  because  it  was  offset 
(printed  with  Saratogian  facili¬ 
ties)  that  it  would  have  an  edge 
over  the  Glens  Falls  papers, 
which  are  letterpress. 

There  was  also  some  discus¬ 
sion  of  the  eventuality  of  bring¬ 
ing  out  the  News  on  a  daily 
basis  in  direct  competition  with 
Glens  Falls — a  consideration 
that  has  been  abandoned  in 
light  of  the  Glens  Falls  paper 
changing  ownership. 

Three  weeks  ago  the  Post- 
Star  and  Times  came  under  the 
ownership  of  Bob  Howard 
( Howard  Publications,  Ocean- 
side,  Calif.),  who  announced 
plans  for  a  nevr,  offset-equipped 
plant  for  Glens  Falls. 

“We’ve  changed  our  thinking 
about  going  daily,’’  Eaton 
related.  “With  Glens  Falls 
going  to  offset  and  the  probable 
revitalization  of  the  papers,  we 
have  had  some  second 
thoughts.” 

Remain  weekly  for  a  while 

So  the  Tri-County  News  wdll 
remain  weekly  for  some  time 
and  as  such  will  be  the  only 
weekly  serving  the  area. 

Eaton  never  underestimated 
the  Glens  Falls  papers.  “Our 
survey  after  starting  out 
showed,”  he  said,  “that  people 
were  loyal  to  their  newspapers 
(the  Glens  Falls  dailies)  but  it 
showed  that  they  liked  us  too.” 

Speaking  as  a  daily  newspa¬ 
perman,  Eaton  said  he  recog¬ 
nizes  the  problems  dailies  have 
in  getting  down  to  the  nuts  and 
bolts  of  reporting  local  news  in 
small  towns.  He  pointed  out 
that  the  Saratogian’s  weeklies 
are  one  way  the  daily  is  ap¬ 
proaching  the  problem  and  he 
feels  that  more  and  more  dailies 
will  resort  to  weeklies  in  order 
to  make  themselves  less  vulner¬ 
able  to  charges  of  surface  local 
coverage. 
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The  News  is  one  of  three  free 
circulation  publications  in  the 
Glens  Falls  area,  but  it  is  the 
only  one  that  can  be  rated  as  a 
new’spaper.  The  others  are  pen- 
nysavers. 

Eaton,  when  asked  why  the 
decision  was  made  to  go  free 
instead  of  paid,  said,  “Free  is 
the  best  way  to  go.  It  would 
take  us  too  long  to  build  up  this 
kind  of  circulation  if  we  went 
paid.  We  would  love  to  be  paid, 
we  always  like  money,  but  the 
advertisers  want  that  body 
count. 

“I  may  sound  like  a  traitor  to 
my  colleagues  at  ABC,”  he  went 
on,  “but  it  isn’t  paid  circulation 
which  gets  and  proves  reader- 
ship,  it’s  quality.  We  have  a 
good  valid  paper  with  good  cov¬ 
erage  and  that  will  get  the 
readership.” 

He  noted  that  within  a  short 
time  after  the  paper  first  ap¬ 
peared  more  than  50  letters 
complimenting  it  were  received. 
“And  they’re  still  coming  in,” 
he  added. 

But  Eaton  has  not  abandoned 
paid  circulation  altogether.  In 
fact,  he  related,  sometime  dur¬ 
ing  this  year  the  Tri-County 
News  will  experiment  with  con¬ 
verting  to  paid  on  a  selective 
basis.  What  system  would  be 
used  for  the  conversion  he  could 
not  say. 

Good  ad  linage 

Advertising-wise  the  News, 
according  to  Eaton,  has  been 
running  about  18,600  lines  of 
display  ads  a  week  and  about 
two  pages  of  classifieds.  Thes 
figures  apply  to  the  six-column 
on  broadsheet  page  format  the 
News  uses.  The  paper  has  been 
averaging  18  pages  per  week 
and  has  gone  as  high  as  32.  The 
total  linage  figures  include 
those  from  supplements  the  pa¬ 
per  has  carried. 

The  Saratogian,  and  her 
w'eeklies’,  advertising  rates  can 
be  had  on  an  individual  basis  or 
in  combination.  Eaton  noted 
that  at  Christmas  21  large  ad¬ 
vertisers  were  using  the  97  per- 
cent-of-the-homes  coverage  the 
papers  claim  for  their  total  cir¬ 
culation  area. 

Currently  delivery  to  the 
homes  is  via  mail,  although  car¬ 
rier  delivery  is  used  in  two 
towns. 

Eaton  and  his  staff  are  some¬ 
what  concerned  over  the  expect¬ 
ed  increase  in  second  and  third 
class  postal  rates  scheduled  to 
go  into  effect  in  April  or  May. 

To  offset  this  increased  cost, 
which  some  say  may  be  as  high 
as  30  percent,  the  News  will 
increase  its  use  of  carriers  in 
some  areas. 

Another  effort  to  absorb  the 
impact  of  the  rate  hike  will  be  a 


switch  to  the  use  of  28-pound 
newsprint  stock  from  the 
32-pound  now  used. 

Staffing 

The  Tri-County  News  has  its 
own  full  time  ad  manager  plus 
occasional  help  from  the  Sara¬ 
togian  ad  staff.  Eisler  oversees 
the  entire  advertising  oper¬ 
ation. 

While  Eaton  carries  the  title 
of  editor  and  publisher  at  the 
News  DeVivo  is  responsible  for 
the  paper’s  copy  flow. 

The  News  doesn’t  maintain 
an  office  in  any  of  the  towns  it 
covers  (the  Commercial  News 
does)  all  work  being  done  at  the 
Saratogian.  Five  local  corre¬ 
spondents  working  out  of  their 
homes  provide  coverage  of  the 
five  towns  and  villages  the  pa¬ 
per  covers.  A  local  photogra¬ 
pher  handles  pictures  on  a 
stringer  basis. 

All  production  of  the  weekly 
is  handled  by  the  regular  Sara¬ 
togian  production  staff.  Printing 
is  on  Monday  night  for  delivery 
to  the  home  by  Wednesday 
morning. 

The  Saratogian  itself  uses  oc¬ 
casional  process  color  but  this 
hasn’t  been  tried  in  the  News 
yet.  Spot  color  and  duatones 
have  been  used  with  success, 
Eaton  related. 

The  News  has  shied  away 
from  carrying  editorials  be¬ 
cause  of  its  newmess  but  will 
experiment  with  some  this  year. 
It  will  also  get  into  sports  cov¬ 
erage  which  has  been  avoided 
because  of  the  need  for  a  spe¬ 
cialized  staff  to  cover  events. 
Editorials  and  sports  news  are 
carried  by  the  Commercial 
News. 

The  obvious  question  is  what 
differences  does  Eaton  see  be¬ 
tween  publishing  a  daily  news¬ 
paper  and  a  weekly?  His  an¬ 
swer  relates  to  the  age  of  the 
news.  “Because  the  news  in  a 
weekly  newspaper  is  not  fresh, 
we  have  to  look  for  something 
other  than  just  a  recount  of 
what  happened.  We  have  to  find 
some  depth  to  the  subject.” 

He  said  that  there  is  some 
sharing  of  news  between  the 
weeklies  and  the  daily  but  that 
it  is  always  rewritten  for  the 
local  slant. 

• 

Secrecy  extended 

The  Ohio  House  of  Represen¬ 
tatives  has  adopted  a  rule  that 
will  allow  secret  committee 
meetings  by  two-thirds  vote  of 
the  members  present.  The  Ohio 
Senate  has  long  had  a  similar 
rule,  but  it  has  never  been  used. 
The  Ohio  Newspaper  Associa¬ 
tion  opposed  the  extension  of 
the  rule  to  the  House. 
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THE  MEETING  WILL  COME  TO  ORDER— Harold  E.  Addington. 
Syracuse  Herald-Journal,  presides  at  a  special  meeting  ot  officers 
of  the  New  York  State  Society  of  Newspaper  Editors.  Seated,  from 
left:  Neal  A.  Bintz,  Utica  Press,  vicepresident;  Addington;  Earl 
Aronson,  Hudson  Register-Star,  treasurer;  standing:  Leonard  G. 
Pelarnann,  Buffalo  Courier-Express;  William  Bookman,  White  Plains 
Reporter-Dispatch,  and  Sal  DeVivo,  Saratogian,  directors. 


New  look  at  ethics 


plan  urged 

The  proposal  for  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors  to  establish  complaint  ma¬ 
chinery  to  process  matters  of 
ethics  has  been  slowed  down  by 
a  report  of  a  special  committee 
that  explored  several  sugges¬ 
tions. 

“To  set  up  an  American 
Press  Council,  Grievance  Com¬ 
mittee  or  comparable  proce¬ 
dures,”  the  committee  decided, 
“is  fraught  with  such  grave 
difficulties  that  we  cannot  rec¬ 
ommend  it.” 

A  more  modest  experimental 
approach  was  urged  on  the  soci¬ 
ety.  This  would  involve  the  as¬ 
signment  of  another  committee 
to  study  concrete  situations  that 
might  arise  involving  com¬ 
plaints  of  unethical  per¬ 
formance  by  the  press.  Depen¬ 
ding  on  how  specific  cases  were 
handled,  the  committee  said,  the 
society  could  consider  the  ma¬ 
chinery  necessary  for  formal 
procedures  and  punitive  action. 

The  special  ethics  committee 
was  composed  of  five  former 
presidents  of  ASNE;  Erwin  D. 
Canham,  Vincent  S.  Jones,  Ver¬ 
mont  C.  Royster,  Kenneth 
MacDonald  and  Michael  J. 
Ogden.  The  immediate  past 
president,  Norman  Isaacs,  had 
urged  establishment  of  griev¬ 
ance  machinery. 

President  Newbold  Noyes  has 
invited  comment  from  members 
as  to  the  creation  of  an  ad  hoc 
study  committee. 

The  Canham  group  expressed 
the  hope  “that  the  society  will 


in  ASNE 

find  practical  ways  both  individ¬ 
ually  and  collectively  to  stimu¬ 
late  higher  ethical  fulfillment  of 
our  great  responsibilities.” 

Further  study,  the  committee 
stated,”  is  better  than  plunging 
into  an  elaborate  and  possibly 
harmful  experiment,  or  than 
denying  the  existence  of  real 
problems  which  unattended 
might  lead  to  very  great  dan¬ 
gers  to  press  independence.” 

• 

N.Y.  Times  to  publish 
new  series  of  books 

The  New  York  Times  Compa¬ 
ny  has  announced  that  it  will 
publish  a  series  of  books  on  ma¬ 
jor  public  issues  to  be  titled, 
“The  Great  Contemporary  Is¬ 
sues,  A  New  York  Times 
Resource  Series.”  Each  single¬ 
subject  volume  will  include 
news  stories,  feature  articles, 
editorials  and  illustrations  com¬ 
piled  from  past  issues  of  the 
New  York  Times  and  arranged 
in  chronological  order  tracing 
the  evolution  of  the  topic. 

The  first  volume,  projected 
for  spring  1971,  will  deal  with 
drugs — social,  medical,  behavio¬ 
ral,  criminal  and  other  legal  as¬ 
pects.  The  volumes  will  be 
clothbound  and  indexed,  approx¬ 
imately  500  pages  in  length  and 
priced  at  about  $20  per  volume 
to  subscribers. 

The  general  editor  is  James 
F.  Fixx,  formerly  feature  editor 
of  Saturday  Review,  editor  of 
McCall’s,  and  most  recently  sen¬ 
ior  editor  of  Life. 
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Good  and  Bad  Ends 

By  Roy  H.  ('opperud 

Those  who  ai’e  attentive  to  nice  distinctions  in  language 
notice  at  an  early  age  that  often  the  British  use  the 
ending  -our  where  American  practice  requires  -or, 
(honour,  honor)  and  the  ending  -ise  where  we  prefer  -ize 
( apologise,  a pologize ) . 

In  view  of  these  conspicuous  differences,  it  may  come 
as  a  surprise  that  Fowler,  the  Great  Cham  of  British 
u.sage  and  for  that  matter  the  father  figure  in  the  field 
of  soothsaying  on  disputed  points  of  language  in  gen¬ 
eral,  looked  down  his  nose  at  the  British  penchant  for 
both  -our  and  ise. 

The  British  are  noticeably  snobbish  in  their  view  of 
American  English,  and  any  fair  critic  must  concede  that 
.Americans  have  not  left  the  well  undefiled.  Educated 
Englishmen  are  more  precise  in  their  choice  of  language 
than  their  American  counterparts.  There  is  resentment 
in  Britain  against  the  large-scale  introduction  of  Amer¬ 
icanisms  that  has  come  from  American  movies,  two  world 
wars,  and  the  general  growth  of  international  communica¬ 
tions.  Yet  it  can  hardly  be  denied  that  the  raciness  of 
the  American  idiom  must  have  irresistible  appeal,  or  it 
would  not  have  been  taken  up  in  England. 

At  any  rate,  Fowler,  writing  in  1926,  took  notice  of 
the  snobbery  I  have  referred  to,  which  was  probably  more 
virulent  at  that  time  than  it  is  now.  The  American  ten¬ 
dency  to  use  the  ending  -or,  he  said,  “has  probably  re¬ 
tarded  rather  than  quickened  English  progress  in  the 
.same  direction.  Our  first  notification  that  the  book  we 
are  reading  is  not  English  but  American  is  often,  now¬ 
adays,  the  sight  of  an  -or.  ‘Yankee,’  we  say,  and  con¬ 
gratulate  ourselves  on  spelling  like  gentlemen;  we  wisely 
decline  to  reg.ird  it  as  a  matter  for  argument.  The  English 
way  cannot  but  be  better  than  the  American  way;  that 
is  enough.” 

He  went  on  to  say,  how’ever,  that  fewer  -our  words  are 
used  by  Englishmen  than  may  be  supposed:  “By  the  side 
of  favour  there  is  horror,  beside  ardour  pallor,  beside 
odour  tremor,  and  so  forth.”  He  predicted  that  there  would 
be  a  gradual  shedding  of  -ours  in  England,  as  had  re¬ 
cently  happened  to  governotir.  But  he  said  the  process 
would  be  slow,  and  indeed  there  does  not  appear  to  have 
been  any  great  change  in  the  44  intervening  years.  He 
refened  readers  to  the  Oxford  English  Dictionary  to 
satisfy  themselves  “that  it  is  right  to  deny  any  value  to 
the  -our  spelling.” 

The  British  fondness  for  -ise,  Fowler  said,  came  of  imi¬ 
tating  French  (baptiser,  etc.).  Although  most  English 
printers  use  -ise,  he  went  on,  “the  Oxford  University 
Press,  the  Cambridge  University  Press,  The  Times  [of 
London],  and  American  usage,  in  all  of  wffiich  ize  is  the 
accepted  form,  carry  authority  enough  to  outweigh  su¬ 
perior  numbers.”  Appealing  once  again  to  the  OED,  he 
concluded  that  there  is  no  justification,  etymological  or 
phonetic,  for  most  -ise  endings.  He  then  cited  some  ex¬ 
ceptions  for  which  there  is  justification:  advertise,  advise. 
Chastise,  compromise,  exercise,  supervise,  surprise,  and 
others.  Occasionally  we  see  an  advertize  or  a  surprize — 
often  enough  so  that  Webster  III  gives  them  as  variants. 
But  not  even  Webster  gives  chastize. 

Tacking  on  -ize  is  a  convenient  way  of  making  a  needed 
verb  from  a  noun,  and  sometimes  from  an  adjective:  cmi- 
certize,  hospitalize,  burglarize.  There  are  many  such  es¬ 
tablished  verbs,  but  most  authorities  on  usage  discourage 
the  invention  of  new  ones,  such  as  concretize,  martyrize, 
secretize,  even  though  Webster  III  recognizes  a  surpris¬ 
ing  number  of  such  words.  Finalize  has  perhaps  been 
most  criticized  of  all,  though  it  is  accepted  as  established 
by  the  New  World  Dictionary,  Webster  III,  and  Random 
House.  Nevertheless,  the  weight  of  expert  opinion  is 
against  it. 
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Journalists  learn 
about  stage  artists 

Journalists  from  10  states 
assembled  January  10-13  at  the 
North  Carolina  School  of  the 
Arts  in  Winston-Salem  for  the 
first  of  the  1971  SNPA  Founda¬ 
tion  seminars  for  Southern 
journalists.  The  pro^am  was 
on  “The  Performing  Arts.” 
Emphasis  will  be  on  the  train¬ 
ing  of  the  dancer,  actor  and 
musician,  and  on  the  prepara¬ 
tion  for  performances  by  the 
technicians  who  stage  them,  as 
well  as  by  the  artists. 

Attending  the  seminar  were: 
Richard  T.  Banks,  Char¬ 
lotte  (N.  C.)  Observer;  Adger 
Brown,  Columbia  (S.  C.)  State; 
W.  C.  Burton,  Greensboro 
(N.  C.)  Daily  News;  Mrs.  Anne 
Calvert,  Macon  (Ga.)  News; 
Jean  Culbertson,  Jackson 
(Miss.)  Clarion-Ledger;  Mrs. 
Clara  Hieronymus,  Nashville 
(Tenn.)  Tennessean;  Mrs. 
Mary  Ann  Hill,  Cocoa  (Fla.) 
TODAY;  Miss  D.  J.  Hobdy, 
Houston  (Tex.)  Chronicle; 
George  Warren  Hodel,  Beckley 
(W.  Va.)  Newspapers  Corp.; 
Bob  Martin,  Tampa  (Fla.) 
Times;  Howell  Raines,  Bir¬ 
mingham  (Ala.)  News;  Jerry 
S.  Raynor,  Greenville  (N.  C.) 
Daily  Reflector;  Jim  Shertzer, 
Winston-Salem  (N.  C.)  Jour¬ 
nal;  Paul  Taylor,  Winston- 
Salem  (N.  C.)  Twin  City  Sen¬ 
tinel;  Miss  Vianne  B.  Webb, 
Newport  News  (Va.)  WGH- 
FM;  and  Jack  Williams,  Jr., 
Waycross  (Ga.)  Journal-Her¬ 
ald. 


Reporter  shows 
city  officials 
how  to  make  $ 

Disclosure  that  banking  and 
investment  procedure  by  the 
Stokes  Administration  is  cost¬ 
ing  Cleveland  taxpayers  po¬ 
tential  income  of  more  than 
$100,000  a  year  was  made  re¬ 
cently  by  the  Cleveland  Press. 

Paul  Lilley,  a  reporter, 
pointed  out  that  city  funds 
were  idle  in  11  commercial 
checking  accounts  —  funds 
which  could  have  been  invested 
in  short-term,  income-producing 
securities. 


Mrs.  Kenneth  L.  Adam 


Mrs.  Adam  becomes  publisher 

J.  Donald  Adam  will  retire  as  on  the  board  of  directors  of  the 
publisher  of  Lompoc  (Calif.)  firm.  Elected  new  vicepresident 
Record  Publications  effective  and  member  of  the  board  of  di- 
January  31,  it  was  announced  rectors  is  Lawrence  C.  Gross- 
by  Mrs.  Kenneth  L.  Adam,  man,  a  Lompoc  attorney.  Gaylen 
president  of  the  publishing  Jackson,  business  manager  and 
firm.  Mrs.  Adam  will  assume  vicepresident,  will  become 
the  duties  of  publisher.  secretary-treasurer  of  the  cor- 

Adam  has  been  publisher  for  poration.  Harry  J.  Crompe,  edi- 
the  past  four  years,  assuming  tor,  will  remain  a  vicepresident, 
that  title  upon  the  death  of  his  Lompoc  Record  Publications 
brother,  Kenneth  L.  Adam,  prints  the  daily  Lompoc  Record, 
Prior  to  being  publisher,  he  was  the  weekly  Vandenberg  Air 
production  manager  of  the  six-  Force  Base  Mesa  Misilier,  the 
day  daily  newspaper.  Santa  Ynez  Valley  News  and 

J.  Donald  Adam  will  remain  other  publications. 


J.  ROGER  GRIER  has  been 
named  business  manager  of  the 
Duluth  Herald  and  News-Tribune. 
He  has  been  assistant  to  the  as¬ 
sociate  publisher,  Eugene  J.  Mc- 
Guckin  Jr.,  since  June  1969.  Grier 
has  a  background  in  the  advertis¬ 
ing  and  promotion  fields  of  news- 
papering.  He  started  his  career  in 
Bemidji,  Minn.,  with  the  news¬ 
papers  there,  after  spending  some 
time  in  the  insurance  business.  He 
joined  the  Duluth  newspapers 
about  14  years  ago. 


Canham  asks 
priority  on 
global  news 

In  accepting  the  1970  John 
Peter  Zenger  Freedom  of  the 
Press  Award  at  the  Arizona 
Newspapers  Association  con¬ 
vention  (January  15),  Erwin 
D.  Canham,  editor-in-chief  of 
the  Christian  Science  Monitor, 
said  American  newspapers 
should  give  more  attention  to 
long-range  global  developments 
rather  than  concentrate  on 
“sensational  local  and  national 
developments.” 

Enlarging  on  his  assertion, 
Canham  said:  “What  print  has 
to  provide  is  a  more  careful, 
more  detailed  and  more  accur¬ 
ate  account.  We  can  record  the 
news  in  more  significant  depth. 
W'e  can  give  it  the  emphasis 
and  the  explanation  which  it 
absolutely  requires.” 

Urging  editors  to  “think 
harder  and  deeper  of  the  impli¬ 
cations  of  these  great  days,” 
Canham  continued:  “Journalists 
have  spoken  before  in  great 
revolutionary  days:  in  Britain, 
in  France,  in  Germany,  in  Italy, 
in  our  own  country.  W^e  are  now 
living  in  great  revolutionary 
days,  and  the  revolution  is  real¬ 
ly  the  liberation  of  man  from 
slavery  to  his  material  environ¬ 
ment,  the  liberation  which  free 
societies  are  proving  in  their 
own  way  more  effectively  than 
the  police  state  could  ever  hope 
to  do.” 

The  former  Rhodes  Scholar, 
urging  more  constructive  think¬ 
ing  by  journalists,  said:  “Hu¬ 
man  society  in  our  time,  and  the 
printed  word  with  it,  is  in  dan¬ 
ger  of  being  drowned  in  a  tide 
of  sentiment,  of  loose  thinking, 
of  softness.  We  live  in  the 
greatest  age  humanity  has  ever 
known,  and  we  are  not  worthy 
of  it.” 

Continuing,  he  declared: 
“This  is  a  time  for  great  and 
eloquent  voices,  not  for  the  cow¬ 
ard’s  whimper  or  the  cynic’s 
whine.  W’here  are  the  great 
voices  of  today?  Sometimes  we 
catch  an  echo,  sometimes  faint¬ 
ly.  They  should  be  crying  out 
daily  from  our  newspapers.” 

Canham  sounded  a  clarion 
call  for  better  w'riting  in  Amer¬ 
ican  newspapers,  demanding: 
“The  word  is  being  cheapened 
in  our  time.  Everybody  talks  too 
much.  It  is  an  age  of  gab  .  .  . 
words  are  superb  tools, 
priceless  instruments.  Let  us 
u.se  them  well.” 

Canham  also  encouraged  edi¬ 
tors  and  publishers  to  take  an 
active  part  in  international 


Press  club  barriers  down; 
gals’  feet  on  brass  rail 


When  William  D.  Ruckel-  With  the  change  in  the  NPC 
shaus,  director  of  the  Environ-  constitution,  women  who  are 
mental  Protection  Agency,  ad-  qualified  journalists  may  be  ad- 
McCord  Campbell  dressed  a  National  Press  Club  mitted  to  membership  with  all 

ADVANCED— Jack  W.  Campbell  luncheon  January  12  he  re-  the  privileges  and  prerogatives 
and  Emmins  McCord,  vicepresi-  marked  that  he  was  honored  to  of  men,  including  voting,  hold- 
denfs  of  the  Fort  Worth  Star-Tele-  invited  to  speak  in  “this  fal-  ing  office,  playing  poker  or  gin 

gram,  have  been  elected  te  new  ling  bastion  of  male  chauvin-  rummy  in  the  card  room  or 
posts  with  the  newspaper,  publish-  ism.”  shooting  pool  in  the  pool  room, 

er  Arnon  Carter  Jr.  announced.  Three  days  later  the  bastion  lunching  or  dining  in  the  club 
rJ^oT  olLra[‘Ta^a7e"r■  The  members  of  the  club  at  any  time  and,  as  already 

McCord,  director  of  investmints  voted,  227  to  56,  to  admit  worn-  demonstrated,  quaffing  beakers 
and  employee  benefits,  has  also  en  to  membership.  A  two-thirds  at  the  “men’s”  bar. 

been  named  treasurer.  vote  of  active  members  present  At  the  same  meeting  that  let 

_  and  voting  was  required.  the  girls  in,  the  membership 

Before  the  ballroom,  where  voted  down  a  proposal  to  re¬ 
newspaper  organizations.  This  -the  club’s  annual  meeting  took  serve  several  of  the  club  rooms 
is  a  pleasant  way  for  American  place  was  empty,  four  women  for  the  exclusive  use  of  male 
newspapermen  to  participate  in  ^ere  in  the  taproom  drinking  members  and  their  guests  or  es- 
international  activities  and  begj.  and  being  hugged  and  tablish  separate  rooms  for  wom- 
have  some  influence  on  a  freer  kissed  by  jubilant  males  cel-  members  and  their  guests, 
flow  of  news,  he  said.  ebrating  the  success  of  an  inter-  An  era  of  male  journalistic 

Canham’s  selection  for  the  club  campaign  to  bring  dowm  camaraderie  has  ended  in  the 
Zenger  Award,  established  by  the  sex  barrier  that  has  kept  nation’s  capital, 
the  University  of  Arizona  in  women  out  of  the  bar  for  more  *  ♦  * 

1954,  w'as  made  by  a  committee  than  half  a  century.  Two  of  the  N.  B.  The  Women’s  National 
of  85  editors  and  publishers  women  had  feet  on  the  brass  Press  Club  has  voted  to  admit 
across  the  country.  rail,  long  sacred  to  the  soles  of  men  to  membership. 

^  male  brogans.  • 

The  women  were  Judith  Mar- 

Mai  love  Washington  Post,  gtcreOS  UmOIl 

iTj.cliJ.d7S  irV  Elaine  Shannon  of  the  Nash-  ^ 

*'  ville  Tennessean,  Lynn  Lang-  CXtCUQS  CIB.1111 

-1-^  OVeVa  VII^O  Chicago  Daily  News 

lU  Ul  and  Candy  Leinweber  of  the  OVCr  pFOCCSSCS 

Houston  Chronicle.  They  had  ^ 

been  admitted  to  member-  The  reelection  of  James  H. 

IJldlll/  ship  and  when  their  right  to  be  Sampson  as  president  of  the  In¬ 
in  the  bar  was  challenged  by  a  ternational  Stereotypers’  and 
The  Toronto  Mailers  Union  is  few  old  chauvinists,  they  re-  Electrotypers’  Union  with 

involved  in  a  unique  attempt  to  plied  that  they  were  “guests.”  broader  jurisdiction  over 

organize  behind  its  owm  picket  it  was  true  that  they  had  been  platemaking  processes  has  been 
lines  w'orkers  who  displaced  invited  in  by  male  members,  announced  by  Frank  G.  Cream- 
union  members  who  went  on  disregarding  the  plaque  on  the  er,  secretary-treasurer, 
strike  at  the  Toronto  Star,  6%  <ioor  which  says  “members  and  Sampson  received  5,039  votes 
years  ago.  This  development  male  guests  only.”  in  the  December  referendum. 

1”  protracted  dispute  came  longtime  member  His  opponent,  Walter  E.  Baker, 

to  light  last  week  in  a  hearing  suggested  that  the  house  rules  received  2,703  votes, 
be  ore  the  Ontario  Ke  a-  ^gj^  changed  to  Others  elected  are :  stereotype 

tions  Board  at  which  the  union  ^pgj^  ^j^g  ^  women  and  vicepresident,  George  Robinson; 

accused  t  e  Star  of  intimi  ating  fhej-gfore  the  presence  of  the  electrotype  vicepresident,  Char- 
mailing  room  employees  to  pre-  pHs  in  the  bar  was  premature,  les  F.  Brennan,  who  won 
\ent  them  from  joining  the  ^j^g  ^sked  if  they  could  in  a  three-way  contest;  Canadi- 

.  stay  to  finish  their  drinks.  An-  an  vicepresident,  George  P, 

The  mailers  have  been  picket-  other  member  assured  them  Fry;  and  Journal  editor,  James 
ing  the  three  Toronto  newspa-  they  could  and  threatened  to  J.  Kelley.  Creamer  defeated 
pers  since  July,  1964,  when  they  punch  the  objector  in  the  mouth  Guy  Devito  for  secretary- 


across  the  country. 

• 

Mailers  try 
to  organize 
struck  plant 


extends  claim 


walked  out  under  a  picket  line  if  he  tried  to  drive  them  out. 


treasurer,  by  a  vote  of  5,091  to 


clause  in  their  a^eement  in  ^  bartender  wh®  is  used  to  2,653. 

^pport  of  a  strike  by  the  ^j^g  sometimes  earthy  conversa-  The  members  voted,  6,138  to 
Toronto  Typographical  Union.  goes  across  the  bar,  1,412,  to  add  “platemakers”  to 

A  Supreme  Court  of  Canada  ser\’ed  beer  to  the  girls  with  the  the  union  name.  The  Interna- 


hearing  is  pending  on  the  wish  that  they  choke  on  it.  tional  Stereotypers.  Electro¬ 

mailers’  claim  that  their  mem-  Qj^g  gf  ^he  women  said  that  typers  and  Platemakers  Union 
^rs  are  entitled  to  get  their  ^he  oak-panelled  bar  which  has  of  North  America  will  assert 
jobs  back.  An  arbitrator  ruled  been  the  pride  of  members  since  jurisdiction  over  “all  matters 
against  the  union  and  his  deci-  c^l  Coolidge’s  day  when  the  pertaining  to  fellowship  in  all 
Sion  was  upheld  by  the  lower  National  Press  Building  was  branches  of  stereotyping,  elec- 
courts.  built,  looked  like  a  seedy  13th  trotyping,  rubber  and  plastic 

Pickets,  including  the  mailers.  Street  bar,  leading  some  mem-  and  all  other  types  of  duplicate 
are  receiving  strike  pay  of  $119  bers  to  fear  that  when  women  printing  plate  making,  duplicat- 
a  week  from  the  International  are  really  members  “redoing”  ing  and  reproduction  process- 
Typographical  Union.  the  bar  may  be  demanded.  ing.” 


Typographical  Union. 
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Newsday’s 
staff  votes 
against  ANG 

The  American  Newspaper 
Guild  has  failed  in  its  attempt 
to  organize  a  bargaining  unit 
for  newsroom  employees  at 
Newsday,  the  Long  Island  daily 
affiliated  with  the  Times  Mirror 
Co.  of  Los  Angeles. 

By  a  vote  of  167  to  90,  the 
editorial  staffs  rejected  the 
ANG  as  their  representative  for 
collective  bargaining.  The  guild 
moved  to  organize  the  staff  af¬ 
ter  an  unsuccessful  attempt  last 
year  by  some  employees  to 
bring  in  the  United  Automobile 
Workers. 

William  Attwood,  president 
and  publisher  of  Newsday, 
greeted  the  outcome  of  the  elec¬ 
tion,  directed  by  the  National 
Labor  Relations  Board,  and  said 
“this  matter  finally  has  been 
resolved  so  that  we  can  devote 
all  of  our  energies  together  to 
making  Newsday  a  better  and 
more  prosperous  newspaper.” 

Brad  O’Heam,  speaking  for 
the  Newsday  Guild  organizing 
Committee,  said  his  group  “is 
alive  and  well  and  working  at 
Newsday  .  .  .  Despite  the  Battle 
of  the  Bulletin  Boards,  we  feel 
is  was  a  fair  and  honest  cam¬ 
paign  and  election,  and  we  look 
forward  to  continuing  our  ef¬ 
forts  to  make  New'sday  an  even 
finer  paper  than  it  already  is.” 

Coincidental  with  the  vote, 
David  R.  George,  public  rela¬ 


tions  director,  created  a  new  In-  I 
ftide  Newsday  miniature  news¬ 
paper  for  employees.  Printed  on 
newsprint,  it  will  be  published 
twice  a  month  and  will  replace 
Slug,  a  slick  paper  bi-monthly 
magazine.  Marie  Hanning,  a 
Newsday  reporter  since  1942,  is 
editor  of  the  new  paper. 

• 

Cleveland's  mayor 
attacks  newspapers 

Mayor  Carl  B.  Stokes,  first 
Negro  mayor  of  a  major  U.  S. 
city,  who  has  been  facing  ques¬ 
tions  about  disclosures  of  his 
income  tax  returns,  has  de-  i 
manded  that  news  executives  of  j 
the  Cleveland  Plain  Dealer  and  | 
the  Clevela^id  Press  make  simi-  I 
lar  disclosures. 

In  a  news  conference  at  City  1 
Hall,  the  Mayor  said  the  two 
dailies  were  to  blame  for  Cleve¬ 
land’s  problems.  He  said  he  and  | 
the  public  would  feel  better  “if  i 
the  shapers  of  opinion  in  our  | 
community”  were  required  to  I 
make  full  financial  disclosure  of 
their  assets  and  sources  of  in¬ 
come.  I 

“This  poor,  sick,  tired,  divided 
community — wracked  with  raci-  | 
al  and  economic  tensions — is  i 
suffering  from  a  deep  crisis  of  j 
confidence  in  its  newspapers,”  ' 
he  said.  \ 


‘Master  Editor^  cited 

Frank  N.  Connolly,  editor  and 
publisher  of  the  Tempe  Daily 
News,  received  the  Arizona 
Master  Editor-Publisher  Award 
for  1970. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS  i 
^A^RAISERS-CONSVLTANTS  I 

APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 


THINKING  OF  GOING  OFFSET? 
Not  costly  with  proi)er  direction !  Small, 
medium,  metro  dailies- weeklies.  Can 
save  you  up  to  10  times  cost  of  my 
services.  All  phases — front  end  to  press¬ 
room.  12  years’  experience.  T.  Frank 
Stewart  Consultant  Services,  (602)  445- 
1025:  415  Roma  Ave.,  Prescott,  Ariz. 
—86301. 


BUSIISESS  OPPORTVmTIES 

START  OFFSETT  PAPER  or  shopper 
with  our  equipment  on  rent-lease  basis 
if  you  have  know-how  and  modest 
capital.  NAPSCO,  Berlin,  Wise.,  and 
18  W.  22nd  St.,  New  York,  N.Y.  10010. 


FINANCING  NEEDED  for  rapid  ex. 
pansion  program  of  a  newly  established' 
Zone  2  midget  shopper  with  circulation 
of  65,000.  Will  sell  of  corporation  to 
working  financier.  Box  26,  Editor  & 
Publisher. 


ANNOUNCEMENTS 
BVSIISESS  OPPORTVMTIES 

SEEKING  INDIVIDUAL  with  adminis¬ 
trative,  advertising,  circulation  experi¬ 
ence  with  modest  capital  to  join  in  the 
purchase  of  a  newspaper  along  Ekistern 
seaboard.  State  experience  and  re-  I 
sources.  Box  94,  Editor  &  Publisher.  | 


COMMVMTY  HANDBOOK 

COMMUNITY  NEWSPAPER 
HANDBOOK 

for  news  correspondents,  reporters,  edi¬ 
tors.  Interesting  16-pager  for  quick, 
easy  reference.  $1  ea.,  754  in  lots  of  5. 
Dale  Boyd,  Pocahontas,  Iowa — 50574. 


NEWSPAPER  BROKERS 

Arizona  and  Western  Newspai)ers 
SELLERS-HOGUE 

1416  E.  University  Dr.,  Mesa,  Az.  85201 


IT’S  NOT  ’THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per- 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48868. 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

HARRIS  ELLSWORTH.  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 

The  DIAL  Agency.  1503  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph:  349-7422. 
"America's  No.  1  Newspaper  Broker.’’ 


NESGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490,  Gads¬ 
den,  Ala.  36902.  Ph:  (AC  206)  546-3367 


SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers’’ 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery.  Ala.  (205)  262-2411 


SKILLED  BROKER-CONSULTANT 
15  years’  as  editor-manager  of  Con¬ 
necticut  top  weekly:  1939-40,  President, 
National  ^itorial  Assn.;  manager  20 
years’  of  N.Y.  Press  Assn.,  until  1967 
retirement.  Personal  contact  with  N.Y. 
and  New  England  papers. 

HOWARD  W.  PALMER 
844  Sumner  Ave..  Syracuse.  N.Y. — 13210 

DAILY  NEWSPAPERS 

Abbott  E.  Paine-Vemon  V.  Paine, 
Monte  M.  Miller-Pat  Miller 
306  Taylor,  (Tlaremont,  Calif,  91711 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con-  | 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day-  i 
time:  (AC  813)  733-8053  nights:  or  i 
write  Box  3364,  Clearwater  Beach, 
Florida  33515.  No  obligation,  of  course. 

BUYERS-SELLERS !  Use  our  con-  ^ 
fidential  service.  Jim  Southern,  Broker,  , 
6329  Ash,  Raytown,  Mo. — 64133. 

JOSBS>H  A.  SNYDER.  BROKER 
Western.  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 

MEL  HODELL,  Broker  | 

Sales- Appraisals-Consu  Ration 
1388  N.  Euclid.  Upland.  Calif. — 91786 


NEWSPAPERS  FOR  SALE  I 

OFFER  PREFERRED  SHARES  Amer¬ 
ican  company  and  ownership  profit¬ 
able,  long  established,  foreign-based 
English  language  daily  and  cemmercial 
print  shop  for  around  combined  an-  , 
nual  gross  of  $l-million  plus.  Write  I 
Box  1816,  Editor  &  Publisher. 

WEEKLY — Grossing  $150,000-a-year — 
in  top  growing  area  1-hour  from  N.Y.C. 
Will  go  fast.  Box  2,  Editor  &  Pub¬ 
lisher. 


78-YEAR-OLD  WEEKLY 

for  sale  within  90-miles  of  Chi¬ 
cago.  Includes  shopper.  Consist¬ 
ent  money-maker  grossing  $165,- 
000.  Priced  at  $150,000.  Educa¬ 
tional  publications  also  avail¬ 
able.  Principals  only.  Write  Box 
129,  Editor  &  Publi^er. 

■W  V  At  A  V  \ 


!  EXCLUSIVE  COUNTY-SEAT  IDAHO 
I  weekly  in  growing  ski  area  and  farm- 
I  ing  community.  $21,500  with  $6,250 
I  down.  Price  includes  building.  Excellent 
man/wife  opportunity. 

BILL  KING  ASSOCIATES 
2025  Foothills  Rd..  Golden,  Colo.  80401. 
(AC  303)  279-6345 


RURAL  OFFSET  WEEKLY  (N.Y. 
State) — 3,500  circulation:  grossing  $30.- 
000-pIus:  selling  for  $25,000.  Ideal  man/ 
wife.  Box  49.  Editor  &  Publisher. 


AVAILABLE 
Newspapers.  Magazines,  Broadcast 
and  Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 
325  W.  Park  Ave.,  Wheaton,  Ill.  60187 


COLORADO  SEMI-WEEKLY 
Located  in  all-year  ’round  tourist  area, 
ski  slope  and  fantastic  summer  busi¬ 
ness.  Complete  offset  plant  and  excel¬ 
lent  growth  situation.  $30,000  down  and 
owner  will  finance  balance. 

BILL  KING  ASSOCIATES 
2025  Foothills  Rd..  Golden.  Colo.  80401. 

(AC  303)  279-6345 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


NORTHERN  N.J.  offset  weekly  news¬ 
paper:  gross  $70,000:  price  $35,000. 
Good  opportunity.  Owner  planning  to 
retire.  Box  112,  Elditor  &  Publisher. 


FAST  GROWING  WEEKLIES  with  job 
printing  business  close  to  N.Y.C.  1970 
volume  over  $500,000.  Offset-LP  equip¬ 
ment.  $100,000  down,  easy  terms  on 
balance.  W.  B.  Grimes  &  Co.,  National 
Press  Bldg.,  Washington,  D.C. — 20004. 


WEST  COAST  ABC  WEEKLY  :  county- 
seat :  growing  area.  No  print  plant. 
$25.0i'i0  down.  Box  113,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


AMBITIOUS  YOUNG  MAN  with  sav¬ 
ings  and  excellent  credentials  seeks 
ownership  of  small  established  daily  or 
weekly.  Prefer  working  with  retiring 
publisher  to  learn  all  facets  of  opera¬ 
tions  with  opportunity  to  purchase 
later.  Box  21.  Editor  &  Publisher. 


WE  GET  REQUESTS  DAILY  from 
qualified  buyers  for  large  weeklies  and 
dailies.  Jim  Southern.  Broker,  6329  Ash. 
Raytown,  Mo. — 64133. 


EXPERIENCED  PUBLISHEHl  wants 
weekly,  small  daily,  that  down  pay¬ 
ment  of  $25-$30M  will  handle.  West 
preferred.  Brokers  o.k.  Box  71,  Editor 
&  Publisher. 


LET  US  HE'LP  YOU  get  top  price  for 
your  newsi»:iper.  Newspaper  Service 
Co..  P.O.  Dr.  12428.  Panama  City.  Fla. 


NEWSPAPER  SERVICES 
^ORCULATIOlfpROH 

ATT’N:  CIRCULATION  MANAGERS 
Contest  to  increase  circulation  avail¬ 
able.  Games,  etc.,  name  your  prize  and 
we  have  the  contest.  A-Q  Features. 
P.O.  Box  112.  North  Hollywood,  Calif. 
—91603.  (213)  761-6794. 


FEATVRES  AVAILABLE 


NEW !  A  weekly  column  written  by  a 
top  clinical  psychologist  who  deals  with 
problems  of  youth,  marriage,  divorce, 
old  age  and  our  emotions.  "TO  KNOW 
YOURSELF"  has  fantastic  reader  in¬ 
terest  and  re.sponse.  For  samples  write 
to:  A-Q  Features.  P.O.  Box  112,  North 
Hollywood.  Calif. — 91603;  or  'phone 
(213)  761-6794. 


HOLY  MATRIMONY!  And  Buz’s  Boys 
— two  great  weekly  2-column  1-panel 
features.  4-week  trial  $2.10.  E.  Hol¬ 
land.  2679  New  Clinton  Rd.,  Macon, 
Ga.— 31201. 


1  DON’T  TRUST  ANYONE  UNDER  60 
I  Weekly  column  written  by  a  grand- 
I  father  but  with  appeal  to  readers  of 
I  all  ages.  $l-a-week.  For  samples,  write: 
Bill  Franklin,  Box  4.  Burnt  Hills,  New 
York— 12027. 


j  WORLD-WIDE  stamp  and  coin  market 
I  news.  Unusua'  feature.  J.  Weiss.  27.39 
Noble  Rd..  Cleveland  Heights,  Ohio — 
I  44121. 

Your  best  bet  for  ’71.  A  weekly  column 
—“NEWS  ITEMS  AND  THINGS’’— 
written  specifically  to  intrigue  readers 
plus  creating  interest  before  item  dis¬ 
tributed.  Your  advertisers  will  love  it! 
New  approach  to  marketing  research 
and  re^er  entertainment.  Write;  A-Q 
Features.  P.O.  Box  112,  North  Holly¬ 
wood,  Calif.— 91603.  (213)  761-6794. 


PRESS-TIME  AVAILABLE 

j  COLORFUL  HI-SPEED  WEB  OFFSET 
6-Unit  Goss  Urbanite:  high  quality; 
process  color  a  specialty.  Night  time 
available — some  days.  Oimp'ete  compo¬ 
sition  ;  Photons.  Compugraphics — the 
works.  National  or  area  contract  print¬ 
ing  accepted.  Reasonable  rates.  Bill 
Miller  (AC  302)  674-3603  ;  Delaware 

State  News,  Printing  Div.,  P.O.  Box 
737,  Dover,  Dela. — 19901. 
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NE\i  SPAPEK  SERVICES 
PRESS  ElSGiyEERS 


MACHINERY  &  SUPPLIES 
MAILROOM  EQVlPMEm 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
6B-59  Fourth  Street 
Brooklyn,  N.Y.  11231 
(AC  212)  JAckson  2-6105 


MACHINERY  &  SI  PPLIES 
tOMPOSiyC  ROOM 


JUSTOWRITERS.  rebuilt  by  Friden 
trained  personnel.  Larpe  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
1500  Kings  Highway.  Cherry  Hill,  N.J.  ! 
—08034.  (AC  609)  428-3223. 

JUSTOWRITERS— Large  selection  of  j 
excellent  trade-ins,  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO.  Berlin,  . 
Wise.,  and  18  W.  22,  N.Y.C.— 10010. 


ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  N.Y..  N.Y.  10007  ; 

TWO  ELECTRON  LINOTYPES.  Stt'a  ! 
71409  and  71436.  five  years  old,  each  I 
equipped  as  follows:  2  Magazine  rack,  j 
electric  motor  (variable  speed),  elec-  : 
trie  pot,  blower,  4-pocket  mold  disk, 
alternate  casting,  hydraulic  justifies- 
tion  and  magazine  shifting,  mechanical 
distribution  shifter,  mechanical  assem-  , 
bier,  Fairchild  high-speed  TTS  operat-  ! 
ing  unit,  ShafTstall  mat  detector,  Mer-  1 
genthaler  metal  feeders.  Fedeo  Oillesi  I 
keyboard  cams.  Excellently  maintained.  | 
Available  immediately.  Patent  Trader,  I 
Box  240,  Mt.  Kisco,  N.Y.— 10549.  Ph:  | 
(914)  MO  6-8951.  | 


JUSTAPE  SENIOR  FOR  SALE 
Features:  Automatic  h.vphenation,  no-  , 
space  band  program,  wire  service  con-  , 
version,  operator  statistics.  Complete  ' 
with  spare  parts  kit.  two  readers  and  j 
one  BRPE  punch.  Comiwsition  Systems. 
Inc..  325  (Central  Ave..  White  Plains. 
N.Y.— 10606.  (914)  761-7800. 

GET  THE  LEAD  OUT!  Use  jm.Dur- 
.ahimin  Base  and  get  qiuility  i-eproduc-  | 
tion.  Jack  Mooie.  R/1.  Meilina.  Ohio.  | 

REPOSSESSED-Ml'.<T  .SACRIFICE 
Master  Phototronic  No.  1200  Keyboard  , 
Console  with  built-’n  PDPs  Computer;  ' 
four  (4)  Invac  PKP  No.  290  Key-  ! 
lioards.  All  equiiiment  5  months  old.  | 
C.ash  or  lease  arrangements.  Call  or  i 
write;  Locker  Ptg.  E<iuipment  Co..  122 
Van  Houten  Ave..  PassaV.  N.J.  070."i5.  i 
(201)  777-8985  ' 


SET-UP  FOR  COLD  TYPE-  i 
ONLY  .83.0(10 !  i 

Pair  Justowriters  (Rec.  rr9705.  Re)).  ! 
“8701).  #610  Varityper  (6  fonts),  ; 

“800  Headliner  (14  fonts).  Holt  Pub-  ; 
lishing  Co.,  4747  San  Juan  .Ave..  Jack-  ' 
sonville.  Fla.~  32210.  Ph :  (904)  387- 
3566.  , 


EyGRAVI^C  EQElPMEyr  I 

SCAN-A-GRAVER.8,  Cadet  and  others. 
Reasonable.  A.  Curtis.  Natl.  Press 
Bld-r..  Washington,  D.C.  (202)  NA 
8-5696. 

VARIO-KLISCHOGRAPH.  Model  K181, 
S2i006322121.  8  years  old.  75  and  100-  ; 
line  scanning  heads,  color  separation 
head,  full  set  test  cables.  Us^  6.00(1 
hours:  well  maintained.  Contact  Ed. 
Howard.  Sou’h  Bend  Tribune.  South 
Bend.  Ind. — 46626. 


1  VARIO-KLISCHOGRAPH.  Model  | 
K181.  with  color  and  black/white  am-  | 
plifiers.  line  and  halftone  heads  and  ■ 
spare  tubes,  Ph:  (302)  654-5351,  exten¬ 
sion  401. 


MAILROOM  EQLIPMEIST 

TW(^^72)  STaHu  jCtro  ! 

Counter  Stackers  with  Milgo  Counters  , 
«  ($12,500  ea.)  j 

CRABTREE  (Handfly)  Sta-Hi  Portable. 
($2,000) 

CUTLER-HAMMER  Mark  II  CV>unter 
Stacker.  ($7,500)  ! 

Contact  P.  Anthony  Bidder.  San  Jose  1 
Mercury-News.  .Area  408 '289-5573. 


INSERTING  MACHINES 
Two  (2)  Model  227  Muellers,  both  less 
than  6  months  old,  each  consisting  of 
one  main  section  feeder,  one  oi)ening 
station  and  one  insert  feeder.  Modular 
design  permits  addition  of  additional 
stations.  Hardly  used,  in  top  operating 
condition.  A  real  buy!  Call  Joel  Leuch- 
ter.  Times  Journal,  Vineland.  N.J. 
(609)  691-5000. 


MATERIAL  FOR  SALE 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers'  Supply  (NAPSCIO),  Berlin,  Wise., 
and  18  W.  22  St..  N.Y.,  N.Y.  10010. 


MISC.ELLAyEOl  S  MACHiyERY  ] 

FOR  SALE;  illTIRE  EQUIPMENT 
TO  PRODUCE  DAILY  NEWSPAPER  ; 
5  Model  No.  8  Mergenthaler  Linotyite  ' 
machines;  also  one  Model  No.  5,  one  ' 
Model  No.  14.  One  Duplex  flatbed  press  ! 
capable  of  printing  68-inch  web:  will  ' 
also  include  various  saws,  tables,  flat  ' 
casting  box  and  Elrod  casters.  Will  sell  . 
as  unit  or  by  the  piece.  Brokers  in¬ 
vited.  No  reasonable  offer  refused.  (201) 
435-0030. 


EQUIPMENT  AVAILABLE  | 

One  Double  Head  Elliott  Addressing  | 
Machine,  Model  #3300,  two  machines  | 
in  one.  Will  print  two  mall  tapes,  daily  ' 
list  and  Sunday  list,  or  any  two  com-  ! 
binations,  in  one  operation.  Machine  is 
equipi)ed  with:  Selector  Bar  Head,  8 
Program  Relays,  will  take  up  to  a  3 
inch  wide  tape.  Uses  stencils  size  2"  x  ; 
4%-".  Machine  is  in  A-1  shape,  only  5  ' 
years  old;  also,  a  25-year-old  auxiliary  , 
addressing  machine  still  used  daily,  but  ; 
without  Cheshire  Punch  attaciiment. 
Equipment  available  now.  Clontact:  Fred 
W.  Ashell,  Circulation  Manager,  The  ' 
Charlotte  Observer,  P.O.  Box  2138,  ' 
Charlotte.  N.C.  28201.  j 

I  liELWOOD  PARKER  ill 

(Elpar) 

3,000-lbs.,  electric  paper  roll 
clamp  with  electric  charging 
device,  3  years  old;  stacks  12' 
high. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 


Lyndhurst,  N.J. — 07071 
(201)  438-3744 


FINAL  CLOSE-Otrr  OF  j 

Composing  Room  &  Stereo  Equipment 
PRICES  DRASTICALLY  REDUCED 
UNOTYPE  Comet  No.  1 58 
Includes  2  Mags — 5',»>-9  Pt. 

Hi-Sireed  TTS  Unit  . $1,500 

LINOTYPE  Model  33  Seria  699.30 

5  Mags  with  Mats  S)>artan  1 

14  to  36  Pt . $1,800  I 

ELEKTRON  .Serial  71017  I 

2  Mags  9  Pt.  Triangle  232 —  ! 

51/2  Pt.  Triangle  100  . $6,500  : 

LINOTYPE  Model  35  .Serial  65878 
5  Mags  with  Mats  Metro 

Light  &  Bold  14  to  36  Pt . $2,300 

HAMMOND  Easy  Caster 

Flat  Cast  Box  . $  500 

LARGE  FLAT  BED  SAW  . $  20 

HOE  Flat  Saw  &  Trimmer  1428  $  400 
Call  or  write: 

Joe  Hart  or  John  DeRosa 
HERALD-JOURNAL 
P.O.  Box  1657 
Simrtanburg.  S.  C. — 29301 
Ph:  (803)  582-4511 

PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All  col¬ 
ors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4433 
Box  5500,  Akron,  Ohio — 44313 


M.4CHINERY  &  SUPPLIES 
PRESSES  &  MACHiyERY 

HOE  Color  Ojnvertible  Press  (1954) 
C-H  Newspaper  Conveyors 
CLINE  REELS  &  PASTERS 
WOOD  PONY  AXrrOPLATES 
STA-HI  MASTER  FORMERS 


BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.Y.  17,  N.Y.  OX  7-4590 


AVAILABLE  FEBRUARY :  24-page 
Duplex  Tubular,  6-units,  single  folder,  | 
6-position  roll  stand  50  HP  AC  drive, 
stereo  pot,  casting  box,  finishing  ma-  i 
chine.  Sta-Hi  Router,  Chipping  Block 
and  Chases.  Write-Wire-or  Call  Harry  | 
W.  Rogers,  Jr.,  Enterprise-Sun,  Inc.,  i 
250  Maple  St..  Marlboro,  Mass. — 01752.  I 
Ph:  (617)  485-5200. 


AVAILABLE  MARCH.  1971 

3-Unit  Scott,  steel  cylinders,  roller 
bearings,  double  folder,  23-9/16”  cut¬ 
off.  SSt3435. 

C-H  drive,  web  break  detectors,  2  Cap- 
co  portable  fountains. 

Make  offer  to: 

Ron  Keller,  Manager 
THE  MARTINSBURG  JOURNAL 
205  W.  King  Street 
Martinsburg,  West  Va.  25401 


2— POWER-DRIVEN  FAIRCHILD  Col-  | 
or  King  Roll  Stands.  Universal  Ptg.  i 
Equipment  Co.,  Inc..  Lyndhurst,  N.J. —  | 
07071.  (201)  438-3744.  I 

DISMANTLING  64  P.  SCOTT.  Need 
units?  Parts?  lOOHP  Westinghouse  I 
motor.  C.  Dunham,  Deep  River,  Iowa  I 
(515)  595-2362.  i 


AVAILABLE  IMMHHATELY :  Goss 
Du|)lex  Tubular:  5  units  (40  page) 
Double  formers ;  2  folders,  6-position 
roll  stand  with  electric  hoist.  3  Capco 
fountains,  electric  comiiensators,  10,000- 
lb.  ink  tank  (pipe<l  with  valves  at  foun¬ 
tains)  :  one  3-year-old  Wood  mat  form¬ 
er;  one  Sta-Hi  mat  former:  4,000-!b. 
electric  stereo  pot.  router-boring  and 
finishing  machine,  chipping  block  plus  ; 
other  equi|>ment.  $13,000  OR  BEST  ' 
OFFER.  Write,  wire  or  call  collect, 
Paul  lannuzzi,  Daisons  Press.  Ltd.,  14 
Bentworth  Ave..  Toronto  390,  Ont., 
Canada.  Ph :  (416)  889-9282. 


COX-O-TYPE  PRESS 
Like  new  condition.  No.  CO'-534.  Metic-  j 
ulously  maintained.  Under  service  con-  I 
tract  since  installation.  Available  March  ; 
1.  C.  A.  Hamilton.  The  Toccoa  Record, 
Toccoa,  Ga. — 30577. 


STEREOTYPE 

ONE  (1)  NICKEL  PLATING  Equip-  j 
ment  complete  with  Stainless  Steel 
Tanks.  Heater,  Controls  and  Pump. 
($2,500).  Contact  P.  Anthony  Ridder.  ! 
San  Jose  Mercury-News,  Area  408/ 
289-5573.  j 


WAyTED  TO  BUY 

QUARTER  FOLDER  i 

We  are  interested  in  obtaining  a  quar-  I 
ter  folder  for  our  Goss  Urbanite  press.  ' 
Please  communicate  price  and  condi-  ' 
tion  to  Glenn  Cushman,  Democrat-Her-  i 
aid.  P.O.  Box  130,  Albany,  Oreg. 
97321.  Ph:  (503)  926-2211. 


NEED:  STEEL  GALLEY  CABINETS 
with  Galleys — 100  capacit.v — sizes  3'/^  X 
231/6"— 61A  X  2.314"  and  »%  X  13". 
Graphic  Arts  Equipment  Co..  1260  S. 
Wabash  Ave.,  Chicago,  Ill. — 60605. 
(312)  939-49.37. 


NEW  OR  USED  camera  equipment  for 
offset  tabloid.  The  West  Va.  Hillbilly, 
Box  311,  Richwood,  West  Va. — 26261. 


HELP  WANTED 

^^^^^^^CADEMIC _ 

CALIFORNIA  STATE  COLLEGE,  with 
top-rated  advertising  program,  is  l(x>k- 
ing  for  an  instructor  starting  Septem- 
Ijer  ’71.  Master’s  degree  minimum.  Ap¬ 
plicant  should  include  advertising  and/ 
or  teaching  experience;  educational 
background.  Rank  will  be  based  upon 
total  professional  qualifications.  Box 
114,  Editor  &  Publisher. 


HELP  WANTED 
ADMiyiSTRATlVE 

CREDIT  MANAGER  for  large  metro¬ 
politan  daily  newspaper.  Chart  Area  2. 
Must  be  familiar  with  all  phases  collec¬ 
tion  work  and  able  to  supervise  and 
direct  activities  of  large  staff.  We  are 
part  of  a  progressive  conglomerate  and 
offer  big  company  benefits  including 
generous  thrift  plan.  Previous  news¬ 
paper  experience  helpful  but  not  es¬ 
sential.  Reply  in  confidence.  Box  66, 
Elditor  &  Publisher. 


BUSINESS  MANAGER  for  small  In- 
diana  offset  daily  in  friendly,  clean 
county-seat  community.  Prefer  ijerson 
with  advertising  background.  Will  con¬ 
sider  applicant  who  has  not  been  man¬ 
ager  of  a  daily  newspaper,  but  who  has 
the  necessary  experience  and  ability. 
Growth  potential  with  chain  of  small 
dailies  and  weeklies.  Write  Box  105, 
Elitor  &  Publisher. 


_ CIRCVLATlOy 

CIRCULATION  MANAGER  FOR 
CONTROLLED/VOLUNTARY  PAY 
Chain  of  five  Southeastern  Penna.  week¬ 
lies  with  50.000  circulation.  G(x)d  job 
only  for  individual  who  has  exi)erience 
and  can  handle  voluntary  pay  system. 

Box  1555,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  Sunday 
only.  Much  hard  work,  great  ingenuity 
needed  for  tremendous  opportunity  in 
the  wealthiest  market  in  the  U.S.  Box 
110,  Editor  &  Publisher, 


CLASSIFIED 

Adverthinji  Rates 
"SITUATIONS  WANTED" 
(Poyabl*  with  ordsri 


4-weeks . $1.10  per  line,  per  issue 

3-weeks  . $1.20  per  line,  per  issue 

2-weeks  $1.30  per  line,  per  issue 

1-week  . $1.40  per  line. 


Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abhreviations) 

Add  50c  far  box  serricc 
Air-mail  service  an  box  nnmbers  also 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 
(Romlffonca  should  aeeom^ony  efot- 
sHled  copy  whan  submlHod  far  pub- 
lleoflon  unlass  cradlf  bos  baan  as- 
fobllsbad. 


4-weeks  .  $1.60  per  line,  per  issue 

3-weeks  .  $1.70  per  line,  per  issue 

2-weeks  .  $1.80  per  line,  per  issue 

1-week  .  $1.90  per  line. 


Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decotations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday.  4:30  FM 

I  Box  numbers,  which  are  mailed  each  day 
as  they  art  received,  art  tmlid  (or  1-ytar. 

Editor  &  Publisher 
850  Third  Ave.,  N.Y.,  N.Y,  10022 
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Help  Wanted ... 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


_ CIRCVLATION 

FULL  CHARGE  MANAGER  for  22,000 
(ABC)  prize-winning  p.m.  daily  news¬ 
paper.  All  motor  routes.  Growing  8  per¬ 
cent  per  year  with  potential  for  even 
more.  Area  4.  Send  resume — confiden¬ 
tial — to  Box  1820,  Editor  &  Publisher. 


CIRCTULATION  MANAGER  for  28,000 
daily  and  Sunday,  except  Saturday. 
Prefer  someone  with  experience  in  all 
phases;  probably  now  on  smaller  oper¬ 
ation  with  ambition  to  move  up  to 
greater  challenge  and  opportunity.  Send 
resume  and  starting  salary  require¬ 
ments  to  Mirl  Crosby,  Publisher,  The 
Dothan  Eagle,  Dothan,  Alabama — 36301. 


AREA  MANAGER  for  6-day  morning. 
New  position.  Must  have  delivery  rec¬ 
ord  of  gains.  Excellent  advancement 
opportunities.  Send  resume  plus  salary 
requirements  in  first  letter.  Box  131, 
Bklitor  &  Publisher. 


CIRCVLATION 

E-X-P-A-N-S-I-O-N  PROGRAM  pro¬ 
vides  for  two  additional  home  delivery 
supervisors.  Advancement  opportunities 
excellent  if  you  are  a  ‘take-charge’  per¬ 
son  who  can  produce.  Box  130,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING 

UNUSUAL  OPPORTUNITY 
This  is  not  a  classified  ad  manager’s 
job,  but  an  unusual  executive  position 
needing  the  direction  of  someone  who 
is  thoroughly  knowledgable  of  all 
phases  of  classified  ad  solicitation,  pri¬ 
marily  in  the  area  of  ‘phone  contacts. 
Past  and  present  association  with 
classified  ad  directors,  nationwide, 
would  be  helpful. 

Nationally  known  company.  Excellent 
salary.  All  benefits;  profit-sharing. 
Send  resume.  Box  33,  Editor  &  Pub¬ 
lisher, 


CLASSIFIED  ADVERTISING 
Order  Blank 


Authorized  by 

ClauiliMtioii  _ 

C«W  - 


CLASSIFIED  ADVERTISING 

WORKING  MANAGER  for  33,000  off¬ 
set  daily.  Top  salary  and  incentive, 
plus.  Box  68,  Editor  &  Publisher. 

PROVE  YOURSELF  and  you  could  be 
our  Classified  Manager!  We  have  a 
career  opportunity  for  a  young,  ag- 
grssive  salesman  who  wants  to  move 
up.  You  must  be  good  with  display  lay¬ 
outs.  know  classified  procedure,  plus 
telephone  solicitation.  Salesman’s  sal¬ 
ary:  $125  week,  plus  bonus.  If  you’re 
not  qualified,  don’t  waste  your  time  or 
mine.  Maurice  Williams,  'The  Gastonia 
Gazette,  P.O.  Box  1538,  Gastonia,  N.C. 
—28052. 

READY  FOR  A  CHALLENGE? 
35M  Indiana  daily  has  an  ideal  spot 
for  a  fully  experienced  person,  perhaps 
a  CAM  for  a  smaller  paper,  or  a  second 
man  on  a  larger  one,  to  head  up  a  fine 
classified  advertising  staff  in  a  bustling 
city  with  great  potential. 

If  you  are  stymied  in  your  present  po¬ 
sition,  or  are  trying  to  move  up,  here’s 
the  opportunity  to  build  a  solid  future 
with  an  established  but  growing  opera¬ 
tion.  Great  opix>rtunity  for  an  alert, 
aggressive  CAM,  or  assistant  with  solid 
experience  in  all  phases  of  classified. 
Substantial  salary  -|-  lucrative  bonus 
arrangement.  Reply  with  full  resume 
to  Box  125,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

ATTRACTIVE  SALARY  and  bonus- 
plus.  for  experienced  ad  salesman 
strong  in  layout  and  sales.  We’re  a 
33,000  morning  and  evening  offset  daily 
loaded  with  opportunities.  Write  to 
Box  54,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
N.Y.C.-based  association  of  western 
hemisphere  newspapers  needs  someone 
to  organize  an  ad  department.  Salary 
$9,000;  some  travel.  Candidates  should 
have:  (1)  fluent  command  of  Spanish 
and  English  (2)  some  production  ex¬ 
perience  (3)  a  good  idea-generating 
mind.  Box  32,  Editor  &  Publisher. 

OVER  5y CROWD 

Aggressive  young  organization  seeking 
individual,  strong  on  advertising,  as 
publisher  of  sister  bi-weekly  newspaper. 
Perhaps  you’re  past  50  and  tired  of  the 
metro  rat  race.  Join  2,000  retirees  in 
utopia,  beautiful  Hendersonville.  N.(?. 
The  earnings  are  modest,  but  the  air 
is  clean.  Write:  L.  M.  Braswell,  Box 
490,  Hendersonville,  N.C. — 28739. 

ADVERTISING  MANAGER  for  strong 
suburban  W.  Pa.  daily.  Must  be  a 
working  manager  able  to  direct  a  goc^ 
staff.  All  fringes.  $15,000-plus  to  stert. 
Investigate  this  position,  in  confidence, 
by  writing  to  President.  Box  74,  Editor 
&  Publisher. 


I 


EDITORIAL _ 

EXPERIENCED  REPORTER  needed 
for  women’s  department  of  41,000  cir¬ 
culation  Racine  (Wise.)  Journal-Times; 
some  editing,  but  emphasis  on  good 
writing  and  imaginative  local  news-fea¬ 
ture  treatment.  Salary  open.  Write  to: 
Verne  A.  Hoffman,  Director  of  News 
and  Editorial. 

SCHOLAS'nC  SPORTS  EDITOR,  ex¬ 
perienced,  for  Zone  2  (N.J.)  rural  6- 
day  paper.  Excellent  job  for  person 
seeking  permanent  employment  in  nice 
area.  All  phases — heads,  layout,  wire, 
photo  edit,  etc. — with  emphasis  on 
scholastics.  Box  45,  Editor  &  Pub¬ 
lisher. 

VIRGINIA  P.M.’s— DAILIES— has  op- 
ening  for  experienced  deskman  to  assist 
city  and  wire  editors.  Good  pay  and 
working  conditions.  Box  52,  Editor  & 
Publisher. 

REPORTER  for  courts  and  county  gov¬ 
ernment  on  growing  20,000  Midwestern 
daily.  Opportunity  to  cover  other  gov¬ 
ernment  beats  in  progressive  city  of 
27,000  ix>pulation.  Feature  assignments 
and  investigative  reporting  part  of 
job.  Write  Box  50,  Editor  &  Pub¬ 
lisher. 

GENERAL  ASSIGNMENT  REPORTER 
for  afternoon  daily ;  5-day  work  week ; 
good  pay ;  usual  fringe  benefits.  Oppor¬ 
tunity  for  advancement.  Write  fully  to 
Editor,  Leader-Herald,  Gloversville, 
N.Y.— 12078. 

POLICE  and  general  assignment  re- 
porter-photc«rapher  for  afternoon 
daily,  10,500  circulation.  Contact  Man¬ 
aging  Editor,  Roswell  Daily  Record, 
Box  1897,  Roswell,  New  Mexico  88201, 
providing  professional  and  personal 
references. 

WANTED:  (1)  Newspaper  wire  editor. 
Should  have  editing  experience,  but  ex¬ 
perienced  reporter  will  be  considered. 
(2)  Reporter  with  daily  newspaper  ex¬ 
perience  and  good  background.  Both 
positions  are  with  a  Vi^inia  after¬ 
noon  daily  newspaper  offering  good  pay 
and  liberal  fringe  benefits.  Contact  C. 
I.  Hatcher,  Managing  Editor,  Martins¬ 
ville  Bulletin,  Martinsville,  Va. — 24112. 

SPORTS  EDITOR  for  growing  7,000 
offset  p.m. — Zone  2.  Highly  responsible 
position  for  imaginative,  quality-con¬ 
scious  pro.  Salary  open.  Box  88,  Edi¬ 
tor  &  Publisher. 

SWING  MAN — Spend  three-days-a- 
week  on  news  desk  editing  copy  and 
writing  heads,  two  days  as  reporter. 
Opportunity  for  experienced  reporter 
who  wants  training  and  future  as  desk- 
man  on  award-winning  newspaper. 
Start  at  $135.  Apply  to:  Enoch  Shen. 
ton.  Daily  News,  Newport,  R.I. — 02840. 


I  □  Assign  a  box  number  and  mail  my  replies  dally  I 

I  To  Run:  -  Weeks  -  Till  Forbidden  B 

I  Mail  to:  I 

I  EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York.  New  York  10022  | 
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GENUINE  OPPOR’TUNITY  for  retail 
salesman,  with  ability  to  become  ad 
manager  in  first  year.  All  benefits;  sal¬ 
ary  open.  Modem,  offset  daily  in  coastal 
N.C.  with  tremendous  growth  record. 
Circulation  in  ’60  was  '7,000;  now  14,- 
000.  Young,  aggressive  local  ownership. 
If  you  are  presently  stsrmied,  write  re¬ 
sume  or  call  W.  K.  Glasgow,  Daily 
News,  Jacksonville,  N.C. — 28540.  (AC 
919)  353-1171. 

DISPLAY  AD  SALESMAN:  fast-grow¬ 
ing  Northern  Calif.  19M  daily.  Mini¬ 
mum  10  years  experience  with  proven 
sales  ability.  Good,  dependable  family 
man  to  fit  into  staff  of  same.  Excellent 
stivte  college,  outdoor  paradise.  Write: 
Advertising  Dir..  Enterprise-Record, 
Chico,  Calif. — 95926. 

EXPERIENCTED  PERSON  who  prefers 
opportunity  in  small,  lively  Northern 
Indiana  town  to  big  city  problems.  Send 
resume  to  Box  128,  Editor  &  Publisher. 

IMMEDIATE  OPENINGS  for  salesmen 
■ — both  retail  and  classified — in  Brook¬ 
lyn.  Call  (212)  834^8335. 

AD  SPACE  SALESMAN,  experienced; 
strong  on  sales  and  layout.  Excellent 
opportunity  for  advancement.  Ed. 
Hauck.  Dickinson  Press,  Dickinson, 
N.D.— 58601.  (AC  701)  226-8111. 


READY  TO  WORK? 

Best  medium-sized  daily  in  Pa.  seeks 
hard-working  reporters  to  keep  us  on 
top.  Guild  paper  with  5th  year  mini¬ 
mum  at  $228-a-week  for  37t/4  hour  week 
as  of  March  1.  EJxcellent  company  ben^ 
fits.  But  you’ll  earn  them.  Box  95, 
Mitor  &  Publisher. 

EXPmiENCED  REPORTER :  We’re 
looking  for  more  depth  .  .  .  someone 
with  2  or  3  years  of  solid  hard  news 
experience  who  can  handle  top  stories 
with  competence.  You’ll  get  variety 
from  medicine  to  murders  to  business 
mergers.  Must  be  skilled  at  questioning 
and  able  to  write  uncomplicated  stories. 
Elxcellent  location  for  family  in  pros¬ 
perous  small  Eastern  city  morning 
daily.  Write  promptly  to  Box  98,  Editor 
&  Publisher.  Include  copies  of  best 
work. 


I  GOT  A  FLAIR 

I  for  new  approaches  to  weekend  jour- 
I  nalism?  Hustling  45M  Southern  Cali¬ 
fornia  daily  seeking  editor  with  fresh 
ideas,  typographical  savvy  and  demon¬ 
strated  ability  to  guide  and  work  with 
others.  Top  benefits,  pay  to  match 
skills.  Beautiful  coastal  community. 
Write  only.  Orange  Coast  Daily  Pilot, 
Box  1875,  Newport  Beach,  Calif.  92660. 
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HELP  WANTED 
EDITORIAL 

COPYRELADER 

Afternoon  daily.  Zone  2.  offers  an  aU 
tractive  copydesk  position  to  an  experi¬ 
enced  i)erson  seeking*  growth,  resi>onsi- 
bility,  and  opportunity.  It*s  a  perfect 
step  to  utilize  a  stream  of  ideas  on  a 


HELP  WANTED 
EDITORIAL 

HIGHLY-QUALIF-IED  Executive  Editor 
for  20,000  circulation  daily.  Zone  8. 
Box  111,  Editor  &  Publisher.  ; 


HELP  WANTED 

OPERA  TORS-MACHIMSTS 


MAN/WIF^  TEAM  for  award-winning 
Chart  Area  2  weekly.  College  town ;  no 
fast  moving  desk.  E'ive-day  week;  mov-  j  mechanical  work ;  news,  advertising. 


ing  expense  allowance:  college  com¬ 
munity,  and  e-xi-ellent  employe  benefit 
program.  Write  Box  132,  Editor  &  Pub¬ 
lisher  in  complete  confidence. 


circulation  only.  Give  experience,  salary 
required.  Box  120,  Mitor  &  Publisher. 


SPORTS  WRITER  to  direct  area  high 
school  coverage.  Column,  other  cover¬ 
age  opportunities  optional  in  Big  Ten 
community.  Need  immediately.  Send  re¬ 
sume,  clips  to  Bob  Hammel.  Sports  Edi¬ 
tor.  Herald-Telephone,  Bloomington, 
Ind.  47401. 

EDITORS- WRITERS 
International  service  club  organization 
seeks  editor  with  journalism  and  teach¬ 
ing  or  association  experience  to  play  a 
key  role  in  the  development  of  publica¬ 
tions  and  visual  aids  and  the  worldwide 
program  of  the  organization.  Send  re¬ 
sume,  samples  and  salary  history  to: 

ROTARY  INTERNATIONAL 
1600  Ridge  Avc.,  Evanston,  Ill.  60201 


EDITOR-REPORTER;  prize-winning 
L.I.  weekly.  Strong  rewrite,  makeup 
experience  desirable.  Start  to  $10,000. 
Resume  to  Box  118,  Editor  &  Publisher. 


OPERATOR  with  floor  exiterience ;  old, 
established  6-person  job  shop :  excellent 
equipment.  Top  wages,  hospitalization, 
insurance  and  retirement.  Ideal  cli' 


HELP  WANTED 
PROMOTIOIS 


PROMOTION 
MANAGER 

mate.  Advancement  opportunity,  Ros-  j  Major  Pacific  Northwest  metropolitan 
well  Printing  Co.,  Roswell,  N.M.  j  newspaper  is  seeking  an  experienced 


MANAGING  EDITOR 
Growing  suburban  daily,  -Area  2,  seeks 
individual  capable  of  producing  a 
bright,  quality  newspaiier  in  competi¬ 
tion  with  strong  metroiKditan  dailies. 
.Applicant  must  have  experience  on  desk 
of  daily.  Top  p:iy.  Box  115,  Editor  & 
Publisher. 


TOP  REPORTER,  self-starter,  accu¬ 
rate,  creative  individual  for  immediate 
opening  as  political-courthouse-general 
.assignment  reporter.  Must  know  cam- 


WOMEN'S  PAGE  EDITOR— Mature, 
experienced,  imaginative,  for  modern¬ 
ize  section.  Excellent  opportunity  for 
present  assistant  on  larger  daily.  Top 
salary  for  right  person  ;  all  fringe  ben¬ 
efits.  24,000  circulation — city  of  35,000. 
Write  or  ’phone  Wm.  A.  Draves,  Man¬ 
aging  Editor.  Commonwealth  Reporter. 
Fond  du  Lac,  Wise. — 54935.  Ph:  (414) 
922-4600. 

-Aggressive  and  professional  morning 
daily  of  35M  has  good  spot  for  able  and 


era;  should  have  some  desk  training:  !  Publisher, 
no  job  for  lieginner;  chance  for  ad¬ 
vancement.  Excellent  place  to  live  and 
raise  a  family,  away  from  metropolitan 
madhouse  in  outiloor-conscious  Southern 
Oregon.  11:00-4:00  P.M.  daily;  5.day 
work  week.  Send  full  resume  soonest  to 
Harry  Elliott,  Courier,  P.O.  Box  1468, 

Grants  Pass,  Oreg. — 97526. 


PRESSMEy-STEROTYPERS 

BEAUTIFUL  SARASOTA.  FLORIDA 
has  much  to  offer  for  year-round  living. 
Need  experienced  person  for  combina¬ 
tion  department  with  8-unit  Hoe. 
$153.75  for  37t/^-hour  week  (nights). 
Fringe  benefits.  Contact  Personnel  Of¬ 
fice.  The  Herald-Tribune  &  Sarasota 
Journal.  P.O.  Box  1719,  Sarasota,  Fla., 
—33578  :  or  phone  (813)  958-7755. 

PRESSROOM  FOREMAN 
GOSS  METRO  OFFSET 
Experienced  offset  foreman  for  morn¬ 
ing  daily.  Many  fringe  benefits  includ¬ 
ing  retirement  plan.  Located  in  Zone  6. 
Please  send  resume  and  home  'phone 
number  in  reply.  Box  1750,  Editor  & 


PRESSMAN-.STEREO-{X)MB  48-page 
Goss,  Rotary  autoplate,  immediately  for 
f'-day  daily.  Ed.  Hauck,  Dickinson 
Press.  Dickinson,  N.D. — 58601.  (AC 
701)  225-8111. 


I  and  creative  promotion  manager  to  de¬ 
velop  and  manage  a  centralizetl  promo¬ 
tion  and  research  department.  Must  be 
capable  of  developing  and  directing  an 
aggressive  staff  in  promotion  and  re¬ 
search.  Minimum  of  5  years  experience. 
Salary  commensurate  with  ability  and 
past  performance.  Please  send  detailed 
resume  and  salary  requirements  to  ^x 
100,  Editor  &  Publisher. 


PUBLIC  RELATlOyS 

NEWS  BUREAU  WRITER— Challeng- 
ing  career  opportunity  on  public  rela¬ 
tions  staff  of  a  major  New  England- 
based  life  insurance  organization.  Prov¬ 
en  news  writer  who  wants  to  learn  all 
phases  of  public  relations  work  and 
likes  to  deal  with  people.  Salary  to 
$12,000.  Outstanding  working  condi¬ 
tions  and  benefits.  Box  65,  Editor  & 
Publisher. 


-ALL-.AROUND  individu.al,  eager  and 
ambitious,  for  new  weekly  publication. 
Knowledge  Italian  important.  Must 
have  e.xperience  in  layout,  writing 
heads,  rewrite.  Should  reside  New 


PRiyTERS 


POSITIONS  WANTED 
ACADEMIC 


GI2SIERAL  FOREMAN 
COMPOSING  ROOM 
Large  metropolitan  daily.  Zone  2,  look¬ 
ing  for  an  individual  with  experience 


. . .  —  — -  York-New  Jersey.  Write  resume  :md  |  computer  typesetting  and  knowledge 

conscientious  DESKMAN,  particularly  j  ”ther  pertinent  information  to  Box  104,  j  cold-type  composition.  Re- 


,  TOP  CREDENTIALS :  J-INSTRUCTTOR 
I  Edit:  advertising;  photo,  wants  work- 
j  ing  assistantship  with  opportunity  to 
!  obtain  Ph.D.  Available  summer  1971. 
Resume  by  return  mail.  Box  67,  Editor 
&  Publisher. 


for  one  good  on  layouts:  also  good  Eilitor  &  Publisher. 
RBPORTORIAL  POSITION  open  with 
primarily  daytime  hours.  Box  80,  Editor 
&  Publisher. 


COPY  EDITOR 

The  Detroit  News  has  openings  on 
copy  desk  for  journeymen.  Good  op¬ 
portunity  to  advance.  Write  to: 

Don  Easter,  News  Editor 

THE  DETROIT  NEWS 
Detroit,  Mich. — 48231 

or  call  collect 
1-313-222-2618 


NIGHT  DESK  EDITOR— Ability  to  edit 
copy,  write  heads,  lay  out  pages  and 
direct  staff  Area  2.  No  hacks.  Modern 
newspaper  techniques  required.  $9,000. 
Write  Box  127,  Editor  &  Publisher. 


quires  successful  record  of  leadership 
and  results.  Forward  resume  indicating 
present  earnings  to  Box  1785,  Editor  & 
Publisher. 


EDITOR,  5.000  circulation  semi-weekly 
web  offset  with  large  job  printing  de¬ 
partment.  $7,500  to  $10,000  salary  plus 
retirement  plan  to  lie  started  this  year. 
Salem  Times-Commoner.  Salem,  Ill. — 
62881.  Ph;  (618)  548-3330. 


BUREAU  MANAGER  for  our  expand¬ 
ing  Sylacauga  office.  Daily  Home,  Box 
977,  'Talladega.  Alabama  35160. 

FINANCIAL  REPORTER 
Ambitious,  creative,  energetic,  for  re¬ 
sponsible  assignment  on  strong  finan¬ 
cial  daily — basecl  in  New  York — national 
in  scope.  Exceptional  opportunity  for 
young  person  .seeking  to  develop  per¬ 
sonally  and  professionally  in  this  spe¬ 
cialty.  ^x  85,  Editor  &  Publisher. 


EDITOR.  M.AN.AGING.  nation.al  food 
trade  paper  headquartered  in  New 
York.  Diversified  skills.  Editorial  and 
advertising  pixxluction,  scheduling,  head 
writing,  reporting,  rewrite.  All  bene¬ 
fits.  Box  102,  Editor  &  Publisher. 


FREE-LAyCE 

REGULAR  STRINGERS  in  industrial 
areas,  for  industrial  newsletter  pub¬ 
lisher.  No  conflict  with  newspaper  as¬ 
signments.  High  rates,  on  acceptance. 
Box  73,  Editor  &  Publisher. 


MISCELLAyEOUS 

OPENINGS  IN  PENNSYLV.ANIA— all 
types.  Write:  Pennsylvania  Newspaper 
Publishers’  Assn..  2717  N.  Front  St., 
Harrisburg,  Pa. — 17110. 


OPERATORS-MACIIIMSTS 

LINOTYPE  MACHINIST— Mississippi 
Gulf  Coast.  Write  Bob  Yeiter,  ’The 
Daily  Herald,  P.O.  Box  4567,  Biloxi, 
Miss.— 39531. 

KETCHIKAN  (ALASKA)  DAILY 
NEWS 

needs  competent  TTS  or  Linofilm  Key¬ 
board  Operator  capable  operating  and 
supervising  operation  of  Superquick 
photocomposition  and  paste-up.  Contact 
Lew  Williams,  Box  79,  Ketchikan, 
Alaska — 99901. 


FOREMAN  to  run  composing  room  in 
progressive  Zone  6  daily.  Must  know 
new  processes.  Excellent  compensation, 
top  fringe  benefits.  Reply  in  confidence 
to  Bo.x  1818,  Editor  &  Publisher. 

EXPERIENCED  PRINTER  to  take 
charge  of  small  job  printing  shop,  LP 
and  offset  operation.  Must  be  able  to 
handle  Linotype,  Ludlow,  hand  com¬ 
position,  mark-up,  pi'ess  work,  estimat¬ 
ing  and  pricing.  Write  full  details  to 
Publisher: 

MONROE  EVENING  TIMES 
P.O.  Box  59,  Monroe,  Wise. — 53566 


PRODlJCTlOy 

PRODUCTION 

MAINTENANCE  MANAGER 
Experienced  individual  to  coordinate 
installation  of  presses  for  our  Produc¬ 
tion  Department.  Responsibility  will 
also  include  direction  of  machinists, 
electricians  and  power  maintenance. 
Excellent  career  opportunity  with  a 
large  city  daily  in  Zone  2.  Send  resum6 
including  background,  experience  and 
salary  requirements  to  Box  1780,  Edi¬ 
tor  &  Publisher. 


SPORTS  HDITOR — Some  experience  re¬ 
quired.  We  stress  scholastic  sports,  but 
also  cover  Mets,  Yanks.  Giants.  Jets, 
Knicks.  Contact:  Edward  Casey,  Editor, 
The  Daily  Advance,  Dover,  N.J. — 07801. 


MACHINIST  for  14-machine  a.m.  daily. 
Completely  familiar  with  tape  opera¬ 
tion.  Elektrons  and  Compugraphic.  $193 
— 37%  hours — pensions — 8  holidays — 
liberal  vacation  and  insurance  plan. 
W.H.  Cross,  Pottstown  Mercury.  Potts- 
town.  Pa.  19466.  Ph:  (214)323-3000. 


PRODUCTION  MANAGER  —  Exper¬ 
ienced  only.  Worker  who  can  also 
direct  7-10  others  effectively  in  cold 
(ype  composition  department  (no 
press).  Southeastern  Penna.  weekly 
group.  Box  1560,  Editor  &  Publisher. 


COPY  EDITOR 

Opportunity  for  person  with  1  or  more 
years  desk  experience  on  our  16,000-plus 
circulated  afternoon  daily  .  .  .  an  off¬ 
set  newspaper  with  6-column  format  lo¬ 
cated  in  All-America  city  with  good 
climate.  Pay  appropriate.  Fringe  bene¬ 
fits  include  company-paid  hospitalization 
and  major  medical  insurance  for  person 
and  dependents :  group  life  insurance : 
profit-sharing.  'Phone  or  write  Robert 
Cathcart.  Evening  Herald,  P.O.  Box 
711,  Rock  Hill,  S.C.— 29730.  Ph:  (803) 
327-7161. 
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MACHINIST,  days,  full-time:  perma- 
ment.  Area  2.  Photon  260  and  660’s. 
Top  wages — all  benefits.  Write  Box 
1522,  Editor  &  Publisher. 

HEAD 

MACHINIST 

6-day  afternoon  daily  seeks  top-notch 
machinist  for  hot  metal  operation.  Ul¬ 
tra  modern  plant  located  in  upstate 
New  York.  All  benefits.  Blue  Cross, 
Blue  Shield,  major  medical  for  self  and 
family.  Paid  holidays  and  vacation, 
company-paid  pension  plan.  Top  salary 
for  top  man.  Send  complete  resum4  in 
confidence  to  Thos.  Cleravolo,  Union 
Sun  &  Journal,  Lockport,  N.Y. — 14094. 


PRODUCTION  MANAGER 
If  you  understand  people  and  new  proc¬ 
esses,  let’s  chat.  Ours  is  a  medium¬ 
sized  daily  in  Zone  5  that  strives  to 
improve  the  quality  of  its  product.  Per¬ 
haps  you  can  help  us.  We  offer  fine 
pay,  complete  fringe  benefits  and  as¬ 
sociates  that  respect  ability  and  dili¬ 
gence.  Box  1815,  Editor  &  Publisher. 


METROPOLITAN  NEWSPAPER  needs 
aggressive  promotion  director  to  super¬ 
vise  sales  and  consumer  promotion. 
Should  have  experience  in  at  least  one 
area:  emphasis  on  creativity  and  imag- 


ADMiyiSTRATIVE 

PUBLISHER— GM— EDITOR 
Youthful  47,  reared  small  daily,  over 
20  years’  experience,  graduate  work 
journalism,  active  many  trade  associa¬ 
tions,  employed  corporate  public  rela¬ 
tions,  seeks  return  "First  Love — news- 
papering.  Ph:  Martin  Brown  for  r^ 
sumfe.  (312)  837-8539. 

GENERAL  MANAGER  or  sales  nuin- 
ager — 20  years’  experience  with  same 
company  in  highly  competitive  market. 
Age  45,  Box  25,  ^itor  &  Publisher. 

AD  (OR  GENERAL)  MANAGER,  38 
16  years’  experience.  Hot  and  cold  type. 
Proven  ability.  Strong  on  sales  and 
sales  motivation.  Seeking  opportunity, 
compatible  with  my  credentials.  Pres¬ 
ently  director  metro  weekly  complex. 
Present  position  necessitates  move. 
Available  30  days.  Call  Joe  Giamo  (312) 
j  476-4800  or  424-2170;  or  write  9700  S. 

I  Merton,  Oak  Lawn,  III. — 60453. 

YOUNG  MAN,  23,  seeks  future  in  man¬ 
agement.  Will  graduate  early  in  Febru¬ 
ary,  split  major  in  business  adminis¬ 
tration,  and  marketing — with  back¬ 
ground  in  accounting  and  finance,  (jom- 
plete  resume,  write  Box  86,  Editor  & 
Publisher. 


CONTROLLER-BUSINESS  MANAGER 
seeks  position  with  challenge.  20  years’ 
in  newspaper  business.  Background  in 
all  phases  business  office  and  accounf> 
ing.  Experience  includes  Systems,  'Taxes 
and  Computers.  Excellent  referencee. 
Box  107,  Editor  &  Publisher. 


CIRCVLATIOy 

CIRCULATION  MANAGER— 19  years’ 
experience  all  phases  of  circulation: 
proven  record.  Will  relocate.  Married, 
two  children.  Resume  upon  request. 
Box  91,  Editor  &  Publisher. 


CIRCULATOR  with  strong  background 
in  sales  development  desires  opportunity 
as  manager  on  aggressive  weekly  or 
daily  in  Zone  2.  Box  65,  Elditor  &  Pub¬ 
lisher. 


.  .  -  .  _  - -  CIRCULATION  MANAGER  of  small 

ination:  reports  directly  to  manage-  I  (10,000)  ABC  daily  wishes  to  advance, 
ment.  Application  should  ^  thorough,  j  College  graduate.  Carrier  promotions. 
Giles  E.  Padel.  Vice-Pres.,  Harte-Hanks  Excellent  growth  record.  Let’s  talk 
Newspapers.  P.O.  Box  2171,  San  An-  Areas  5.  7,  4.  Box  122,  Editor  &  Publ 
tonio,  Texas — ^78206.  I  Usher. 
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Positions  Wsnted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


UKLVLATIOIS 


EDITORIAL 


EDITORIAL 


PHOTOGRAPHY 


FIRST-CLASS  Circulation  Director  de¬ 
sires  position  with  first-class  publica¬ 
tion.  Quality  all  the  way ;  references, 
salary  requirements,  ambition,  educa¬ 
tion,  RESULTS.  24  years’  PROFES¬ 
SIONAL  experience  every  conceivable 
situation.  Confidential.  Write  Box  117, 
Editor  &  Publisher. 


CM  DESIRES  CHANGE:  managinK 
uOM  at  present:  would  consider  No.  2 
on  larger  pai)er :  16  years’  experience 
in  all  phases  of  circulation.  Write  Box 
109,  Editor  &  Publisher. 

23  YEARS’  EXPERIENCE  in  all  phases  '■ 
and  all  levels  of  circulation  work;  good  i 
organizer,  motivator,  promoter  and  | 
producer:  100%  on  colle<'tions  and  bud-  , 
get-minded:  small,  medium,  large  pa-  ! 
per.  Will  reWate.  Box  103,  Editor  &  ^ 
Publisher.  | 


DISPLAY  ADVERTISIISG 

AGGRESSIVE  RETAIL  display  sales¬ 
man — 20  years’  ex|)erience— desires  ad¬ 
vertising  manager’s  position,  daily  j 
newspaper.  Will  relocate.  Box  10,  Edi-  ; 
tor  &  Publisher.  j 


SCIE-NCE  EDITOR/WRITER,  medicine 
specialist.  Daily,  wire  service  back¬ 
ground.  Box  6$,  Elditor  &  Publisher.  ^ 

gT  e  a  tI^eTI  ! 

The  only  answer  | 

to  the  recession 
of  the  spirit  , 

•  There  is  a  newspaper  yet  to  be  i 
printed  that  tolls  what  is  happening  ! 
with  more  clarity,  perspective  and  hu-  ' 
mor  than  any  newspaper  has  ever  told 
it  before.  This  paper  will  be  something 
very  new — so  good  at  what  papers  pro¬ 
fess  to  do  that  it  will  create  the  kind 
of  greatness  only  imagined  in  the  past. 

•  The  people  who  want  to  create  it 
are  professionals,  former  newspaper 
editors  and  writers.  They  are  a  team, 
led  by  the  editor  of  a  national  con¬ 
sumer  magazine,  prodded  by  a  brilliant 
writer,  bolstered  by  a  group  of  fine 
young  talent. 

•  This  newspaper  is  going  to  happen.  ' 
It  could  happen  for  you,  or  for  who¬ 
ever  lielieves  in  greatness.  It  is  expen-  | 
sive,  but  it  is  profitable — and  proud.  ! 

BOX  97,  EDITOR  &  PUBLISHER  I 


NEW  BUSINESS  SPECIALIST 
(For  competitive  market.) 

Sales  Manager  with  ’’the  winning 
habit”  to  personally  concentrate  upon.  | 
and  sell,  those  major  accounts  and 
shopping  centers  which  will  best  im-  , 
prove  your  competitive  and  financial  i 
position.  Respected  skills  in  locating  ' 
the  real  corporate  decision-makers  and 
pinpointing  their  sales  objections:  ere-  | 
ating  the  campaigns:  writing  the  pres-  j 
entations:  and  delivering  the  message.  I 
Excellent  record  of  team  achievement, 
with  references  to  match,  against  com¬ 
bined  metro  and  suburban  competition 
as  salesman.  Retail  Advertising  Man¬ 
ager,  Business  Manager-Advertising  Di¬ 
rector,  and  Advertising  Sales  Manager 
(New  Business  Specialist),  with  same 
multiple-stall,  daily,  suburban,  news¬ 
paper  group.  41.  BJ.  Box  4,  Editor  & 
Publisher. 


AGGRESSIVE-PROFESSIONAL-STABLE 
YOUNG  SALES  MANAGER 
will  relocate  in  Zones  6.  8,  9.  Experi¬ 
enced  in  retail  and  classified  sales: 
automotive  manager ;  manager  of  week¬ 
ly  supplement:  also  ra<lio  experience. 
Box  119,  Editor  &  Publisher. 


EDITORIAL 


TEXAS,  OKLAHOMA.  N.  MEXICO 
publisher,  thinking  about  retiring?  I 
would  like  to  work  with  eventual  aim  i 
of  buying  paper.  7  years’  experience  as 
.a  reporter-photographer  on  a  daily :  am 
now  teaching  journalism  in  college;  35; 
married,  and  want  to  settle.  Box  75, 
Editor  &  Publisher. 

MANAGING  EDITOR,  43,  medium  j 
Southern  daily,  seeking  editorship  or 
managing  editor  in  right  situation. 
Family.  Excellent  references.  Box  78, 
Editor  &  Publisher. 


AGGRESSIVE  WIRE  SERVICE  MAN 
23.  seeks  spot  on  metro  daily.  18 
month’s  professional,  4  years’  top  col¬ 
lege  daily  experience:  strong  on  spot 
news,  writing,  e<iiting,  sports.  Box  72, 
Editor  &  Publisher. 


BRIGHT  J-GRAD  wants  chance  to 
prove  reporting,  copy  editing  ability  in 
Midwe.st.  College  experience.  Box  92, 
Editor  &  Publisher. 


'  COLTPLE,  both  age  34,  J-grads,  seeking 
!  newspaper  with  ownership  possibilities, 
j  Both  national  award-winners.  Adver¬ 
tising.  editorial,  production  experience. 
'  Excellent  personal,  professional  refer¬ 
ences.  Hope  to  move  four  children  from 
1  suburban  syndrome  to  green  grass,  good 
schools.  Box  89,  Elditor  &  Publisher. 


ASSISTANT  WIRE  EDITOR,  29,  seeks 
managing  editor’s  job  on  small  daily : 

5  years’  experience.  Box  126,  Eiditor  &  I 
Publisher.  > 


ARTICULATE.  UNDER-30  E2DITOR 
seeks  creative  challenge,  as  in  editor¬ 
ials  or  features.  Navy  vet  with  BA 
(cum  laude),  skilled  in  reporting,  pho-  I 
tography,  features,  criticism.  Write  for  I 
samples.  Box  106,  Editor  &  Publisher. 


WRITER/PHOTOGRAPHER  seeks  job 
in  California.  4  years’  reporting  experi¬ 
ence.  J-school  graduate.  Military  com¬ 
pleted.  Box  124,  Editor  &  Publisher. 


J-GRAD,  26,  3  years’  e.xperience  re-  | 
porter-photographer  medium  daily.  Now  | 
teaching  overseas,  will  return  in  June,  i 
Seeks  reporting  or  editorial  writing  with  i 
progressive  daily.  Box  46,  Editor  &  i 
Publisher.  ’ 


ENTERTAINMENT  WRITER/EDITOR  i 
highly  qualified.  TV,  movies,  theater,  ! 
needs  change  of  climate.  Family  man.  | 
Prefer  4,  8,  9.  Box  121,  Eklitor  &  Pub-  | 
lisher. 


EDITOR/ASSOCIATE  EHITOR,  major 
metro,  33,  Top  Award.  Take  pay  cut 
for  right  job,  metro,  medium.  Box  123, 
Editor  &  Publisher. 


GRAPHIC  ARTS  EDITOR  with  broad 
experience,  able  to  handle  picture  desk 
and  photo  department:  can  coordinate 
pictures  and  news  and  work  closely 
with  production.  Seeking  position  with 
challenge  that  will  prove  rewarding 
commensurate  with  overall  perform- 
ance.  Ebcemplary  references.  Box  116, 
I  Eklitor  &  Publisher. 


_ FREE-LAISCE 

WRITER,  working  for  paper  in  Paris, 
available  for  free-lance  work.  Wrote 
for  many  publications  while  working  in 
New  York.  Have  done  travel,  sports, 
personality  stories.  Box  39,  Editor  & 
Publisher. 


i  AWARD-WINNING  feature  writer, 

I  leaving  March  on  Asian  project  (Japan, 

I  Hong  Kong,  India)  desires  additional 
:  stringer  or  research  assignments.  Any¬ 
thing  reasonable  considered.  Details/ 
references  on  request.  Box  84,  EHitor 
&  Publisher. 


MEDICAL/SCIE’NCE  free  lance  photo- 
journalist  for  Western  assignments. 

I  Lauritz  P.  Miller,  8337  Castano  PI., 
Sun  Valley,  Calif.— 91352.  (213)  767- 
3581. 


PRIZE-WINNING  PHOTOGRAPHED 
ABJ,  22,  married,  no  military  obliga¬ 
tion;  3  years’  experience  photo-editor 
university  newspaper  (20,000) ;  good 
darkroom  techniques,  color.  No  area 
preference.  Box  82,  Elditor  &  Publisher. 


PHOTOGRAPHER,  28.  free  lancer  has 
wife  who  wants  security  of  steady  in¬ 
come.  Desire  position  on  large  daily 
in  Zone  1,  2,  3,  4  or  9.  Previous  news 
experience.  College  grad.  Military  com¬ 
pleted.  For  resume  write  Box  108,  Ekli- 
tor  &  Publisher. 


PRESSMEIY-STEROTYPERS 


WEB  OFFSET  PRESSMAN— 12  years’ 
in  trade,  6  in  offset — camera  through 
press.  Ph:  (209)  823-2945;  or  write 

Box  5,  Eklitor  &  Publisher. 


PRESSMAN/STEntEO'TYPEHl  wishes  to 
relocate.  Zone  6  or  8;  25  years’  exper¬ 
ience  stereotyper  and  pressman,  color, 
all  phases  operation.  Box  1647,  Elditor 
&  Publisher. 


PRINTERS 

FOREMAN/.^'JPERINTENDBNT 
Typographical  engineer,  experienced 
hot  metal,  photocomp,  computerized  op¬ 
erations.  Metro  to  medium,  letterpress 
of  offset.  Good  record  deadline  and  cost 
control.  Box  1759,  Editor  &  Publisher. 


FOREMAN — 15  years’  experience,  cold 
type  and  hot ;  large  metro  newspapers. 
Ability  to  lead  men.  Box  1649,  Eiditor 
&  Publisher. 


COMPOSING  ROOM 
GENERAL  FOREMAN 
Seeks  similar  or  production  position 
I  with  progressive  daily.  References.  Box 
I  99,  Eklitor  &  Publisher. 

I  PRODUCT!^ 

I  PRODUCTION  MANAGER  or  assist- 
I  ant,  to  handle  all  mechanical  problems. 
Proven  record  of  establishing  and  or¬ 
ganizing  an  efficient  mechanical  oper- 
.  ation;  strong  on  problem  analysis, 
>  scientific  systems  and  methods :  all- 
I  new  processes,  including  computer  type- 
I  setting.  Replies  confidential.  Box  47, 
I  Eklitor  &  Publisher. 


PUBLIC  RELATIONS 


EXPERIENCED  REPORTER:  has  B.A. 
Seeking  career  position.  Resume  on  re¬ 
quest.  Box  17,  Editor  &  Publisher. 


COMMUNITY  DAILY  managing  editor 
— winner  4  writing  awards — seeks  in¬ 
vestigative  reporting  job  or  similar 
editorship  Northern  California.  Experi¬ 
enced  most  types  reporting.  Age  34. 
Box  3,  Eklitor  &  Publisher. 


EXPERIENCED  -WIRE  EDITOR,  39, 
with  family,  seeks  challenge  on  after¬ 
noon  daily  in  Chart  Areas  1-3-4-5-6- 
7-8-9.  Asks  $10,000  minimum.  Box  37, 
Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  goal  of 
newspaperwoman,  17  years’  experience, 
suburban  N.Y.  daily:  features,  general, 
religious  page  and  column,  social  edi¬ 
tor,  public  speaking.  Box  1791,  Eklitor 
&  Publisher. 


MAN,  25,  wants  solid  reporting,  writ-  | 
ing  SIM)! — any  zone.  Experience  plus  i 
journalism  M.A.  Box  77,  Eklitor  &  Pub-  | 
lisher. 


MANAGING  EDITOR,  38— now  news 
editor — 10  years’  on  suburban  dailies. 
I’ve  done  all:  strong  on  directing  staff; 
cool  under  fire.  M.S.  Prefer  Northeast. 
Box  83,  Editor  &  Publisher. 


REPORTER/PR — gal  copy  editor,  J- 
grad,  award-winner,  desires  return  to 
writing.  4  years’  daily  experience  in 
reporting,  editing,  makeup  and  layout. 
Box  96,  Elditor  &  Publisher, 


EXPERIENCED  YOUNG  JOURNAL 
I  1ST  dedicated  to  reaching  i)eople  seeks 
I  editorship.  Will  build  up  small  paper, 
j  Box  79,  Editor  &  Publisher. 


FINANCIAL  EDITOR/ WRITER,  sea¬ 
soned,  top  credentials,  seeks  challeng¬ 
ing  growth  spot.  Box  48,  Editor  & 
Publisher. 


TALENTED  WRI’TED,  12  years’  travel 
development-promotion,  6  years’  news-  | 
papers.  Flexible.  Box  24,  Eklitor  &  Pub-  , 
lisher.  | 

EXPERIENCED  SPORTS  WRITED  ! 
wants  immediate  position.  Sports  Elditor  j 
for  college  paper  ten  semesters:  prep  ) 
writer  for  weekly  paper.  Need  training 
in  layout  work.  No  military  obligation. 
Resume,  clippings,  references  available. 
Ph:  (402)  434-1537;  or  write  Box  93, 
Eklitor  &  Publisher. 


EDITOR-WRITER  position  in  Northern 
California  sought  by  recent  local  college 
grad;  former  editor,  city  editor,  copy 
^itor,  and  make-up  editor  of  award¬ 
winning  college  daily :  former  reporter 
for  East  Bay  weekly:  experience  in 
every  phase  of  radio  journalism.  Cur¬ 
rently  stringer  for  national  press  ser¬ 
vice.  W'illing  to  relocate.  Write:  R.  G. 
deGiere.  1224 — 45th  Ave.  #2,  San  EYan- 
cisco,  Calif. — 94122. 


Ek^GER.  INVES’nGA'nVE  REPORTER 
3  years’  mixed  experience.  21,  marrie«l. 
B.S.  Journalism.  Top  collegiate  daily 
editor.  Seek  to  go  and  grow  with  daily, 
weekly  in  Zones  4,  6,  8.  Available  June 
’71.  Box  56.  Eklitor  &  Publisher. 


QUALITY  FEATURES,  crisp  business  i  TV  SPORTS  DIRECTOR  seeks  profes- 
stories,  hard  news.  N.Y.  Journalist,  PR  i  sional  or  collegiate  sports  public  rela- 
background.  Box  101,  Eklitor  &  Pub-  tions  position.  References,  credits.  Zone 
lisher.  I  1.  Box  8,  Eklitor  &  Publisher. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identifieatien 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

The  other  side 

Last  week  we  talked  about 
some  of  the  foibles  of  govern¬ 
ment  public  relations  and  in¬ 
formation  activities.  This  week 
we  have  the  other  side  of  the 
coin:  How  a  government  p.r. 
man  looks  at  the  press. 

He  isn’t  in  Washington,  D. 
C.,  but  John  Baer,  director  of 
p.r.  for  the  Pennsylvania  De¬ 
partment  of  Public  Welfare,  is 
a  former  newspaperman  and 
one  well  qualified  to  talk  on  the 
subject  of  “Working  with  the 
news  media.” 

In  addressing  a  communica¬ 
tions  workshop  of  the  North 
Carolina  Council  on  Mental  Re¬ 
tardation,  Mr.  Baer  recently 
warned  that  “news  travels  rap¬ 
idly  and  cannot  be  suppressed. 
You  simply  can’t  cover  up  an 
undesirable  story  by  keeping  it 
from  the  press,”  he  said. 

Mpms  pots  around 

Most  reporters  will  tell  you 
that,  but  not  many  public  rela¬ 
tions  men  will  acknowledge  it 
publicly,  or  in  front  of  their 
bosses. 

“Even  if  the  press  or  elec¬ 
tronic  media  do  not  use  it,  it 
will  be  all  over  towm  tomor¬ 
row,”  he  said.  “When  one  medi¬ 
um  fails  to  transmit  news  it 
gets  around  by  other  means. 
This  was  amply  demonstrated 
time  and  again  during  civil  dis¬ 
turbances  in  recent  years.” 

Maintain  constant  touch  with 
news  reporters  and  call  them  if 
they  don’t  call  you,  he  told  his 
fellow  p.r.  people. 

Mr.  Baer’s  basic  principles 
for  building  good  news  media 
relations  would  make  a  good  mi¬ 
meographed  handout  for  a 
newspaper  editor  or  reporter  to 
give  to  his  local  p.r.  sources.  He 
gives  credit  for  some  of  his 
ideas  to  a  book,  “Effective  Pub¬ 
lic  Relations,”  written  by  Cutlip 
and  Center,  but  the  net  result  is 
the  following  primer. 

*  if  If 

“Shoot  Squarely — This  means 
be  completely  honest.  Newsmen 
can  spot  a  phoney  or  shady 
practice  a  mile  off.  It  is  their 
job  to  get  the  news  and  anyone 
who  tries  to  block  them  through 
evasion  or  censorship  will  en¬ 
counter  tough  opposition,  and 
may  as  well  write  himself  off  as 
an  effective  communicator. 

“Give  Service — The  way  to 
gain  cooperation  of  the  media  is 
to  provide  them  with  interest¬ 
ing,  timely  stories  and  pictures 
that  they  want  when  they  want 
them  and  in  the  form  in  which 


they  can  readily  use  them.  Suc¬ 
cessful  media  relations  are  built 
on  a  foundation  of  service. 
Newsmen  must  meet  deadlines 
around  the  clock  and  this  means 
that  the  best  communicators 
likewise,  are  never  off  duty. 

*  *  ♦ 

“Don’t  Beg  or  Carp — Nothing 
irritates  media  men  and  women 
more  than  a  publicist  who  begs 
or  carps.  If  the  material  is  not 
newsworthy,  poorly  prepared  or 
otherwise  not  suitable  for  use, 
it  will  simply  not  be  used.  And 
don’t  complain  about  the  treat¬ 
ment  of  a  story  if  it  is  used. 
Don’t  ask  editors  to  send  you 
clippings.  Above  all,  never  tell 
the  news  media  that  a  story  is 
important.  The  importance  of 
all  news  is  relative,  and  the 
people  who  handle  it  are  the 
best  judges  of  importance. 

4:  :tc  4c 

“Don’t  ask  for  kills — No  com¬ 
municator  has  the  right  to  ask  a 
newspaper  or  broadcaster  to 
suppress  or  kill  a  story.  The 
best  way  to  keep  unfavorable 
stories  out  of  the  media  is  to 
keep  situations  which  produce 
such  stories  from  taking  place. 
If  part  of  a  story  might  be 
damaging  to  the  public  interest 
the  thing  to  do  is  lay  all  your 
cards  on  the  table  and  if  valid 
reasons  exist  you  will  find  the 
media  cooperative  in  most 


Court  restricts 
reporter’s  quiz 
by  Grand  Jury 

A  court  order  limited  the 
scope  of  ((uestioning  when 
Michael  A.  Madden,  a  Provi¬ 
dence  (R.  I.)  J<ynrn(il-hullctiii 
leporter,  appeared  before  a 
grand  jury  investigating  the 
people  responsible  for  hiding 
the  Rev.  Daniel  Berrigan  while 
he  was  being  sought  by  the  FBI 
last  year. 

Judge  Edward  W.  Day  ruled 
that  Madden  need  not  disclose 
to  the  grand  jury  any  confiden¬ 
tial  information  he  obtained 
from  two  persons  in  an  inter¬ 
view  after  FBI  agents  seized 
Father  Berrigan  at  their  home 
on  Block  Island. 

The  jury,  under  the  court  or¬ 
der,  could  question  Madden  only 
on  the  fact  that  he  interviewed 
the  men  and  the  accuracy  of  the 
quotations  in  the  published 
story.  Madden  appeared  briefly 
before  the  jury. 


THE  PERFECT  COMBINATION  of  newspaper}  and  retailers  is  ex¬ 
emplified  in  this  get-together  at  a  Bureau  of  Advertising  reception 
during  National  Retailing  Week:  from  left — Prank  Powers,  general 
manager  of  Scripps-Howard  Newspapers;  Cecil  Wright,  president 
of  J.  C.  Penney  Co.;  and  Richard  Moore  Jr.,  president  of  Loveman's, 
Chattanooga. 

Capitol  corps  protests 
remodeling  of  quarters 


The  newly  organized  Capitol 
Correspondents  Association  has 
lost  its  first  battle  with  House 
Speaker  William  A.  Ryan  over 
the  remodeling  of  press-radio¬ 
television  facilities. 

The  association  is  made  up  of 
the  chiefs  of  11  full-time  news 
bureaus  at  Lansing,  Michigan. 

The  association’s  first  action 
was  to  draw  up  a  unanimous 
protest  to  Ryan  over  his  plans 
for  a  $30,000  expansion,  carpet¬ 
ing  and  paneling  of  the  House 
press  room  area  that  has 
resisted  change,  except  for  an 
occasional  paint  job,  through 
generations  of  reporters. 

In  a  letter  to  Ryan  and  other 
legislative  leaders,  association 
members  emphasized  that  they 
“did  not  ask  for  and  do  not 
want”  the  proposed  expansion 
and  renovation  of  quarters. 

They  stressed  that  they  did 
not  want  to  compromise  their 
freedom  to  criticize  excessive 
state  spending,  particularly  at  a 
time  when  the  state  faces  a 
$108  million  deficit. 

Ryan  replied  that  his  decision 
to  extend  an  “over-floor”  in  the 
four-room  press  area — a  sec¬ 


ond  deck  to  double  the  floor 
space — was  irreversible. 

“It  is  not  a  matter  of  whether 
but  of  how  the  job  will  be 
done,”  the  Speaker  said.  “If  you 
don’t  need  the  extra  space,  we 
do.” 

• 

Toronto  Star  editor 
will  revamp  Maclean’s 

The  Toronto  Star  announced 
that  Peter  C.  Newman,  41,  edi¬ 
tor-in-chief,  was  leaving  to  be¬ 
come  editor  of  Maclemi's  maga¬ 
zine. 

Newman  will  be  Maclean’s 
fifth  editor  in  19  months.  Philip 
Sykes,  42,  senior  editorial  ex¬ 
ecutive  since  last  May,  resigned 
on  January  1  after  Maclean- 
Hunter  Ltd.  did  not  confirm  him 
as  editor. 

Newman  said  he  took  the  job 
because  he  believes  Canada  is 
desperately  in  need  of  a  nation¬ 
al  journalistic  voice.  His  new 
job  starts  Feb.  1;  the  May  issue 
will  be  the  first  under  his  edi¬ 
torship. 

Robert  Nielsen,  chief  editori¬ 
al  writer  of  the  Star,  will  be¬ 
come  acting  editor-in-chief. 


a  corporate 
message  to 
Confess  in 

Tlie  otar  hits  ’em 
where  they  live. 

The  Star 

...  the  afternoon  newspaper  in  Washington 
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How  to  start  an 
epidemic  nobody 
wants  to  stop. 


Nobody  dreamed  that  what 
started  as  a  service  station  pro¬ 
motion  would  turn  into  a  sort  of 
“tulipmania”  for  the  people  of 
Chattanooga,  Tennessee. 

It  began  in  the  fall  of  1969. 
Customers  of  Humble  stations 
were  given  two  free  tulip  bulbs 
when  they  came  in  for  gasoline. 
With  the  bulbs  were  planting 
instructions  and  a  free  bumper 
sticker  urging  them  to  ‘‘Beautify 
Tennessee." 

The  idea  really  caught  on. 
Dealers  gave  away  800,000  bulbs 
in  Chattanooga  and  almost  that 
many  more  in  Nashville. 

The  response  was  so  great  that 


Humble  donated  another  75,000 
tulip  bulbs  to  various  civic  groups 
in  Chattanooga.  A  third  of  them 
went  to  the  city,  which  contrib¬ 
uted  the  man-hours  for  planting 
them.  Thousands  more  were 
planted  by  students  around  some 
60  community  schools. 

City  garden  clubs  did  such  an 
excellent  job  that  one  of  their 
landscape  beautification  pro¬ 
grams  won  first  place  for  1969  in 
their  organization’s  13-state 
territory. 

But  the  real  success  of  tulip- 
mania  arrived  with  spring,  1970. 
Chattanooga  was  covered  with 
lovely  tulips  and  at  least  as  many 


smiles  from  proud  citizens  and 
admiring  tourists. 

Humble  was  asked  to  repeat 
the  program  and  we’re  glad. 
Because  we’ve  learned,  as  we  go 
about  our  business  of  making 
good  products  and  a  fair  profit, 
that  there’s  added  satisfaction 
in  doing  something  more  for 
people. 

Humble  is  doing  more. 


Humble  Oil  &  Refining  Company 


Deadline 
Feb.15  for 
$5000  Meeman 
Conservation  ^ 
Awards 


Prizes  totalling  $5000  will  be  awarded  to  men 
and  women  on  U.  S.  newspapers  in  the  seventh 
Edward  J.  Meeman  Conservation  Awards  sponsored 
byTheScripps-Howard  Foundation. 

Entry  deadline  for  these  awards,  given  in 
recognition  of  outstanding  work  in  the  cause  of 
conservation  published  in  newspapers  in  1970,  is 
February  15. 

One  first  prize  of  $1000  will  be  awarded. 

The  remaining  $4000  will  be  distributed  in  awards 
in  number  and  amount  to  be  determined  at  the 
discretion  of  the  judges. 

Conservation,  for  the  purposes  of  the 
Meeman  Awards,  named  for  the  late  editor  of  the 
Memphis  Press-Scimitar  and  Conservation  Editor  of 
Scripps-Howard  Newspapers,  is  limited  to  conser¬ 
vation  of  soil,  water,  forests,  clean  air,  vegetation, 
wildlife,  scenery,  and  open  space.  Conservation  of 
mineral  resources  and  oil,  important  though  it  is, 
is  not  included. 

Any  U.  S.  newspaperman  or  woman  may  be 
nominated  for  an  award  by  a  newspaper  or 
newspaper  reader.  No  entry  blank  is  required,  and 
entries  should  be  neat  but  not  elaborate. 


SCRIPPS-HOWARD 

NEWSPAPERS 
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Send  nominations  of  candidates,  including  clip¬ 
pings  and  tearsheets  of  work  and  a  biographical 
sketch  of  author,  to  Meeman  Awards,  Scripps- 
Howard  Newspapers,  200  Park  Ave.,  N.Y.  10017. 


